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EXPERIENCE & INDUSTRIES

Clients, Past and Present

* In-house, Agency or Freelance

Experience

Advertising
Print online, social media, environmental

Annual Reports
Book Design
Brochures

Catalogs
Retail and wholesale

Collateral Materials/Direct Mail

Corporate Identity Packages
Brand guides, stationary, business cards

Environmental Design
Interior and exterior with CAD Tools

Newsletters
Packaging and Point of Purchase Material

Photography
Studio, stock, model, art direction

Promotional Items/Clothing

Signage
Interior, exterior and community wayfinding

Social Media and Digital Graphics
Trade Show Graphics and Booths

Websites
Front-end design, Squarespace, CMS systems

Agencies/Marketing
Adrenaline Agency

ArcPoint Strategic Communications
DC&Co

Direct Associates

Exsel Advertising

Eyeriss Creative

Impact Promotions

Mc|K Healthcare Advertising
Pinnacle Web Development
Swanson Advertising
Thomson Communications

Automotive
Boulevard Automotive
Hulbert Toyota

Book Design
Zydeco Shoes

Community Non-profit
Coalition for a Better Acre

Greater Lowell Community Foundation
Rotary Club of Lowell

Education & Training

Chelmsford High School Alumni Association
CommuniK-9

Dog Gone Reading & Visiting

Trainer's Warehouse

Fashion & Footwear
Atomic Thought
Blundstone USA

Helix USA

Hitchcock Shoes

Sanita Shoes

Sugar River Qutfitters
Vibram

Financial

Comerica Bank

Fulton Bank

KeyBank

Kennebunk Savings Bank
MassPay

Origin Bank

Ryan Financial
Santander Bank, N.A.
Southbridge Credit Union
USALLIANCE Financial

Healthcare

ABIOMED

ACCEPT Personal Training

ACP Home Medical Products
Arthrosurface, Inc.

Bedford, NH Fire Department

Boston Medical Center

Boston Senior Home Care

Peter Breen, DMD

Circle Health/Lowell General Hospital
Critical Therapeutics, Inc.
ComfortCare HMR

CSA Medical, Inc.

D"Youville Life & Wellness Community
Generations Physical Therapy
Greater Lowell Health Alliance
Heywood Healthcare

Home Health Foundation

Lowell Community Health Center
Merrimack Valley Emergency Associates
NxStage Kidney Care

Psomagen

Schwarz Pharma AG

SwanBio Therapeutics

Talking About Health

Household

AguaSave Inc.

BL Companies

Corliss Brothers Landscaping
Gastite

Momentum Flooring

Morgan Storage

SeedTree Exotic Woods

Imaging & Security
Axsys Technologies
IDEMIA North America

Information Technology
Avalon Solutions Group
Anakena Solutions

Intellego Solutions

Prevell

Straight Talk Technology

Legal

Boston Bar Association

DT Ward, PC

Gallagher & Cavanaugh, LLP
Morgan Records Management
Stephens & Michaels Associates

Music & Entertainment
D'Pergo Custom Guitars
Manchester Music Mill
RatPak Records

Stratosphere

Vic Firth, Inc.

Pets

The Bark & Call Inn
PetVet

Priceless Pet

Plastics
Agru America
Hy-Ten Plastics

Real Estate/Construction
Andover Country Club

The Balsams

Carrington Estates

DC Development & Construction
ERA The Masiello Group

JR Caffray & Associates
Heritage Construction

Heritage Properties/Real Estate
Homes at Meadow Creek
Lakeshore Realty

Lantagne Construction

Original Township Properties
Joanne Souza Real Estate

Retail

CityWicks

Cohasset Colonials
Duncraft Birdfeeding
Osram Sylvania
Shaker Workshops
Tots In Mind

Travel & Tourism

AAA Northeast

American Textile History Museum
ParaFlight, LLC
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H EA LTH CAR E ( H O S PITA L) Lowell General Hospital/Circle Health — Lowell, MA  + In-house Art Director & Freelance Graphic Designer

Print, online and social media ads
Annual reports

Brochures

Collateral materials/direct mail

Corporate identity, including logo
updates, re-brand art direction,
brand guide, service line logo
build-out, stationary, business cards,
envelopes and internal documents

Invitation sets and event marketing
Posters and flyers
Billboards and transit bus ads

Banners and retractable displays

Environmental posters and banners
Newsletters (internal and community)

Photography (studio/staff, event, art
direction and stock library management

Promotional items and clothing

Signage (interior, exterior and
community wayfinding)

Trade show graphics and booths

Website (front-end development)

ELECTRONIC MEDICAL RECORD

ELECTRONIC MEDICAL RECORD
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H EA LTH CAR E ( H O S PITA L) Heywood Healthcare — Gardner, MA +« Freelance Graphic Designer/Art Director

Pflnt, Onllne and SOCIal medla adS Building the future of healthcare Hoandle it Qe

W W%;V& Supporting youth through adversity
Annual reports

Brochures
Collateral Materials/Direct Mail

Corporate identity, including logo
updates, re-brand art direction,
brand guide, service line logo
build-out, stationary, business cards,
envelopes and internal documents

Invitation sets and event marketing

Posters and flyers 1 b il

Billboards and transit bus ads

Banners and retractable displays

Environmental posters and banners

Newsletters (internal and community)

Photography art direction and stock
library management

Promotional items and clothing

Signage (interior and exterior)

Trade show graphics and booths

Website (front-end development)
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HEALTHCARE (HOSPITAL)

Boston Medical Center — Boston, MA + Freelance Graphic Designer/Art Director

Brochure design & print production

COMPREHENSIVE CARE FOR
YOUR VOICE AND THROAT

The Center for Voice and Swallowing offers a
wide array of evaluation and treatment options
for patients with various voice and swallowing
disorders including: vocal cord paralysis,
spasmodic dysphonia, acid reflux, vocal polyps
and cysts, sulcus vocalis and vocal scarring, as
wellas singer’s nodules and other disorders of
the professional voice. The center also offers
diagnostic and treatment options for papillomas
and carly cancers of the larynx, and for swallowing
and voice problems due to Parkinson's discase,
stroke, and other neurological disorders.

LEADING EDGE DIAGNOSTICS
AND TREATMENTS

“This state-of-the-art voice center provides a full
scope of diagnostic testing including acoustic analysis,
videolaryngostroboscopy, and a variety of in-office.
laryngeal procedures. The swallowing center provides
comprehensive swallowing evaluation including
fiberoptic endoscopic evaluation of swallowing (FEES)
and in-office transnasal esophagoscopy. as well as
‘manometry of the pharynx and upper esophageal
sphincter. Modified barium swallow studies are done
frequently, paired with esophagrams when indicated.

STATE-OF-THE-ART
SURGICAL CARE
Anumber of in-office therapies are available including
botulinum toxin injections for spasmodic dysphonia
and sialorthea, KTP laser treatment for papilloma,
dysplasia, and other vascular lesions of the laryny. and
cidofovir injections for laryngeal papilloma. In addition
P fthe-art, minimally 1
interventions such as vocal cord augmentation for the
paralyzed vocal cord, endoscopic laser removal of early
cancers of the larynx.

EXPERT CARE,
WORLD CLASS SUPPORT

Our highly-respected team of otolaryngologists specialize
in conditions and diseases of the voice, throat and

I i
and head and neck cancers. Our comprehensive services
include swallowing and voice therapy (including
singing voice therapy), provided by speech-language
pathologists with proven expertise in these areas. You'll
find the full array of voice health services you need and
the world-class care you expect at the Center for Voice
and Swallowing at Boston Medical Center.

FAST AND EASY ACCESS
VOICE SPECIALISTS

‘We pride ourselves in providing exceptional care
for your voice, including easy scheduling and fast
access to appointments with our highly skilled

specialists. Whether you are a professional singer,
a professional who relies on their voice or simply
have an urgent swallowing or throat disorder, our
staff can see you in a matter of hours to days.

MEET OUR TEAM

1. PIETER NOORDZIJ, MD
Associate Professor

Laryngology - Voice Disorders
Care of the Professional Voice
Endocrine surgery

(thyroid and parathyroid disorders)

GREGORY GRILLONE, MD, FACS
Associate Professor and Vice Chairman
Director; Center for Voice and Swallowing
Laryngology — Voice Disorders

Head and Neck Cancer

HADAS GOLAN, MS/CCC-SLP

Special Interests: Speech pathology, care of the
professional voice, and evaluation and treatment
for children and adulis with voice disorders.

HEALTHCARE (PHILANTHROPY)

e Dizziness &
Balance Center

BRSO

EXCEPTIONAL CARE. WITHOUT EXCEPTION.

DIZZINESS AND BALANCE
CENTER AT BOSTON
MEDICAL CENTER

Dizziness, problems with balance, tendency

1o fall, hearing loss, and ringing in the ears are
‘among the most common problems that prompt
peaple to seek evaluation by an otolaryngologist
(ear, nose, and throat specialist). To help meet the
need for evaluation of patients with these kinds of
‘problems, the Department of Otolaryngology —
Head and Neck Surgery at the Boston Medical
Center- has opened a new facility devoted to

the evaluation and management of dizziness
(disequilibrium), vertigo, hearing loss with aging
(presbycusis) and ringing in the ears (tinnitus).

Our knowledgeable team of specialists includes.
otolaryngologists, an oto-neurologist, audiologists,
physical therapists and nurse practitioners with
specific relevant experience. Our team works
closely with neuro-radiologists and neurologists.
o identify any underlying causes of troublesome
dizziness and balance symptoms.

‘We collaborate with the Hearing Research Center
on the Charles River Campus of Boston University
to assure that we stay apprised of any research
breakthroughs that might be of benefit to our
patients. We are commited to helping you regain
as much function as possible. We evaluate and fit
state-of-the-art hearing aids and are experienced in
helping patients who feel unsteady when standing
or walking to regain a greater sense of security and
ability to move independently.

‘The new Hearing, Dizziness, and Balance Center
at Boston Medical Center is conveniently located
on the first floor of the Moakley Building, for
easy patient access. In addition, valet parking is
available just steps away from the entrance to our
state-of-the-art offce.

Lowell General Hospital — Lowell, MA

In-house Art Director & Freelance Graphic Designer

Print and online ads
Corporate sponsorship brochure

“Walk papers” brochure for
participants to collect donations

52-page tribute book

Posters and flyers

Website (front-end development)
Billboards and transit bus ads
Banners and an 8’ retractable display
Promotional items

Photography
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HEALTHCARE (VNA & HOME HEALTHCARE) Home Health Foundation — Lawrence, MA

Freelance Graphic Designer/Art Director

Print, online and social media ads
Annual reports
Brochures

Capital Campaign and Employee
Giving brochures and collateral

Billboards

Newspaper 12-page inserts
Posters and flyers

Banners and retractable displays
Newsletter templates

Program invitation sets
Corporate identity updates

Environmental design and service
area maps

Patient education flyers and forms

Photography art direction and stock
library management

Promotional items

Postcard design and mailing
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HEALTHCARE (VNA & HOME HEALTHCARE)

Boston Senior Home Care — Boston, MA « Freelance Graphic Designer/Art Director

BS BS s

BOSTON SENIOR BOSTON SENIOR | ',’.?,‘JSL‘:.EE'"“
HOME CARE HOME CARE

-

BOSTON SENIOR
HOME CARE

Print, online and social media ads
Annual report
Brochures

Corporate identity design, including
stationary, business cards, envelopes
and brand guide

P

Boston Senior Home Care

BOSYCN BOSTON SFNIOR HONE CARE
SLENIO
OME

Cheg

BOSTON SENIOR
HOME CARE

Your home. Your choice. Your care.

Census 2020 collateral, including
posters, flyers and postcards

— 8

BOSTON SENIOR
HOME CARE

S

Boston Senior Home Care

— 8

Newsletter template Boston Senior Home Care

Posters, flyers and postcards

Website re-design (art direction)

Environmental design, including
signage and community posters

BOSTON SENIOR
HOME CARE

BOSTON SENIOR
HOME CARE

YOUR HOME . YOUR CHOICE . YOUR CARE

A A 001 rosTER CarE PROGRAM
BECOMES CARF ACCREDITED

/ACO AND LTSS PROGRAM
In 2019, the Accountable Care Organization

BOSTON SENIOR BSHC has been awarded a three-year accreditation for (ACO) program was in full swing with BSHC at
HOME CARE its Adult Foster Care program from the Commission on the forefront of providing long term services and
acilites (CARF), Accreditation supports (LTSS)to MassHealth enrollees. This

- statewide iniiatve, launched in 2018, focuses on
improving the health outcomes of ACO enrollees
through integrated care coordination. BSHC
plays an integral role in that process, providing

recognized service standards and best practices and that the
organization strives to ensure that services are of the highest
possible qualiy

“Attaining CARF-aceredited status for our Adult Foster
Care program required a significant effort, strong teamwork,
and a commitment to providing quality services to enhance
the lives of our consumers? said Meg Hogan, Chief Executive
Officer of BSHC., “It demonstrates that our organization is
committed to reducing risk, addressing health and safety

ferenc

enrollees with physical and developmental
disabiliies age 18-64 with accesstolong

term services and supports. Our LTSS Care:
Coordinators work in partnership with two
Community Partners: Boston Alled Partners,

(a Boston Medical Center Health Plan afiiate)
and LTSS Care Partners. At the vertex of that
care integration are ACOs who provide medical
care while managing healthcare costs by

A history of commitment

A LEGACY OF INNOVATION

» s y of care to those we serve. | 3
pr the entire staffor th - overseeing the enrollee’s continuum of care.

Annual Report 2019

Our care coordinators work with enrollees to
strengthen connections with healthcare providers
and community-based services and supports to
help them meet their health and wellness goals.
Our experience in that regard has been widely
praised, having earned the highest marks from
state auditors for providing outstanding care
coordination in our collaboration with Boston
Alied Partners. Going forward, the ACO program
will expand to accommodate the growing
complexity of consumer needs, including working
with children with disabilties (age three and up),
helping them receive the social services and

supports they need to remain healthy and safe.

SUPPORTIVE HOUSING PROGRAM -
PROVIDING ALL THE COMFORTS OF HOME

Ruth W.ives  quietifeat Blackstone Apartments in Bostoris West End

eighborhood. She s a proud and "
and personal loss and hardsh
Ruth grew up in Dorchester, married and started a family when a tragedy
changed her lfe forever. Her husband died in a car accident leaving her
with three small children to raise on her own. To keep food on the table
ily, Ruth went to work at a local grocery store. Years

later,after her youngest daughter finshed school and began a e of her
own, Ruth was on her own again. Now in her early eighties, Ruth reflects
on herife as a single mother and is content to be where she s today.

“Those years raising my children by myself were a challenge? said
Ruth. “But they grew up right and are now offon their own raising their
own families. Today; I have a new family - right here at Blackstone

‘The Blackstone Apartment complex is one of BSHC 15 Supportive
Housing Program sits. A Preservation of Affordable Housing (POAH)
property with 145 units, Blackstone Apartments s a collaboration
between BSHC, Mass General Hospital Senior HealtWISE, and POAH.
The program, which is staffed by speciall trained residen

rvice

55 pr 3
preventive education, structured activites, and social programs that link
older adults to community suppors and services
“I enjoy the exercise programs and the weekly social hour?” Ruth said.
“I've made friends here and feel a sense of community with many of the
residents. We've all had our share of problems, but the staffis a great help”
Research on the impact of supportive housing suggests that it improves
health d

residents'ability to age in place. Supportive housing resdents are less
lkely to pa or move
and are more likely to use preventive health and wellness services.

‘Over the years, Rose has had her share of health issues, including
some difficult treatments for cancer, and is grateful for all the services and
oversight provided by BSHC. “T've had help with my. tanc

HELPING JOANNE CARE FOR STELLA
Today, with more than 850,000
caregivers across the Commonwealth,
more and more families need home-
and community-based services and
supports o care for their elderly
parents. Through our Family Caregiver
Support program, BSHC provides the
senvices and support caregivers need
to ensure a safe and comfortable home
environment for their loved ones.
During our 2019 ‘Forever at Home
fundraiser, Joanne Keane, a caregiver in
our Family Caregiver Support program,
shared a heartfelt story about her
mother, Stella, who became too frail to
live alone. Afer Joanne moved Stella
into her home, she faced unexpected
challenges of providing full-time care.
“There is so much that goes into taking
care of mom from monitoring her
medications and cooking meals to
arranging doctors'visits,and bathing,
dressing, and other personal care needs.
Thisis justa partial lst o everything
involved in her care" Joanne said.

To help, BSHC worked with Joanne

to develop a care plan that provided
aroadmap of the services, supports,
and interventions needed to keep
Stella healthy and safe. That care plan
involved maximizing Medicare benefits
topay for durable medical equipment,
such as a hospital bed, commode,

and a walker.In addition, we provided
Joanne with respite care so she could
take time for herself and for her
emotional wellbeing. ‘BSHC has been a
blessing to me and my farmily. They have
helped me become a better caregiver
and, because of thei assistance, | can
honor my mother’s desire to remain at

my to talk with
when [ was in treatment; said Ruth. “The BSHC staff make my lfe
alitle bit casier and I feel more confident knowing I'm not alone”

inanursing home.”

7

-

The Family Caregiver Support Program

at Boston Senior Home Care

As caregivers, you know that caring for a parent or
spouse can be a deeply rewarding experience. At the
same time, providing around-the-clock care at home
particularly when balancing a job, family, and other
responsibilities, presents unique challenges. And even
the most devoted grandparent can feel the stress of
caring for grandchildren due to the loss of leisure
time and independence. Boston Senior Home Care's
Family Caregiver Support Program offers counseling,
resources, services, and supports that empower
caregivers to provide exceptional care to loved

ones while reducing the strain of caregiving.

How does the program work?
Our team of caregiver support specialists are trained
in the rewards and challenges of caregiving. They
understand the complexity of managing a person's
care in the home and ensure that each caregiver
receives services and supports that reflect their
unique preferences and individual needs.

Join our virtual Caregiver
Support Group — by phone
or video chat!

Learn about self-care and resources,
and connect with other caregivers in
the convenience of your own home —
at no cost. This support group meets
every Monday from 10:00-11:00am.

Call toll-free 1-866-899-4679
(access code 177-930-949)

PAN

BOSTON SENIOR

bsheinfo.org | Lincoln Plaza, 89 South Street, Suite 501, Boston, MA02111 | (617) 451-6400 HOME CARE
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HEALTHCARE (VNA & HOME HEALTHCARE)

Waterview Lodge — Lowell, MA

Freelance Graphic Designer/Art Director

Corporate identity design, including
stationary, business cards, envelopes
and brand guide

Brochure design and print production

Signage (exterior)

ST

Y iy, S

Waterview Lodge

REHABILITATION & HEALTHCARE

HEALTHCARE (VNA & HOME HEALTHCARE)

D"Youville Life & Wellness Community — Lowell, MA

Freelance Graphic Designer/Art Director

Print and online ads
Billboards

Corporate identity revisions, brand
guide, and service line logo build-out

Pocket folder and thank you cards
Campus map

Posters, flyers and event invitations
Promotional items/clothing

Trade show booth background
Newsletter template

Retail kiosk inserts

= ANNIVERS Ay

s <
4 &
78 REsiot

D’Youville

LIFE 6/' WELLNESS COMMUNITY

TONY DETORE GRAPHIC DESIGN & PRODUCTION
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HEALTHCARE (COMMUNITY HEALTH)

Greater Lowell Health Alliance — Lowell, MA -

Freelance Graphic Designer/Art Director

Corporate identity, including logo
design updates, stationary, business
cards and envelopes

Annual reports
Annual meeting invitation sets

Posters and flyers

P O

@
-\Y): GLHA
/\04/ GREATER LOWELL HEALTH ALLIANCE
55Technology Dr, Lowell, MA 01851
Amanda Clermont Mailing: 295 Vamum Ave., Lowell, MA 01854
Community Engagement Coordinator P 978-934-8531 - F 978-942-2882

amanda.c iance.org

www. i org

GLHA

GREATER LOWELL HEALTH ALLIANCE

Heghtights

Health Needs Assessment

Release of the 2019 Community Reseal

A¥j: GLHA

7 RO RATHALNG

Please join ur for The
Greater Lowell Health Alliance Annual Meeting 2019
Friday, October 25, 2019

Greater Lowell Technical Higl
7:30am Re

1. 250 Pawtucket Bivd.. Tyngsboro, MA
+ 8:00am Program Start

COLLABORATION OF COMMUNITY

Guest Speakers

2018/2019 Grant Recipient Display David Turcotte and Hannah Tello

m University of
Massachusetts Lowell

2019/2020 Grant Recipients Announced

Register by October 18 at RSVP@greaterlowellhealthalliance.org

018 ANNUAL REPOR

HEALTHCARE (COMMUNITY HEALTH)

WORKING T
IMPROVE TH

OUR COMN

¥} GLHA

Sl CUTRINELHATHALNG

Grants/Funding
Funders Education/Training

Commnity partners(helth, Greater Lowell ommunity Health
i e

business nonproft) Needs Asessment
) Working Together to

Greater Lowell th
Improvemen

Networkin
Collaboration

ndividualoutcomesand
overallpopulation health

Accesstoservices and resources

Health equityfor all

Lowell Community Health Center — Lowell, MA

2019 GREATER LOWELL COMMUNITY HEALTH
NEEDS ASSESSMENT

The Greater
most rgent health care needs.

nformant

of Pubic Health MassCHIP database and the Urited States Census. Simiar analses
were conducted i 2010, 2013, and 2016,

FOUNDATION FOR ACTION

of
every thee years. The second and utimatel more importantabjective i o provide.
o buid

publicin Octobr of 2010, (Se the back coverfor information o how fo partipate
nthe needs assessment process.)

OUR CHIP MISSION:
TO TURN DATA INTO ACTION
AND WORKING INITIATIVES TO
ADDRESS OUR COMMUNITY'S
TOP HEALTH PRIORITIES.

ASSESSING AND ADDRESSING FUTURE NEEDS:

Freelance Graphic Designer/Art Director

COVID-19 vaccine communications
(flyers and online graphics)

Email template design and
production (Constant Contact)

Website graphics audit and updates

We now have
two vaccines to
protect us from
COVID-19

Here’s what you need to know

Both vaccines are safe and effective.

The vaccines—one from Pfizer and the other from
Moderna—are 94-95% effective. The UsS. Food
and Drug Administration (FDA) authorized the
vaccines for emergency use and found no serious
safety concerns. Doctors and independent experts
confirmed they meet high safety standards.

Both vaccines are free.
The federal government will cover the cost of
your vaccine.

Youwill need two doses.
You will get two doses of vaccine, three to four
weeks apart,

Youmay feel side effects.
Like other routine vaccines, you may get a sore arm,
fever, headaches, or tired after getting vaccinated.
These are signs that the vaccine is working, You
'CANNOT catch COVID-1g from the vaccine.

People at highest risk get the vaccine first.
Everyone will be able to get vaccinated when we
have enough doses. The fist doses are going to

people at higher rsk. Visit www.mass.gov/covid-1g-

vaccine to find out when you can get the vaccine.

Some people should not get the vaccine.
You can get the vaccine even if you have had
COVID-19. Children under 16 cannot receive a
vaccine (the Pfizer vaccine is for ages 16 and up
and Moderna for ages 18 and up). You should
tell your vaccine provider if you have a fever,
have a history of severe allergic reactions, have
2 bleeding disorder or take blood thinners,
have immunity problems, or are pregnant

Stay safeafter the vaccine.
After you get the vaccine, wear your mask,
stay six feet apart, wash your hands often, and
keep gatherings small for those who have not
been vaccinated.

LEARN MORE ABOUT THE VACCINE AT: B Al
Grester Lowell Health Allance: greateriowellnalthallance org/covid19 -¥j: GLHA g
Lowell enter é i HEATES
€DC: cde.gov/coronavirus/2019-ncov/vaccines/fag.html CENTER
MADPH P #Thi some

The vaccine was rushed and is
not safe.

It changes your DNA.

It contains egg protein.
It causes severe side effects.

It makes women infertile.

X
X
X
X
X

It contains a microchip or
tracking device.

Know What is True and False About the

COVI D - 1 9 Va CCi nes #ThislsMyWhy

TRUE
Researchers took no safety
shortcuts with the vaccine. Large
studies show the vaccine is safe.
Itis impossible for the vaccine to
change your DNA.
The vaccine does not containa
live virus strain. It cannot give you
COVID-19.
The vaccine does not contain egg
protein and can be given to people
with egg allergies.
For most, the vaccine causes mild
side effects that last a few days.
Thereis no evidence that the
vaccine causes infertility.

There is no microchip or tracking
device n the vaccine.

LEARN MORE ABOUT THE VACCINE AT:

Greater Lowell Health Alliance: greaterlowellhealthalliance.org/covid-1g

LowellCc

CDC: cde.gov/coronavirus/2019-ncov/vaccines/faq htmi
MADPH:

TONY DETORE
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H EALTH CAR E ( P HAR MAC E U TI CALS) SwanBio Therapeutics — Bala Cynwyd, PA <« Freelance Graphic Designer/Art Director

Corporate identity design

Stationary design and production

SwanBio

THERAPEUTICS

SWAT\I BIO WSWANBIO Swgcrj\b Bio SWA'T;'R%U%(@

THERAPEUTICS THERAPEUTICS

SwanBio

SwanBlc®  SwaNEO T swangiof  SwanBio/V  Swanbl

THERAPEUTICS THERAPEUTICS

S,

< ) |
SwanBIlo SWANBRIO %SY:{EA]PErU?lC@'O o S\T/HVERCBPQESIO

THERAPEUTICS THERAPEUTICS

(¢}
Swgﬁ BIO SWANBIO (7 SWANSBIO SWANBIO

THERAPEUTICS THERAPEUTICS THERAPEUTICS

SWANB|O ) SWANBI%Q SWANEIO® SWO(?— Bio™

THERAPEUTICS

THERAPEUTICS THERAPEUTICS
SwanBio Th tics,Inc. | ite 207, Bala Cynwyd, PA 19004 | | | 610.557.0910 4

SwanBio

THERAPEUTICS
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HEALTHCARE (GENOMICS)

Psomagen — Rockville, MD

Freelance Graphic Designer/Art Director

Social media ads; blog and
email graphics

Brand guide
Case studies
Patient instruction sheets

Photography art direction and stock
library management

Trade show graphics, booths and
giveaway items

Website graphics (design and art
direction) and asset management

Saliva Collection

Thank you for your interest in our sequencing services.
Below you will find basic sample pi i qui for saliva

Please contact your sales representative as necessary to determine your experiment’s specific needs.

COLLECTION REQUIREMENTS: SALIVA (CLIA AND RUO)

. 5 . Storage and Shipping .
Collection Options Collection Protocol o e o Sample Receipt
1 DNA Genotek Follow Room Within 5 years
Oragene*Discover manufacturer’s temperature of collection
collection kit instructions
2 psomagen-
provided tube

CASE STUDY

The Race to
Feed the World

How a Plant Genomics Lab at the University
of Nebraska-Lincoln is up Against the Clock

By the year 2050, our current crop yields aan

will likely not be enough to meet the world’s
food needs. Why? The United Nations (UN) is
estimating an increase of two billion people
worldwide within the next 30 years.

These figures are concerning because today’s crops are only being

exceed it. I

Stresses to our crops
affect yield. We need to
act now to find out how
to help crops deal with
the stresses that are
going to be faced. We
need to improve our crops
and introduce resilience

to ensure global food

security in the future,

or. Guangchao sun,
od and Agriculture Organization of the Schnable Lab

COVID-19 pandemic made the Postdoctoral
. Scholar, UNL

| research to a halt. The bench was
at the University of Nebraska - Lincoln

“When the coronavirus was just starting to spread, UNL was going
through a phased shutdown. During this time, | was in contact with
Psomagen about doing these thousand-sample projects. | mentioned
that | had a lot of samples sitting in the freezer and asked if it was
possible to send them over for sequencing. Psomagen was able
to get a large sorghum dataset generated for us. This meant that
there was still work for people to do while at home, something to
make progress during the lockdown.”

nable, Gardner Professor of Maize Quantitative Genetics
raska-Lincoln (UNL)

X PSOMAQEN  psomagencom | 301-918-5784 | @ W © @ .

Visual Brand Guide

X psomagen

SHIPPING REQUIREMENTS

4

Label your samples with their unique Ship samples using FedEx or UPS Overnight to:
sample IDs. Psomagen, Inc.

X X 1330 Piccard Drive, Suite 103
Place all samples in a leak-proof container Rockvills, MD 20850, USA

(such as a zip-top bag or a larger screw-cap
tube) with absorbent materials.

« inquir m

Psomagen will cover shipping costs for orders above $5,000

For more i i isi call 1 OYOn X psomagen

Brand Colors

TONY DETORE GRAPHIC DESIGN & PRODUCTION  ART & CREATIVE DIRECTION
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HEALTHCARE (GENOMICS

LGC SeraCare — Milford, MA « Agency Graphic Designer

Brochures and White Papers

Corporate identity: brand survey,

logo updates, re-brand art direction,

and service line logo updates

HEALTHCARE

sera“.care
Seraseq® Microsatellite Instability
(MSI) Reference Materials

MICROSATELLITE INSTABILITY REFERENCE MATERIALS FOR DETECTION AND VALIDATION OF M|
BIOMARKERS IN CANCER PATIENT SAMPLES MEASURED BY PCR OR NGS.

TARGETED NGS ASSAY DETERMINATION OF MICROSATELLITE INSTABILITY
STATUS OF THE SERASEQ" MSI-HIGH PRODUCTS

T T
= o Ay T
AsouT Lo

INTRODUCTION
Microsatelites are regions of DNA repeats with different lendths, Le., instabilty, highlighting
DNA mismatch repair gene deficiencies. Typical repeat units are between 1-6 base pairs ant
the number of repeats vary fron

710 person such that each person has a set length of

these microsatelites in their genon urements of MS! have traditionally been performed

using GPCR/CE fragment e

‘gth analysis methads, or immunohistochemistr

HIGHLIGHTS methodologies such as digital droplet PCR (ddPCR; lext Generation Sequ )
are now being applied to determination of MS! status of cancer patients. High incidence of
microsateite instabity (M50 has been nked to favorable outcomesin immuno-oncology

DR ment response by patients with diseases such as Lynch Syndrome and colorectal

[E———— ancer, Hence, determination of MS| status for cancer patients s important in 1-0

A Ty A therapeutics management

WITHGROUNDTRUTH | LGC SeraCare has developed microsatelite instability (MSI) reference materials that support

GPCR and NGS assays that target a range of short tandem repeat regions commonly analyzed

for microsatelite instabiities. For assays that target specific mono and dinucleotide repeats such

2 BAT T-26. NR-21, NR-24, MONO-27, we have created MS! reference materials containing
these markers blended at two different allele frequency (AF) levels - 5% and 20%. Additionally,
APPLY PR AND for NGS MS! assays that analyze for a large number of microsatelite loci across the human
NGS TO QUANTITATE cenome, we have a human diseased cellline-based MSI-High reference material for such analysis
These products are quantitated by PCR (@PCR/CE and ddPCR) and by targeted NGS assays to
. support all product claims
MICROSATELLITE BIOMARKERS AND GENOMIC LOCATIONS
IN THE SERASEQ® MS| REFERENCE PANEL MIX AF5% AND AF20%
MANUFACTURED Gene Chromosome  Position (hg19 based)  Comment
e N KIT Gntro hra sssos21l 257 > 181
PROVIDES CONSISTENT
GROUND TRUTH MSH2 Gntrors) 2 47641559 278> 7A
R2) A8 (SUTR) = 23652348 218> 13
NR24 NP2 GUTR) B ase40361 237 > T
MAP4KS (intron 3 39573082
MONO-27 2 EZEEN
MAPAKS (intronis) 39536689

[ —— FEATURES AND BENEFITS

< Cell e or plasmic: or NGS

! reference material mix for analysis in molecular assay:

TESTING NDUSTRY. 2 Offered as tumor-only (MSI-High) or tumor-normal (AF5% and AF20%) options

s 5 Support Ms assay validation, LoD determination, and routine detection of MS| markers in cancer
patient samples

4 Variant AFs (AF5% and AF20% products) quantitated by ddPCR and qPCR/CE fragment length
HIGH-QUALITY analysis assays
CONTROL PRODLCTS, S.Norml ackgroun DAt a ighly chamctarzed GMZ4355 human gencmic DNA known 9 ba
microsats e (M55
6 Manufactured within cGMP compliant and ISO 13485 certified facilties

ORDERING INFORMATION

[ Product Description  Kit Composition  Material No.  Concentration  FillVolume  Total Mass.

S GDNA - Tumor 25/l 200 50009
MS-High RM FEPE - Tumer FepECl | ou 00 ng
PERFORMANCE AN - [
TSt RESULTS e ono016 2x20n04 | 2xi5y 2x300n9
GDNA - Normal
GONA - Tumor
- or01676 | 2x20n0m | 2015w 2x30009
VISIT OUR WEBSITE e GDNA -Nermal

SERACARE COM ~ o

@ serascare

MEDICAL DEVICES

Clinical
Diagnostics

sera%care NatiVeAntigen

sera“care

seracare e

TECHNOPATH
CLINICAL DIAGNOSTICS

O 06 06 o6

Liguid Biopsy Product Overview

THE MOST PATIENT-LIKE REFERENCE MATERIALS FOR CtDNA ASSAYS

Expedite the clinical of MOS based it ooy
assays with pati featuring inig

and variant types, Trust the Industry-leading portollo of Seraseq cleulating tumor ONA (<tDNA) reerence materils
to accelerate, validate and standardize the clinical application of targeted NGS-based cell-free DNA assays.

Our Patent-pending ctDNA Technology Enables: oo

+ Easy access to the broadest range of clinically relevant
oncology biomarkers profling  Sersceq” cONA V2
se | Serased ciONA Complete™

+ More comprehensive analytical validations compared to

using natural cDNA alone o

and resistence.

t-effective testing with highly multiplexed mixes (u
t0 40 variants in a single reference sample) featuring the

roadest selection of variant types - SNVs, INDELs, CNVe,
Svs/gene fusions

Seraseq: ctONA
gD P

+ Better genomic coverage and improve
(molecular diversity)

brary complexity peRsoNALIZED

P :Difrn alcaton o e ONA efrence
materis nciea CONANGE o

COMPREHENSIVE SOLUTION FOR
CFDNA NGS ASSAY WORKFLOWS
Seraseq” ctDNA Reference Materials:
Seraseq CtDNA v2

+ Pan-cancer CIDNA ref

ce sample with 40 variants (SNVs, INDELS, and SVs) in 28 genes

+ Available in a broad range of VAFS - WT (0%), 0125%, 0.25%, 0:5%, 1%, 2% - both as purified DNA mix and
full process reference material encapsulated in plasma matrix
Seraseq CtDNA Complete

+ Solid tumor focused content with coverage of 25 variants (SNVs, CNVs, INDELS and SVs) in 16 genes.
+ Available in 3 broad range of VAFS - WT (0%), 01%, 0.5%, 1%, 2.5%, 5% - both as purified DNA mix and full process
reference material encapsulated in plasma matrix.
Seraseq CtDNA MRD Panel
+ Based on a well-characterized cancer cel line, its SNP-matched normal calline and 22 targetable solid tumor
focused DNA variants.

. s validation of ultra-high sensitiity MRD assays based on patient-specific disease markers determined from
tissue biopsy WES analysis

+ Includes tumor fraction (TF) blends of 0%, 0.5%, 0.05% and 0.005% for assay LoD determinations from a tumor.
normal matched reference sampl

+ Variant information data available for WES an tion of variants at dilution levels

geted panel verifi

508244640 343334 Fax weewseracare.com

Product Highlights:
Natural cfDNA-ke size distribution -170 bp and liorary performance

Clinicaly relevant variants i a well-characterized WT background

VAFs confirmed by ddPCR and NGS assays.

Conc__[ Fill Volume.
25 na/mL
25 na/mL

Product Format

FULLP
REQUI
EXTRACTION

CIONA stabilzed and
blendied in a synthetic

Seraseq ciDNA 25 ng/ml

Referer

25 na/mC

plasma matrix 25 na/ml

NOEXTRACTION
Seraseq cIDNA v2 REQUIRED
Matation Mix|

FuLLPROCESS,
recur

seaseq ioNa

Reference

on
cona saized snd
ded ina synthetic

orial

o s

NOEXTRACTION

rosea CONA REQUIRED
Complete Purified cIDNA
Matation Mix in buffer

Seraseq CDNA dcton
MRD Pane! Mix in buter

FOR RESEARCH Ut

ol Free 5086343334 Fax wwseracar

5082446400 - 500

Philips BioTel Heart - Malvern, PA + Freelance Graphic Designer/Art Director

Brochures and product flyers

PHILIPS

Delivering necessary cardiac
monitoring — without an office visit

Home Connect™ Program: A telehealth

e to support direct to patient arrythmia monitoring

Philips BioTel Heart's Home Connect solution is ideally suited to support your practice with a proven at-home
patient activation model

We have over 20 years of experience with our Home Connect model and a robust logistics network to
ensure that patients receive their at-home activation kit quickly.

Directto Q _l:l_

Deliver access to Simple set up for your View and interpret reports
monitoring care remotely staff and patients anyuhere S

Simple -

patient
set-up

7 ine. Patient Services team
tructional video to. available to support patients
assist patients

“The workflow is seamless and efficient for our staff and enables continuity of care for our
patients in a safe manner. Due to the Home Connect program, our practice easily transitioned to
telehealth which will remain a core component of how we deliver care now and in the future.”

Michele, Exercse Physiologist - A large cardiology practice seving both urban and rural area

Home Connect solutions

thythm, AF with
pawave analysis and QRS morphology

«
. \F with o o
Outpatient Telemmetry) ") second AF episodes'—no flse AF negativs or positves
Up to30 days  Superior
+ 2channelsof £CG data fora more complete picture
o for

STAFF registrs PHILIPS BIOTEL HEART
% patientandorders — Q ships MCOT kitto — r@w PATIENT applies
MCOT ot home
MCOT oniine

patient’s home

forupto30d: P protocol.!

& Sty N e _($) s

online porta for review Pkl and follow-up

and patient follow-up with patient
ePatch® 5 —upto T4 days
extended . datato make

informed cae deckions
wear Holter « Reports delvered n ess than 48 hours
Up to 14 days.
STAFF registers PHILIPS BIOTEL HEART
patient ang orders = ships ePatch kitto =P AT, a;’p”“
ePatch recorder online patient’s home CRENHII

nd tointerpret, diagnosis,

pto 14 days.

PATIENT returns CLINICIAN receives end
epatchkitvia ) of service report to
pre. pa\dsh\wmg interpret, diagnosis and

fol t

flow-up with patient

Learn more about our Home Connect offerings or begin enrollment by contacting your local Account Executive,
calling 866-426-4401, or visiting gobio.com/telehealth

wewephiips com

PHILIPS
Biglel

STROKE PATHWAY
Peri-TAVR Home Monitoring Pathway
Elevate the standard of care

Elevate and create a new standard of excellence in care with a peri-TAVR home monitoring pathway that
protects your patients from potential post-discharge complications such as sudden cardiac death due
to delayed high-grade heart block (DH-AVB) that can occur days to weeks after hospital discharge.

Benefits
Nea rly 1 /3 @ Decrease length of stay (LOS)
of the transfemoral TAVR
Reduce risk of sudden
cardiac death

patients who died within
30 days post-procedure were
after hospital discharge’ @ Avold unnecessary

10% 9%  6days

Outpatient Of TAVR outpatient (Range 324

Mobile Cardiac Telemetry required readmission for Median time to develop
d high-grad PPM high-grade AV block
(DH-AVB) post-procedure.

Philips BioTel Heart peri-TAVR home monitoring pathway enables your organlzatmn to meet
the 2020 ACC Expert Consen: TAVR which post-T
remote monitoring within 48 hours peri-TAVR if the patient is found to be low risk.?

PHILIPS
BieTel

MCOT +

Mobile Cardiac Outpatient Telemetry

Live Holter + MCOT monitoring solution

Loginto the Philips BioTel Select duration of
He rial
andenvl ptient nthe <o continu g MICOT+ 24-48 hour Holter
MCOTs until the prescription ends e Sk
days,and secondary or the physcian/patient
senice option if required elects to end se
byinsurance

HOLTER MODE

e b 7 o
E 2 £ E
‘

After Holter As directed by the physician After service ends,the
nds, the. during enrollment, patient MCOT End of S
End of Ser continueseemety (EoS)reportposts
(& NEGATIVE HOLTER OT orsecon Cornectpo ortoh hysdan
Senviecominues . dof add findings
paiph sl cribed p e
I

MCOT MONITORING MODE

Urgent and emergent notifications occurr in near real-time throughout the monitoring period.

Positive Holter Criteria

o g ars e oo QR G g s Tt owstan
L & 'M"] Smmlamymvm(aua\m\ =21908PM | > 30 Seconds.
L ‘ ythms) SMVEL!(W(JM\MJHJ"M 21708PM | >30Seconds
Cympanat] Severe bradycardia <358PM | >30Seconds

2 degree AVB - Mobitz ypell | AllEvents | Allevents
3 degree AV block Allevents | Allevents
complete HB/AV dissociation

Defbrilation/pacemaker— | AllEvents | Allevents
fallure to capturelsense.

Steps to enroll an MCOT+ patient in Philips BioTel Heart Connect Portal
it gobio.com and click the portal Login button.
Step 1 Step

into the BloTel Heart menu and then new enrollment.
and enter credential

veree by the patientsinsuren

iy
well -
To learn more about MCOT+, contact your local Philips BioTel Heart Account Executive.

2021 Koninlike Pilos . Alights eserved. PHILIPS

: &
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H EALTH CAR E ( M E D I CAL D EVI C E S) NxStage Kidney Care — Lawrence, MA + Freelance Graphic Designer/Art Director

Game Day Chili Autumn is in the air

Print and online ad production VAKES 12 SERIGS

B roc h u reS This thick and hearty chili has a nice Southwestern flavor to it. It has
lower sodium than most chili and is a great source of protein

Collateral materials/direct mail, Nutifonal Analysis | |ngredients

. a o 5 . {per 1 up sening) 3 pounds turkey, lean, ground

including recipe binders and patient Calores 2565K¢8 | ounces tomato sauge,low sodium

o . Protein %9 % cups kidr s, s in
education documents/presentations Canoes 109 | 7o e

Dietary Fiber 3 1 medium red bell pepper, chopped

Phosphor 266 m:
Posters and flyers plenons 2 mg | 1 medium orion, chopped
Sodium 257 mg 2 cloves garlic, chopped
4 tablespoons chili powder
NeWS|GtterS 1 tablespoon black pepper
. . : 9 cups eler Kidney care holiday guide
Promotional items/clothing .
DIreCtIOﬂS Holidays are a time to focus on traditions, family, and
. . . f food! Eating the Kidney Care Way can be a part of this
WebSIte and SOClal medla banners Cook ground turkeY over medium-high heat specil timg. B prepayred and plin ahead. p Sample Menq
Break the meat up into crumbles as it cooks Roast turkey, pork or wild game
Once the turkey is completely cooked, drain off grease Helpful Tips Green beans or steamed cauliflower
Add onions, green pepper, red pepper, and garlic to the  Avoid salty foods. Use herbs and spices instead of salt Mashed potatoes (eached/demineraiized, if needed)
turkey and continue cooking till vegetables are tender when cooking. Too much sodium can make you thirsty. Lettuce salad
Pour into crock-pot * Gelatin, soup, and gravy count as fluids. Homemade stuffing or butter noodles
o Eat protein first before you fill up on side dishes. Cranberry sauce

Stir in beans, tomato sauce, water, chili powder, and

black pepper  Potatoes and sweet potatoes are high in potassium. Dinner roll

Gook on low for at least 4 hours Leach/demlnerallge the potatoes, if needed. Apple, blueberry, cherry or peach pie
* Remember your binders when you eat! Coffee, tea, water or lemon-lime soda
 Use whipped topping instead of ice cream on dessert.

Diabetics should choose sugar free options

inspired from fitps/alecipes.comirecipe/meaty-thick-man-<hi « When in doubt, ask your dietian. Ifthat's not an option,
avoid the food in question or have a very small amount.

ENT CENTER HELPS YOU GET BACK TO YOUR LIFE, % AGE’

NiSage Mesca, e, | L MAOIE43 | | wnnemsiagecom

DIALYSIS NO LONGER DEFINES YOU
PHOSPHORUS AND THE KIDNEY DIET

FIORT) A Respect for patient’s preferences
PHOSPHORUS G % AGE BUI|dIﬂg Coordination and integration of care
Kidney Care our Way
In our body, phosphorus is the second most abundant mineral, t ‘/ Information and education
coming in after calcium. Phosphorus and calcium form the PHOSPHORUS to Patient Physical comfort
building blocks for our bones and teeth. Phosphorus has some GOAL RANGE:
other important roles. It helps maintain the body's vitamin and 35-6 ENCOURAGE. ENHANCE. EMPOWER. Centered = Emotional support
mineral balance, is a key part in the life cycle for tissues and - Care — Involvement of family and friends
cells, and is also involved in muscle and nerve function. Your nutitional labs arg drawn e Continuity and transition
X monthly and reviewed with you by
We ngrmaHy get plenty of phosphorus from our diet. Once our your healthcare team. Keep track of Access to care
food is broken down and digested, the phosphorus is absorbed your numbers and ask questions. st o )
into our bloodstream. From there, the phosphorus our body Picker’s Eight Principles of Patient Centered Care'
JOIN US TO FIND OUT MORE ABOUT NxSTAGE KIDNEY CARE DIALYSIS CENTERS ON needs i taken o ts destination, ke into our bones. Any exta KEEPING YOUR
phosphorus is filtered out by healthy kidneys into our urine. PHOSPHORUS IN RANGE:
THE NxsTAGE Kln NEY CABE Hv T OUB When the.kidney§ are not filtering as well, phosphorus can Run yDU;ofL’llll dia%isd@atmenls GOALS OF TDC INCLUDE: HELP YOUR PATIENTS AVOID
start building up in our blood. e b zfetvsf:; ,é:: . « Patients recelve intensive care and education CRASHING INTO DIALYSIS
AT NXS'[AGE KIDN EY C A RE NORTH ORL AN DO NATIONAL KIDNEY FOUNDATION KIDNEY WALK Wnen the Kidneys get to the point where dialsis i needed, the when it matters most When selecing a Tl D e
diet plays a very important role in how we feel and function o Evaluate and stabilize cardiac status provider, they receive a patient centered
" e . " . Sunday, November 1st «Reduce mortality and hospitalizations approach to gently ease into dilysis. Clinically
we are dedicated to providing flexible scheduling and personalized home Pitsburn Kianey Wlk ‘ e 10 e B | cbling nc easig et o veaimen,
Pitsoutgh Zoo & PPG Aqsrum, 7340 Butlr S, Pitshurgh, PA 16206 Transtional Dialysis Care (TDC) is an innovative * Select a modalty that best fs their individual needs e o o
Py . . PR . . " " o ong NSive e N on Mode
training, because dialysis should fit into your life — not vice versa Chedein. 730 A -ttt 300l PROTEIN sprrosch desoned t see plkia o «Patents becore achocetes o ol ESFD Care o XS ecucalen on mocely
! ’ Protein is an important part of the diet. Most protein sources dialysi. ltis an eight week program that helps chelees, helps palfris/amies (o make
™ i 1%-60Y% to stabilize new to dialysis patients clinically and TDG AIMS TO GIVE PATIENTS cisions that meet both clinical and
Shown above, the NxStage® System One NXSTAGE KIDNEY CARE OPEN HOUSE (1100:1m 0650 o) are also going to have phosphorus. Only 40%-60% of retoniy A s ot et AND FAMILIES THE T00LS T qualty of ife goals when they need t most

phosphorus that is naturally occurring in meats is absorbed by
your body and 30%-50% of naturally occurring phosphorus
in plant based foods is absorbed. But up to 100% of the

! 15 141 their clinical and quality of life goals, including * Safely initiate dialysis treatments To locate a NxStage Kidney
phosphorus in additives added to processed foods can Tran S |t I O n al transplantation. Our TDC program consists  Manage emotional challenges Care program, please visit
be absorbed. Aim for fresh and limit processed meats. of more frequent dialysis, where appropriate, '

D H I A * Develop a strategy for achieving health and www.nxstagekidneycare.com
ialysis Care ki oo et F—

DON'T JUST TAKE OUR WORD FOR IT of renal replacement options to enable patients

to select the dialysis modality that best fits both

Monday, November 2nd
NxKC Pittsburgh
3623 William Penn Hwy, Monroeville, PA 15146
(412) 224-5757

* Make an informed choice of dialysis modality

TAGE

TO SCHEDULE A TOUR!

174 State Rd 436, Unit D102, Casselberry, FL 32707
nxstagekidneycare.com

CALL US AT 407-754-0338 %

Kidney Care

For more information call

Kidney Care 5

ENCOURAGE. ENHANCE. EMPOWER. /1,STAGE
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H EALTH CAR E ( M E D I CAL D EVI C E S) ABIOMED - Danvers, MA + Freelance Graphic Designer/Art Director

Q0 .
Print and online ad production °O,eABIOM ED

Recovering hearts. Saving lives:

Brochure edits and production 0o
COABIOMED  frorteiomiesutne

Recoverin g hearts. Saving lives:

Committed to Improving Outcomes in
Cardiogenic Shock and Protected PCI
Through Excellence in Education.

H EALTH CAR E ( M E D I CAL D EV I C E S) Eyeriss Creative — Waltham, MA +« Agency Graphic Designer

Product launch flyer design and
template setup

Print ad design and template setup
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HEALTHCARE (LIFE SCIENCES

ArcPoint Strategy — Belmont, MA +« Agency Graphic Designer

Brochures, flyers and posters to
support program launches

Trade show booth background

ALLIED-BRISTOL

Life Sciences

Discover.

Develop.

Partner.

Discover how Access a global Develop therapeutic Partner with us
early-stage scientific network of science and  opportunities that have the to advance your
breakthroughs progress. business leaders. potential to create the innovative discoveries.

medicines for tomorrow.

4

SciFluor

Sciences
an allied minds company

Allied-Bristol Life Sciences (ABLS) aims
to advance innovative science that has
the potential to become novel treatments
for the future. We seek university partners
with deep biology expertise who are
interested in applying their scientific
knowledge towards the

As a joint venture between Allied Minds
and Bristol-Myers Squibb Co., ABLS
provides access to a fully integrated
drug discovery center, world-class
expertise in drug development, as well
as the necessary financial backing and

to drive early-

of therapeutic candidates

stage therapeutic projects to success

Therapeutic Areas of Interest
+ Cardiovascular diseases

+ Fibrosis

+ Genetically defined diseases
+ Immunology

* Oncology

* Virology

For more i

please v

SCIFLUOR LIFE LEAD COMPOUNDS
SCIENCES, INC.

SciFluor Life Sciences, SF0166 is a patented small
Inc. is a drug discovery molecule integrin antagonist
and development designed to topically treat
company developing a retinal disease, including Age-
proprietary portfolio of related Macular Degeneration
best-in-class innovative (AMD) and Diabetic Macular

therapeutic small molecules.
Spun out of Harvard University,

SciFluor specializes in applying deep

expertise in fluorine chemisry to create a portfolio of highly
differentiated new chemical entities (NCESs) directed towards
precedented biological targets, resulting in substantially
reduced dlinical development risk. This targeted, but diverse,
highly capital-efficient approach aims to de-risk SciFluor
while building significant value. SciFluor typically focuses
onlarge markets and aims to partner its assets with large
pharmaceutical companies to avoid commercialization risk

Edema (DME), via eye drop
administration to the surface
of the eye. Current therapies
generate billions of dollars

in revenue today yet require
monthly injections into the eye.

SF0034 is a patented potent and
selective neuronal potassium
channel activator intended to
be a significantly improved
drug relative to the first-in-
class KCNQ2/3 activator drug,

Its two patented lead compounds address multiple global
multi-billion dollar markets in retinal and neurological
disease. The SciFluor pipeline is growing and addresses

An Allied Minds Company

<6:» LuxCath
A\

fibrosis, cardiovascular disease, pain, pulmonary disease,
inflammation, immuno-oncology and other diseases. SciFluor's
compounds aim to provide important benefits over existing
therapies, including improved safety, efficacy, distribution,
and more convenient dosing.

SciFluor is advancing candidates into clinical

ezogabine (POTIGA®) - also
known as retigabine (Trobalt?).

SF0034 s targeted for

development in partial-onset

epilepsy and potentially for a recently identified orphan
disease, a rare disorder known as KCNQ2 pediatric
encephalopathy. New pre-clinical data indicate that it

Methods

An irrigated RF ablation catheter incorporating
imaging optics (LuxCath, LLC) w:
transvenously into the LA of 3 anesthetized pigs. UV
light was delivered to the tissue, and the fluoresced

s inserted

response was captured via spectrometer and analyzed
ime. Spectral data was acquired pre, during, and
post formation of RF lesions. Electrical impedance

was recorded for compatison with ENADH response.

Contact Evaluation Results
Fluorescence provided indications of good catheter contact, the.
presence of collagen, and lesion progression. Myocardial INADH
response declined by 84% £8% during 60 seconds of RF ablation,
with a 70% reduction occurring within the first 10 seconds.

CONTACT EVALUATION USING FNADH

LEFT ATRIAL PORCINE TISSUE CATHETER CONTACT

Lesion Progression Results

Marked reduction in NADH is expected in adequately delivered
ablation lesions as tissue necrosis occurs and the cells stoy
fluorescing Comparison between electrical impedance and NADH
magnitude suggests that INADH is a superior indicator of lesion
progression, as impedance changed by <10% during RF delivery
and did so only at onset.

ELECTRICAL IMPEDANCE AND FNADH MAGNITUDE

25W LESION PROGRESSION | 40W LESION PROGRESSION

ABLS is  joint venture between Allied Minds and Bristol-Meyers Squibb Co. that aims to deliver innovative ideas that will potentially become the important
medicines of tomorrow. Based upon compelling biclogical discoveries and insights from scientists at eading U.S. research insitutions, ABLS wil identiy,
source and de-isk promising, early-stage from pre.chin in key theraper cluding

i

may also have therspeutic applications in tinnitus and ALS Produt uc,ca ot i i W03 LunCatnn . Goorge . shingon, ¢

studies with the aim of partnering with
ical ; ! (Amyotrophic Lateral Sclerosis, or Lou Gehrigs Disease)

ar to «l
velopment and commercialize the assets.

ical

" pment, pl
forosis, cardiovascular diseases, oncology, immunclogy, virology and genstically defined diseases. de

Introduction Conclusions
Suboptimal radiofrequency ablation lesions may SEVERE TENTING 600D CONTACT BLOOD POOL

issue contact, Real-time monitoring of INADH during catheter ablation provides
assessments of quality of myocardial contact, tissue characteristics at
the point of contact, and lesion progression during RF delivery.

result from cither poor catheter tip-
or inadequate encrgy deposition resulting in
discontinuous or non-transmural lesions. A

method was evaluated for using NADH fluorescence
(ANADH) to assess contact between the therapy
catheter and myocardium, tissue characteristics at

THE TRANSFORMATIONAL POWER OF FLUORINE

Fluorine has been instrumental in the development of novel medicines. Approximately 25% of all marketed drugs contain fluorine,
including six of the 13 best-selling small molecule drugs in 2012. Working with flucrine has historically been challenging, but a number of
recent scientific advances have more fully empowered the realization of fluorine’s benefits. SciFluor's pipeline strategically incorporates
fluorine to optimize:

the point of contact, and the progression of ablation
lesions in wia\r-vmc d:rmdg RF dch\:n NADH s " * Assess catheter stability and electrode-tissue contact before and during ablation
present in the mitochondria of cardiac myocytes an * Ensure the quality of a lesion as it is being formed
« Potency: improved efficacy and therapeutic window fluoresces when exposed to UV light, The loss of s

* Selectivity: fewer side effects NADH is considered a live marker of tissue inju

« Tissue penetration: enhanced drug delivery to target : A 4 .
rV A
v

* Drug half-ife: less frequent dosing

i * Perform contact assessment, lesion progression, and direct lesion visualization
« Metabolic Stability: reduced drug-drug interaction concerns prog

Cinmamon Lo, P, s e B e o ot of Lt 1

oy R, i oo, P, s B, A i M Nt St o, K Ao oy Ko
33 ARCH STREET, 32ND FLOOR, BOSTON, MA 02110 / 617.419.1800 / WWW.LUXCATH.COM An Allied Minds Company

Scifluor is developing an exciting pipeline of compounds in ophthalmic diseases, neurological disorders, fibrosis,

cardiovascular disease, pulmonary disease, pain, inflammation, immuno-oncology, and rare diseases.
For more information, please contact us at info@scifluor.com.

SCIFLUOR LIFE SCIENCES - AN ALLIED MINDS COMPANY | 300 TECHNOLOGY SQUARE, CAMBRIDGE, MA 02139 | (617) 6844748 | WWW.SCIFLUOR.COM
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H EALTH CAR E ( D E N TI STRY) Peter Breen, DMD - Groton, MA + Freelance Graphic Designer/Art Director

Corporate identity design, including
stationary and business cards

Postcards and patient documents

PeterBreen

PeterBreen P
~N —DMD O Family Dentistry O

° DTWARD °

INTELLECTUAL PROPERTY LAW 1)

292

Signage (interior and exterior)

(¢]

H EA LT H CA R E ( P H YS I CA L T H E RA PY) Generations Physical Therapy — Chelmsford, MA « Freelance Graphic Designer/Art Director

Print ads

Corporate identity design, including
stationary and business cards

Promotional items/clothing

Postcard design and mailing Best wishes for all students,

Website (Dreamweaver) on the field and in the classroom

David P. CCE (CHS'87) | Nicole D. Poirier, DPT, OCS

d wski, DPT, OCS | Michel eri I
GEHEHHTIUHS GENERATIONS

= We're moving! - e
avid Scaplen, PT, OCS, CCCE | Nicole Poirier, DPT, OCS
As of July 2014 Il be | d Christina Czachorowski, DPT, OCS | Joseph Cavallaro, DPT, CSCS
s of July we will be located at
PHYSICAL THERAPY & SPORTS MEDICINE 4 Mesting House Road, sute 5 | GENERATIONS
Chelmsford, MA 01824  h— ot il o @

TONY DETORE GRAPHIC DESIGN & PRODUCTION  ART & CREATIVE DIRECTION CONWAY, NH « DETOREDESIGN@GMAIL.COM = 978 609 8032 « DETOREDESIGNGROUP.COM/PORT2020 « LINKEDIN.COM/IN/TONY-DETORE-2B814020 p 16



COMMUNITY NON-PROFIT

Regional Behavioral Health Collaborative — Gardner, MA

* Freelance Graphic Designer/Art Director (Pro Bono)

Corporate identity design

R B H c Regional Behavioral
Health Collaborative

R B H C Regional Behavioral

Health Collaborative

RBHC Regional Behavioral

I Health Collaborative

Regional Behavioral
Health Collaborative

7o
JJ
(L

REGIONAL BEHAVIORAL
HEALTH COLLABORATIVE

Regional Behavioral
& Health Collaborative

RBHC

REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

§ reHc

REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

Regional Behavioral
¢ Health Collaborative
NORTH CENTRAL « NORTH QUABBIN

Regional Behavioral
Health Collaborative

-x
. WRBHC
+*

REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

RBHC

REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

Regional Behavioral

¢ Health Collaborative
NORTH CENTRAL « NORTH QUABBIN
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COMMUNITY NON-PROFIT

Coalition for a Better Acre — Lowell, MA

Freelance Graphic Designer/Art Director

Print and online ads

Annual reports

Annual meeting invitation sets

Ribbon-cutting event marketing

Newsletters

Posters and flyers

CBA Community News Flash

Summerfal 202

Celebrating Acre Diversity
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Annual Report 2013-2014

\WHO WE ARE

CBA program and project updates

Breathing Easier

CBA staff and board updates

Best Wishes, Robyn! .
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INVESTING IN COMMUNITIES

INVESTING IN COMMUNITIES

Resident Servies

Measurable Impact

For the past 32 years, the CBA has worked tirelessly to create

Constuction f the Goram Stet Agatrents

Home Presenation Gnter

impact in our

instilling new hope and pride in neighborhoods and creating lasting change in people’s lives.

Real Estate

Home ion Center

RENTAL UNITS OWNED - 425
COMMERCIAL UNITS DEVELOPED - 33
FIRST TIME HOME BUYERS

POSITIVE OUTCOME - 99%*
AVERAGE MONTHLY REDUCTION IN

Resident Services and
Property Management

AANNUAL COOKOUT - 250 RESIDENTS

25 CHILDREN

DEVELOPMENT -50 CLIENTS -$200
MONEY INVESTED IN CITY OF NUMBER OF MASSACHUSETTES
LOWELL 3% Committed to both providing high-quality
of our residents, the CBA provides a full-
‘The Coalition for a Better Acre founded

Since the 1980, the Coalition for a
Better i

the Home Preservation Center (HPC) in

time Resident Service Coordinator (RSC)
who develops and manages actvites for

in i i 2007 Wn.h the pnl
affordable housing for low- and moderate- in the Greaer L it
B iles in th i beyond. Si ion, the HPC has p,nnmwuthmmepmslonﬁ:x
of Lowell. In December 2012, the CBA 200 il i
expand the CBAS ifficulty paying thei i idents of CBA i

service area beyond the city of Lowellinto July 2014, the HPC has been working with support, services, referrals, and assistance
the Merrimack Valley. The CBAs current “These many

4 units of HPC TS £

king dealing with
in Lowell,as wellas 27 atractive, high- the foreclosure issue for many years. The Mcmmdmm‘ mdm
quali P v ! P
i trips, and more.

in the Mt. Washington

il

Haverhill, This Haverhill devel

P ining to prevent

isa collaboration between the Veteran's
Northeast Outreach Center (VNOC) and
the CBA. (Read niore about CBA latest

(Read more about the Home Preservation
Center on pages 12-13.)

)
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COMMUNITY NON-PROFIT

Greater Lowell Community Foundation — Lowell, MA -

Freelance Graphic Designer/Art Director

Print ads
Annual reports

Event invitations, posters, programs
and Powerpoint presentations

Posters and flyers

The Greater Lowell Community Foundation and
Enterprise Bank Proudly Present An Evening
Dedicated to Philanthropy in our Community

Monday, December 6, 2010 from 5:30-8:00 p.m.

Lowell Memorial Auditorium’s Hall of Flags
and The Merrimack Repertory Theatre

Featuring Special Guest Paul S. Grogan, President and CEO, Boston Foundation

THANK YOU TO OUR SPONSORS
Event Sponsor - Enterprise Bank

Benefactor  Sponsor Donor

Eastern Bank ~ Sovereign Bank  Accutronics nc.

D Richard and Nancy Donahue, Sr.
Trinity EMS University of Eagle Claw Capital Management, LLC.
Massachusetts  gnel Green Power

Lowell Jeanne D'Arc Credit Union
Lowell Five Cent Savings
Lowell General Hospital
Lowell National Historical Park
Mary Jo Leahey

your tickets Middlesex Community College
The McDonald Group,

today - only ;
| UBS Financial Services
$35 each! Varsity Facility Services

Reserve

Call (978) 970-1600 or visit www.glcfoundation.org

Greater Lowell Community Foundation Annual Report 2011

ACTON ANDOVER A AYER E
GROTON  HAVERHILL

READING SHIRLEY STONEHAM TEV

Looking forward, giving back

JROUGH

RLINGTON CARLISLE CHELN

WAKEFIELD

The Year in Review and Looking Forward

Building Capacity, Sustaining Growth

We are proud of the strong history of the Greater Lowell Community Foundation and
excited about the steps we are taking toward an even stronger future.

As of December 31, 2011, the Greater Lowell Community Foundation was managing
nearly $21 millon dollars of GLCF and Agency assets. The Foundation's success relies
on our sound investment policies, but our most important reason for success is the
incredible generosity of our community.

Last year individuals and organizations in the region donated nearly $1.1 million dollars
to our endowment and programs. Because of this continued generosity, we were
able to distribute 220 grants, totaling $748,835, to assist more than 132 local non-
profits, as well as 133 scholarships, totaling $167,146, 1o help local students with
their educational expenses

Leadership

In June 2011, GLCF hired Raymond E. Riddick, Jr. as

Executive Director. Most recently Vice President of

Business Development at Data Compliance Partners

in Westford, Ray has also served as principal and

managing director of Fusion Consulting in Westford.

He s the former Director of Customer Development

for Aspen Medical Products in Irvine, CA, among other

executive positions through the years. He earned his

bachelor's degree from Yale University and an MBA

from the Wharton School at the University of

Pennsylvania. Rays qualifications are matched by his extensive experience in the
community. He is a board member of Community Teamwork, Inc., in Lowell, and is
amember and former chairman of the School Committee for the Nashoba Valley
Technical High School. He is also a former treasurer of the Lowell House, where he
served 10 years on its board. A native of Lowell and member of the Lowell High School
Athletic Hall of Fame, Ray is also a former member of the Lowell School Committee.

2011 By the Numbers

Total Assets (12/31/11 Audited) $20,910,388
Total contributions from donors $1,111,302
Total endowed charitable funds 159
Number of endowed scholarship funds added this year 6
Total Lowell High School (LHS) scholarship funds 160
Number of LHS students awarded scholarships 19
Total value of LHS scholarships awarded $162,177
GLCF Volunteers 64

Looking Forward

Building on last year's success, 2012 promises to be a robust year filled with new programs
and opportunities for our local partners and nonprofits. Plans for 2012 include a new
fundraising event, Communities in Bloom, celebrating GLCF's role in helping Greater Lowell
communities grow and succeed, while raising funds to enable us to identify and react to
fiscal emergencies facing nonprofits. On September 22, GLCF will be hosting our first annual
RiverRide Bike-a-Thon and Family Ride, where individuals, families and businesses can
raise funds to support their favorite nonprofits. The 2012 Annual Meeting features
nationall renowned fundraising strategist Lori L. Jacobwith and valuable fundraising
workshops for our nonprofits. At our 16th Annual Celebrate Giving! in Noverber, we wil
honor the spiit of philanthropy and distribute more than $100,000 in grants to area nonprofits.
Fulfiling our mission to build the next generation of philanthropists, GLCF announces our
Generation Giving Circle, which connects like-minded young professionals with a passion
for giving back. We are also launching our Planning for Youth in Philanthropy, a pilot
program in partnership with Lowel High School to help educate future donors and civic leaders.

Key Accomplishments 2011:

Awarded more than $916,000 in grants, scholarships and
agency endowment distributions.

Collaborated with Third Sector New England on a comprehensive
assessment with strategies for future long-term growth and
community impact.

Received $1,111,302 from GLCF donors, including a $100,000
Challenge Grant to help build GLCF's Discretionary Funds to
help meet the long-term needs in our community.

Attracted more than 250 civic, nonprofit and community
leaders to the 15th Annual Celebrate Giving! Event, celebrating
the spirit of philanthropy in the community. David McGilivray,
world-class athlete and philanthropist, delivered the event's
keynote address and GLCF distributed nearly $100,000 to

23 area nonprofit organizations. We also honored several
outstanding individuals for their exemplary efforts to improve
the quality of life in our service area: Joan 0'Brien received

the Bankers’ Volunteer Award for Lifetime Achievement;
Christopher Schott received the Bruce C. Leggat Rising Star
Volunteer Award; and Amy Szablak, Rachel Collins, Lindsay
Albert and Taylor Vigneault received the Youth Community
Senvice Club Award.

Expanded the number of scholarships we successfully manage
at Lowell High School, Greater Lowell Technical High School,
and Lowell Catholic High School.

< 100 Merrimack Street
Suite 202
Lowell, MA 01852

W02 ¢,
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The Greater Lowell Community Foundation
Proudly Presents an Evening Dedicated to
Philanthropy in our Community

Who We Serve

ARTS, CULTURE AND HUMANITIES

Enrich

Greater Lowell Community Foundation supports

Lowell Festival Foundation

It is through the generosity of donors such as the Renuka S.
O’Connell New World Fund, a donor-advised fund with the
Greater Lowell Community Foundation, that the Lowell Festival
Foundation is able to fulfill its mission to promote and enrich the
cultural life for the people of Greater Lowell.

The Lowell Festival Foundation is known primarily for its
leadership role in the Lowell Folk Festival, the largest free folk
festival in the nation, occurring every July in downtown Lowell
for the past 25 years. With continuous music on six outdoor
stages, the festival presents an international array of traditional
folk music, ethnic foods, folk craft demonstrations, craft artisans,
and children’s activities to enthusiastic regional, national, and
international audiences.

“Our lives are so stress-filled and complicated that we need things like music

and art to feed our hearts and enrich our souls.”

© 2012 Heather Reardon

EDUCATION

I .
Greater Lowell Community Foundation supports

The Discovery Museums

It is through support such as capacity-building grants from the
Greater Lowell Community Foundation that Discovery Museums
is able to inspire enduring curiosity and love of learning in children
of Greater Lowell through interactive discovery, hands-on inquiry
and science.

The Discovery Museums generates excitement about learning,
nurturing curiosity and creativity while breaking down cultural
and socio-economic barriers to learning. Through a grant from
the Greater Lowell Community Foundation, Discovery Museums
is providing training, educational resources, and museum trips
for family day care providers with Acre Family Child Care, with
a mission to give all people access to museums and learning.

“We foster the curiosity and creativity of children, who are 100% of our future -

our future leaders, scientists, community activists, philanthropists.”

SAISG OM OUYM
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EDUCATION & TRAINING

Brainstorm Group — Chelmsford, MA -

Freelance Graphic Designer/Art Director

Brochure design and print production

Program flyer template

Professional Tr:

ing and Certification BPMinstitute.org

SKILLS DEVELOPMENT FOR THE DIGITAL AGE

BUSINESS PROCESS MANAGEMENT | AGILE BUSINESS ANALYSIS | DIGITALBUSINESS | BUSINESS ARCHITECTURE
‘OPERATIONAL EXCELLENCE: LSS#BPM | DIGITAL DECISIONING & ANALYTICS

WAYS TO SAVE

SIX PROFESSIONAL CERTIFICATES

Make the most of your education budget by taking

. . SEE THE LATEST
advantage of special offers and training packages. WAYS TO SAVE
d te
or iges, ¥ ackages by visiting
need to earn your certificate. Individuals can save with Professional Membership, www.bpminstitute.org/
‘and groups can save with Corporate Membership or custom training. certificates

FLEXIBLE PACKAGES

pricing. Eam your popular delivery

ADDITIONAL WAYS TO SAVE

ays to save for indviduals and groups at www.bpminstitute.orgiways-

ON-DEMAND PACKAGE

Compet o 0% oniine.
from our mos! popular on-demand cou
24/7/365 from your PC, phone or

DELIVERY METHODS: DELIVERY METHODS:

On-Demand Online, On-Demand

FACE-TO-FACE PACKAGE

BLENDED LEARNING PACKAGE

nd any fao
foreleaming

Gain a common language, foundation and
the skills you need to collaborate with your
peers and tackle your projects.

CONTACT US

PUSH FOR DIGITAL ] o
DIGITAL SKILLS WILL BE IN HOT DEMAND. OUR CERTIFICATE sfing winbpminstute.org
THAT schedule-appoiniment
'ADDRESS DIGITAL TRANSFORMATION SKILLS.
Your your topc. Letyour y
] the road. Accord survey -
0 d ilar certificate.

We have a fll curticulum of courses
that can be bultinto a certficate:
package fo the folowing topics:

+business process management
~agle business analysis

«digal business

«operational excellence

 digtal decisioning and analytics
«business architecture

Whether you are new to these
topics or have been working with
ateam for years, you need a
common language and foundation
1o colaborate with your peers and
tackle projects effectvely and
eficenty. We understand that
you need the discipines and
methodologies to ransform your
organization and you wantto
Know where you ftin and what
your ole wil be.

EDUCATION & TRAINING

Agile 101

As is, to be

analysis and design. Tis course equips you with the practical,

Gain a thorough understanding of customer experience
‘management. Understand how tolead customer experience

focus on customer experience.

and exercisos to understand the health an prorities i organizatons
Usinga case study,paricpants will model and evalual opportuites
and noeds for companios. Stategy wil bo formed fom busiass.
capablityassessment, measurement, and perormance. Fuure state
business modeling wilbe peromed using a case study and he skils
and toos s paricipants have mastered.

WHO SHOULD ATTEND:
+ Bxecutive Process Owners

+ Business Anlysts

+ Business Process Analysts and Managers
« Projct Managers

‘COURSE OUTLINE:
* Intoducton

+ Creating a Vlue Stream Map

+ Gatherng insighton customer value vs. waste

« Drafing the value stream map

+ Using the vaiu map o theidentficaton of mprovement opportuntes
« Summary

for Image? Chart? Logo?

Quote sample in this space aboriore nullia
voluptat. Da exceprepe rehendit ex ex
evelignis essuntibus expersp eratione reperep
eligendel mo corescime ped es ipsunt, omni
voluptatque vent. Pudias aniscid qui dolesti
bustem que poreptaeptio blaborerro berum
untetur arumqui odit ommolore nes
exerspiento cuptati issequam, tenistenem
facias aute et ationem

Quote Namelastname.

CUSTOMIZED GROUP TRAINING — FREE CONSULTATION
Triing i houss, onie fac-ofce or acombinaton o s, For detaisonourcustomized oltons vist ww bpinstiute orgroup-vaning

oNEDAY A
2 PoUR HoU

‘ONE-DAY LvE aHL
POUR HOUR aE88ION

o p—
Gt 63 COLICEUPDU i
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S 1 65 g or s

COURSE NOT AVALABLE I T FORIAT

VIEW THIS COURSE AND SCHEDULE AT WWW.BPMINSTITUTE.ORG/TRAINING/COURSES

Establishing Business Process
Governance and Centers of Excellence

An Introduction to Business Process Management

STt

BPM 101 is the
course for those starting their
BPM journey. It presents an
overview of process modeling,
analysis, design and the
technologies in BPM.

BPM 101 is a must for anyone
who aspires to improve
processes and overall business
performance. It's designed for
business leaders, business
analysts, business architects,
project managers and anyone
involved in process i

adtonal boundaresof e organzsion  more

Isnecessary.
undorstaning o how o best adres i challonge

Unkags 1 B9 101, PAAD & P

ne emerging s of process owner, process
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supportingand mkingdocisions. 1 Reducng waste

resstance o change ~Tods - ovenvion

Readness evalualon

s course deelops e essenflsemerts rat 4. Sema
aro neoded o successul sty lunch and o “Pinciles

1en evolethe proces ffca nanorganzation.

1 Reducng vriaion

i Predciable oot

and the automation of process
solutions. This course creates
the foundation for all other
courses in the BPM learning path
and currculum. It estabiishes a
common language and the
foundational knowledge for the
other courses in the BPM
curriculum.

Excolence (CoE) and proset adic o
Enph
Mathodology
stapes o basi for h sesion. L nstrcs e L DUAIC Prcess
sudenthow : i Sttsicsacs
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andOMADY
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WHO SHOULD ATTEND:

Neasurng sucoess i savegs
Stop nInplomering LSS

Busiess Proces Manegersand Analsts
+ Busives Modeles

+ Line of busess managars

5 Toolsof e Trade
couse

CUSTOMIZED GROUP TRAINING — FREE CONSULTATION
Triing i houss, onie fac-ofce or acomblnaton of i trs,For detason ourcustorzed soltons vt wi bpinstiute orgroup-vaning

‘onE-oAY FAce:
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Cost Sarig 1 5695-ogn b e

COURSE NOT AVALABLE I TS FORUAT

VIEW THIS COURSE AND SCHEDULE AT WWW.BPMINSTITUTE.ORG/TRAINING/COURSES

Swanson Advertising — Salem, NH

« Agency Graphic Designer

Catalog design and production

Corporate Identity design

l‘e\\°
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EDUCATION & TRAINING

Chelmsford High School Alumni Association — Chelmsford, MA < Freelance Graphic Designer/Art Director

Brochure design and print production

The time is now. Since 1989 the Chelmsford High School Alumni Association
(CHSAA) has i ingly served the Chel 1 High School cc
with support, scholarships, and connections.

The Lion’s Pride Endowment is the next logical step for continuing growth
and expanding function of the association for the many alumni, students, and
educational staff who will pass through the doors in the generations to come.

This endowment will make the already strong CHSAA into a self-sustaining
organization — one that will continue its mission of giving back and making
a difference in our community, within Chelmsford, and the world beyond.

This is more than funding a bwldmg It's about connecting generations through an alumni
association that is self-sustaining. An organization that will continue to provide support and foster learning for the

Chelmsford High School community for generations to come. We invite you to learn more.

BUILDING
$2 MILLION

ENDOWMENT FOR

MAINTENANCE
AND UPKEEP

OF FACILITY

ENDOWMENT
FOR STAFFING

$3 MILLION

ENDOWMENT FOR
ADMINISTRATION OF
THE CHSAA
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FASHION & FOOTWEAR

Fletcher LTD — Georges Mills, NH

In-house Graphic Designer

Print ads

Brochures

Catalog design and production
Postcard design and mailing

Corporate identity design, including
stationary and business cards

Posters and flyers
Point-of-purchase material
Exterior signage

Product and model photography

Website (front-end development)

SUGAR RIVER

o U

T F I T T E R S

AraAr RIvER
ST T
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F I N A N C IAL Adrenaline Agency — Portsmouth, NH + Agency Graphic & Environmental Designer

Experience design; brand application
and interior design elements

Interior and exterior signage

Staff cultural training brochures
and collateral

_ @ﬁﬂ
STAR 1 Xl/‘ | @_ | g | ‘ STAIR 2

DRIVE THRU H I
116 ) OFFICE 4 |

BATHROOM BATHROOM 2
13 ) C112)
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F I N A N C IA L Santander Bank, NA — Boston, MA < Freelance Graphic Designer/Art Director

Corporae Sociol Responsiviity Report 2019

ontander U 2019 Community & santander
Corporate Social Responsibility

annual reports

Regional program flyers g U@D @ l

84,395 48,129 580+ $15.8M  $328M

4
People Helped Volunteer Hours  Partner Organizations  Charitable Giving Invested in 9 >575
Supported Affordable Housing branches

Santander Bank Key Facts & Figures'

AtSantander, Corporate

Social Responsibility
means helping our
communities, colleagues,

and customers prosper New Hampshire At-a-Glance & oo

through inclusive and

sustainable growth. 5 a Santander Bank, N.A. is a leading U.S. bank helping people and 2000
oo businesses prosper. The Bank is headquartered in Boston and has ATMSs

Santander prospers when 0 17 retail branches and over 150 employees across New Hampshire.

Santander Bank

our communities prosper. We

work every day on making our >2.1M

communities stronger through Sontander products, customers

e ey $1.2B 1,863 $407M 511

engagement, and business Mortgage Lending Affordable SmallBusiness  Santander Universities . ‘ $39~5tB
- inassets

products and servies in LMI Tracts Mortgages Lendingin LMiTracts  College Scholarships H .

New Hampshire Key Facts & Figures

. 1 . [ 17
N s retail branches
Contents L .
* -
SantoderS 2013 Communy et 3 oy - e
Wessog o the CEOand (SR Dctr s ] i3 g L ) AN s
Sonderinth U nd Ao 61 Helping Communities Prosper — .
A Commitment to Build a More Responsible Bank 89 X a 52
ChrtaieContrutions o1 2019 C tvl t ‘.‘
Comminy brtoetis Ters ommunity impa Afull-service provider of itive, ci ial products & services ATMs
Heling Small Business and Entrepreneurs Prosper 22 $80bilon & som
Advancing Homeownership 23 pi 3 taxes paid
o 2 Bl e s
United States, which is also headquartered in Boston.
R i e
Ce Our Ce
S T e il : panky
o e , oty L
Northeast footprint boosting our Community five-year, $n billion
’ ) ) acivity by milion. plan includes:
Community Partnership Spotlights m As partof the Plan, g
Ceiba Volunteering is The Bank onour $9-| billion
antander eiba Iphia, P/ A Tox importantto me volunteering, lending, investments and charitable giving. In lending to underserved
Program, for! i families, and communities
paperwork and other| because | want to be Since 2017, we New Hampshi through*: o
dividual their 1n2019, 36 volunteers part of the solution. | $1.9 billion
‘want to be where the [ unity devels it
Santander team members partner with community $70M 830 900 hrs R SRS
Junior Achievement resources are needed. in mortgage participants in n community
Santander Bank and Santander Consumer partner with Junior Achievement chapters across our I serve because my lending in LMI financial education  development time HIR
entrepreneursandsmal using footprintinthe United ta incuing uor - f e 55 million
service is needed in -
ntin a Day, Junior Achievement Biz Town, " In charitable contributions.
. . service. In 2019 alone, Santander ¥ the and
Helping Our Communities Prospe ring hlp n $0.5M 64 10
Achievementin Dallas, Denver and Mesa, and in 2019, over 70 Santander Consumer employees communities thrive. non-profit partners in charitable fordable New retail branches in low-
. of | supported' contributions mortgages to moderate income and
Santander US 2019 Corporate Social Responsibility Report m communities of color

Connecting for Children & Families

Helping Communities gt odn Sramies (c moosasesto g bk o v popmers | EieSn (620&9,“
IC Money Smart ond Community Partnership

Programat FDI P PR
collcents Bank's Manager, Santander Bank Spotlights Across New Hampshire volunteer hours in

& Santander Prosper through Partnerships

My Turn, Inc. - Nashua, Manchester & Franklin, NH

Santander 70 hours of
. . e leading p for i oered
W 2019 KEY METRICS In addition to philanthropic financial support, Santander seeks )i Nashua High Franklin s,
i ionships wil i High School ving over 170 low- oncer
to form deep, long-lasting relationships with nonprofit and AT s
48,1 29 community-based organizations to further our impact on our . .
. New Hampshire Community Loan Fund, Inc.
When local subject matter experts, ‘Santander provided the New Hampshire Community Loan Fund, Inc., a CDFI that provides Investment products are
. NotFDIC i
and ourown team toaddress the state, a $5 millon loan in 2019, The loan willbe used to help the Fund meet s strategic Notbork guaraneee
36’ 809 needs, we are better able to help people and communities the state. Santander’s “““”“:5 ittty
Individuols counseled on prosper. In 2019, Santander US worked with more than 300 provide cmmunity services o resdents e Hatabond depust

financiol education 2 Equal Housing Lender Santander Bank
yowmedsub

nonprofit organizations. Rockingham Economic Development Corporation Sanenber )

300+ Santander . 000 grant
antander Fond,
« y inthe stte
organizaions the ole ourown team members ply asleaders,volunteers, mentors, and coaches, n partnership Boveopment
12019, Santander X to start or grow their business in Southern New Hampshire.
hours with more than 300 nonproitand commurityorganizatons [
23,067 volunteer
 Santander Consumer - 24,742 volunter hours - o 233% ncrease over 2018 et
o - across the Volunteering is o way our team .
reie socil services . membersengoge together outsde the o

« BSI Miami - , and

are meaningful to our communit

16 d»santander
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FINANCIAL

USALLIANCE Financial - Rye, NY ¢ Freelance Graphic Designer/Art Director

Online, social media and print
ad production

ATM signs and stickers
Parking signs

Flyers

LEGAL

N—
N

ALLIANCE

= FINANCIAL'

CASH
DEPOSITS
ONLY

Depositing
a check?

Download our
mobile app! ©0

eekend
Up To $100

ery Special New Member
Columbus Day Offer!

I~
R SAANcE

Gallagher & Cavanaugh — Lowell, MA + Freelance Graphic Designer/Art Director

Newspaper and magazine ads
Event invitations

Postcard design and mailing

Please join us for a
Holiday Open House

Thursday, December 15, 2011
5:30 pm to 7:30 pm

at our new offices at
The Gaslight Building
22 Shattuck Street, Lowell, MA

Regrets Only (978) 4520522

ELLORS AT

(é GALLAGHE ANAUGH wie

ANAUGH e

Professional, responsive and affordable

legal representation for individuals and
businesses in litigation matters as well
as wills and trusts, real estate, and

commercial fransactions.

Proud to support
The Lowell Devils

Gallagher & Cavanaugh LLP
Boott Cotton Mills / 100 Foot of John Street
Lowell, Massachusetts 01852
www.geattorneys.com

978.452.0522
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LEGAL/RECORDS MANAGEMENT

Morgan Records Management — Manchester, NH < Freelance Graphic Designer/Art Director

Secure Document Shredding — One-time and Recurring Options

NEEDS/RISK
ASSESSMENT
Determine project needs
and/or recurring setup.

Custom pocket folder

Program flyers

Infographics

Brochures

RECYCLE
Al shredded documents are
recycledand turnedintoa
variety of paper products.

SECURE COLLECTION
One-time boxes are picked up/
secure containers are serviced
onaregular basis.

SECURE DESTRUCTION
Documents are securely
transported to our facility for
destruction. A certificate of
destructionis provided to
create an audit trail

RECORDS STORAGE | DOCUMENT SCANNING | CUSTODIAN OF MEDICAL RECORDS

—— Sice 1997 Morgan Records Management has been providing customers,

in creating lasting
success for your
organization.

O

with superior document storage and scanning solutions. We now offer
Our Staff Security Advantages Did you know? secure shredding services and a full records management experience
* Rigorous hiring process * AES 256-bit military grade * Partner with a full service records For every two * All customer service inquiries are handled through our Manchester,
consoles shredded New Hampshire operation
o Bl dicss shared folder encryption management company to support o recyeied  Simple pereunt g e
o BRip SRS o Account lockout after too many :he lifecycle of your vital records, onetreeis saved. + MO neilory fecs o surcharges
O r O U e —— rom creation to destruction

ur Company

« Thorough onboard process

« Extensive initial training period
« Ongoing training provided

« HIPAA compliance training

« Sonic Firewalls
« Denial of service prevention
« SSL certificates

« 2-Bay RAID 1 for drive protection

« Support on a national scale with
a small business touch

* Improve the quality and value of

your operations and focus on growth.

Morgan Records Management, LLC

customers with services and

solutions that drive down costs

while simultaneously increasing

security and accessibility and

supporting regulatory

compliance. Our goal is to do

this through understanding W are a nationwide service provider

our customer base, by creating

Solutions that are customized to meet their needs and by providing second-to-none
customer service and response. Our Needs Assessment process leaves no question
unanswered in developing a truly customer-centric records management program
that achieves all of these goals

| 800-604-3996 | 603-509-3986 | wwwmorganrecordsmanagement.com

* Customer first focus

« Team engagement

« Increase employee efficiency and

+ Desktop backups to NAS reduce administrative work.

* Data saved to local NAS is * Reduce risk of lost or destroyed

replicated at MRM

files and secure your vital records

« MRM NAS backed up to AWS cloud » Eliminate management of physical

store your records on site when you can utilize that
same space more productively, efficiently and
profitably with an off-site solution

« Controlled Access - Our process provides a built-in
audit trail so you always know where to find your vital
business records. Know where all your files are at all
times, and control who has access to them,

+ Legal and Regulatory Compliance - Rest assured
your business is in compliance with HIPAA, Sarbanes-
Oxley, FACTA and other government and tax regulations.

« Longevity - Your records are stored in a clean, climate-
controlled, pest-free enviranment. They won't gather
mildew in a basement or decay in an attic.

Morgan Records Management, LLC | 800-604-399 | 603-509-3%86 | www.morganrecordsmanagement.com

— Our Hist service for additional security records and clear the clutter.
ur History
For nearly fifteen years Morgan Self-Storage, the sister company to Morgan Records
Thank you for Management, has served the people of southern New Hampshire and the Merrimack
yourinterestin Valley as a secure, convenient place to store items of value. Over this same period
f time, Morgan Self-Storage has seen its commercial customer base increasingly
Morgan R N H
M° AR utilize the company to stare important business records and information Offsite Storage and Document
lanagement, .
g . In observing these business habits, Morgan Self-Storage came to the conclusion Management: Why Records Management?

s CriEzels that customers could realize greater company productivity, greater records and Storage is about security, accessibility, and value
that you will find information security and lower operational expenses if they were given an opportunity .
the information to take advantage of a more comprehensive records archiving and management Whether you're in the medical support and healthcare
containedin this service. In addition, these companies would be in a much better position to meet their industries, real estate, law or education fields, Morgan

A government and industry compliance requirements with greater ease and success Records Management has the storage plan that is right
presentation while at the same time experiencing better access and visibility to their records. for you. Records are the life blood of business, and moving
useful, beneficial your records off site provides the following benefits
and helpfulas Our Mission * Security - Store your legacy and active business
EGET records in a secure, monitored, video surveyed facility.

Morgan Records Management's . o

your next steps mission s simple: provide our Space - Don't pay $10 per square foot or more to

Together these benefits add up to cost savings and
peace of mind, allowing your organization to focus on
its core competencies and increase its organizational
effectiveness. Knowing your files are safe and secure
until you need them is good for any business.

* NO price increases
« 100% of paper is recycled
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IDENTITY & SECURITY

IDEMIA North America — Billerica, MA

Freelance Graphic Designer/Art Director

Product and program flyers
and posters

White papers
Brochures

Infographics and miscellaneous
product graphics and labels

Conference invitations and collateral
Newsletters

Scaled illustrations for presentations
Banners and retractable displays

Powerpoint slide backgrounds

ROLLING OUT NOW
THE NEW MISSISSIPPI LICENSE!

RENEW
ONLINE OR
AT A KIOSK

and be the first to
receive this new
driver’s license

NEW DESIGN AND SECURITY FEATURES
AIMED AT PROTECTING YOU!

APPLICABLE INDICATORS

m Hearing Impaired

* Medical

' Organ Donor

B2 Veteran

VETERAN

Service Is Our Expertise
FOR MORE INFORMATION PLEASE VISIT WWW.DPS.STATE.MS.US

[ —— S saFraN

B5000 Document Authenticator ﬂ

Automatically Authenticate Passports,
Driver’s Licenses and ID Cards

The B5000 captures and icates high-quality imag has driver i d
ID cards, passports and other similar documents that people use as proof of identity, to ensure
that the individuals are who they say they are.

FAST & RELIABLE AUTOMATICALLY
Automatically recognizes POPULATES

awide range of common User applications with
identity documents information contained in

the identity document

EASY IMPLEMENTATION MODULAR DESIGN
Of additional security layers With hands-free operation
that combine biometric

identity verification and

watch list checks

{(}) 1oEMIA

How to Reduce Office
Wait Times Without
Adding Staff

July 2018

Introduction

MVD Looks for New Ways to
Improve Customer Service

MVD

Key Results of Implementing a Secure
Self-Service Testing Solution

IDEMIA’s OnelLook
Face/Iris Solution Excels in
Biometric Technology Rally

Top-Tier Results in All Three Performance Categories

{()) 1DEMIA

IDEMIA EXCELS IN BIOMETRIC TECHNOLOGY RALLY WITH ONELOOK FACE/IRIS SOLUTION

OneLook Highlights

Easy to Use
OneLook s easy to use

Application
Environments

ideal

The Biometric Technology Rally findings demonstrate that with
IDEMIA, you have proven, secure passenger facilitation alternatives.

EFFECTIVENESS FACE/IRIS
SYSTEM

©OneLook was the only face/iris system among the top three systems at the
rally; the other two were face-only systems. As you can see above, IDEMIA

reaffirmed its leadership position among vendors of biometric solutions by
achieving top scores in all three performance categories.

The rally results demonstrate that OneLook’s superior ease of use, speed and
accuracy in highly challenging conditions makes it an ideal choice for identifying
travelers in high-volume, fast-paced envi

{()) 1DEMIA
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B U S I N E S S‘TO' B U S I N E S S Swanson Advertising — Salem, NH +« Agency Graphic Designer

Print ad production

Product catalog and brochure
updates and production

Retractable displays
Trade show booth background

Websites: Dreamweaver (Agru
America) and Squarespace (HyTen)
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BUSINESS-TO-BUSINESS

Exsel Advertising Group — Sturbridge, MA

Agency Graphic Designer

Print and online ads
Brochures

Product catalog updates
Website graphics

Flyers and posters

Trade show booth graphics
Signage (exterior)

Photo editing

atural

<

q\ﬁ Connecticut Natural Gas ¢ Southern Connecticut Gas

gas

0%

Senvi Fst

Architecture
. Engineering

Environmental
.- Land Surveying

Companies

The Benefits of Working
at BL Companies

BL Companies is a leader in delivering high-quaity, integrated
architecture, engineering, environmental, land surveying and consulting
services in the public and private sectors for land development, building
design and infrast jects. Our employee-owners strive to cultivate
long lasting relationships with partners by providing services
and resources that achieve successful project delivery. BL Companies
is proud to be employee-owned and client driven. This broch
overview of the benefits offered to thos

cture pr

ur clients anc

is an

working at BL Companies

ESOP

BL Companies is proud fo be 100 percent owned by its empl
an ESOP ownership structure, the company's culture is to pi
supportive environment for excellent professiondls to grow and develop

ential and it is infended to be inclusive, where all

to their hig
employees are members of a team, which supports individuals working
toward a common goal.

As stakeholders, empl
more effectively, ulfimately increasing the value of our company (as wel
as the value of their individual ESOP accounts)

oyees will & couraged to work

Employee owned. Client driven.

Thel
an uiting, €
performance and personal gain, employees have a
opportunity they g G
BL gets fo keep s profits fo reinvest in its people and the company to
promote future growth.

are also a number of o

r benefits such as employee refention

s es car

nowhere else when the c:

XR2. Une solution Gastite en “raccord” avec
vos besoins qui améliore installation et fiabilité.

A FITTING SOLUTION™

+ Taille compacte & poids réduit

« Brevet en cours pour les joints
a points multiples

« Résistant aux coupures

- Moins de sertissage requis
- Moins de filets a engager
+ Joint métal a métal

* Breveté Jacket Lock®

- Composants réutilisables
+ Pas de joint torique ni

de joint d'étanchéité

(800) 662-0208
www.gastite.com

FLEXIBLE IS PROUD THAT OUR PRODUCTS HAVE BEEN USED IN
MANY DIVERSE AND HISTORIC APPLICATIONS THAT INCLUDE:

Military and aerospace use, including hoses used on space shuttles to prevent
ice buildup during launch and involvement in the Mercury, Gemini, and Apollo

OUR PRODUCTS

FLEXIBLE TECHNOLOGIES

Flexible Technologies, Inc. specializes in custom engineering, quality
manufacturing, and outstanding customer service in the floor care and
home appliance industry. Our customer base ranges from large OEM
companies to small aftermarket distributors. The ability to adapt to
meet each industry’s unique needs has been our hallmark. We offer a wide
array of products including self-retracting hoses, electrical hoses, and
accessories to name a few. Flexible Technologies is ISO9001:2000 certified
organization. We test our products to ASTM, UL, or customer specific
standards in our onsite laboratory. We provide design and engineering
services to meet our customers' specific needs.

HI-TECH MEDICAL

Hi-Tech Medical is the leading producer of innovative solutions for the hes t-
care industry. We meet the demands of this fast evolving industry by utilizing
the latest engineering techniques, advanced raw materials, and customer
service that exceed customers' expectations. Our experienced engineering
staff can take your ideas from concept to full production, and is supported
with a complete in-house machine shop including the latest technology
in rapid prototyping equipment to minimize design time. We manufacture
products in a variety of standard and custom diameters, lengths, and colors,

Flexible

Technologies

We even offer custom packaging. Our innovative manufacturing process HI-TECH MEDICAL

does not require the use of solvents or chemicals. This also allows us to
produce a product that is odor-free and not subject to the bond failure
with often occurs when those agents are used. Customer satisfaction is the

programs. Our on-board drinking hose was used on the moon missions.

cting for the ventilation system of the first nuclear-powered submarine, the
USSS. Nautilus.

Ducting that was specified for the ventilation systems used in iron lungs used
in the 1950's to save the lives of polio victims.

Automotive hoses used on NASCAR vehicl

Insulation products used in the late 1960's construction of the World Trade Cent

HI-TECH DURAVENT

Hi-Tech Duravent has redefined hose and ducting technology based on our
utilization of advanced raw materials and a problem solving approach to
the market place. We are leaders in manufacturing flexible hose and ducting
for a multitude of applications including air, fume and dust collection.
Customer satisfaction is the cornerstone of our company. Hi-Tech Duravent
is committed to ensure customer satisfaction through high quality,
continuous improvement, innovative technology and a quick response. At
Hi-Tech Duravent, we will recommend the best and the most competitively
priced hose for your application. It is our goal to make sure that what you
purchase is capable of doing what you bought it to do; and you receive it
when you need it!

corerstone of Hi-Tech Medical. We pride ourselves in exceeding your
expectations and we will work with you to ensure timely delivery of your
orders. If you have an idea, please consult us to discuss the concept, and
we will work with you to make it a reality. We'll have a quote complete with
specifications, prices, and minimum quantities in your hands in no time!

HI-TECH
DURAVENT

Flexible Hose & Ducting

FLEXSCHLAUCH

Flexschlauch has been distributing flexible tubing for over forty years. The
flexible tube production GmbH is one of the premium leading providers
in technical hoses and hose tech systems. The facts speak for themselves:

Flexschlauch provides 24 hour delivery service, direct order via e-Shop. =

experienced staff, technical consulting and project planning on the ground,
wide range of products, and overall excellent value for the money

o

- flexschiauch
*  produktion

FLEXIBLE DUCTING MALAYSIA

Flexible Ducting Malaysia manufactures a comprehensive range of high-
quality hose and ducting products. Many of the best-known names in the
medical and domestic appliance sectors turn to Flexible Ducting Malaysia
for products they can really rely on. Flexible Ducting Malaysia is a company
that offers a unique blend of long-term stability, traditional service, and
unquestionable quality, together with a dedication to technological advance,
true flexibility and an unrivalled record in bringing groundbreaking products
to the market.

O™
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B U S I N E S S'TO'CO N S U M E R Swanson Advertising — Salem, NH +« Agency Graphic Designer

Print ads

Corporate identity design, including
stationary and business cards

Brochures

Product sample packaging

Flyers

Pocket folder

Photography art direction (studio)
Retractable banner displays

Point-of-purchase material

Seea\ee

EXOTIC WOODS
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B U S I N E S S‘TO'CO N S U M E R Swanson Advertising — Salem, NH +« Agency Graphic Designer

Packaging design and production
Retail signage and displays
Product flyers

Point-of-purchase material

B U S I N E S S'TO‘CO N S U M E R Exsel Advertising Group — Sturbridge, MA «  Agency Graphic Designer

Packaging production

Product flyers
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B U S I N E S S‘TO'CO N S U M E R Duncraft — Concord, NH <« Agency Graphic Designer/Freelance Graphic Designer

Catalog design and production
Packaging production
Web ads

Direct mail membership brochures

B U S I N E S S'TO‘CO N S U M E R Swanson Advertising — Salem, NH +« Agency Graphic Designer

Catalog design and production
Packaging production
Photography art direction (studio)

Point-of-purchase material
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M U S I C & E N TE RTAI N M E N T D’Pergo Custom Guitars — Windham, NH <+ Freelance Graphic Designer/Art Director

Print ads

Corporate identity design, including
stationary and business cards

Product flyers
Hangtags/point-of-purchase material ™
Photography art direction
Trade show collateral
CUSTOM GUITARS

Website (Dreamweaver)
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MUSIC & ENTERTAINMENT

RatPak Records — Windham, NH

Freelance Graphic Designer/Art Director

Print and online ads and graphics \
Corporate identity design

Event posters and flyers /
CD sleeve and case design

Point-of-purchase material for '
concert and album promotions A

Promotional items/clothing

Postcards

Website (Dreamweaver) Ra

TONY DETORE GRAPHIC DESIGN & PRODUCTION  ART & CREATIVE DIRECTION

CONWAY, NH « DETOREDESIGN@GMAIL.COM = 978 609 8032 « DETOREDESIGNGROUP.COM/PORT2020 « LINKEDIN.COM/IN/TONY-DETORE-2B814020

p 34



MUSIC & ENTERTAINMENT

STRATosphere — Brentwood, NH

Freelance Graphic Designer/Art Director

Email design (Mailchimp)

Logo updates and revisions z
o

\Website and social media banners

Point-of-purchase cards

TRAVEL & TOURISM

OSP

TEN NO-BRAINER REASONS TO SHOP AT STRATOSPHEREPARTS.COM

1. New sales coupons (we are no longer running sales
on eBay). Save big $$$ on our entire inventory of parts.
Simply enter your coupon code and save! Cannot be
combined with other offers or promotions; other
restrictions apply.

2. Free shipping on orders over $300 in the USA and
lower combined freight for all international orders (not
available on eBay). USA customers, be sure to choose
the Free Shipping option during checkout.

3. Trade-in department (not available on eBay). Want
to trade or cash in your guitar and/or parts? Contact us
with the details at trades@stratosphereparts.com

4. 45 day return policy (only 14 days on eBay).

5. We still accept PayPal. Get the same outstanding
seller protection, you are covered on every transaction!

6. Advanced search form and comparison options
(not available on eBay). Refine your searches by specified
dollar amount within categories. Compare your favorite
products. Note that the advanced search feature becomes
visible only after a standard search has been entered.

7. Gift certificates (not available on eBay). It's the
perfect gift for your friends and family!

8. Unique new product offerings (not available on
eBay), along with our entire existing inventory of fixed
price items from the eBay store (use the same item
number or title).

9. Cut out the middle man. Tired of the increasing
communication limitations imposed by eBay? So are
we. Deal with us directly on this website and we:
promise it will be a superior buying experience. Your
questions will be answered even faster and you will
save money every time.

10. Our parts blog features amazing product
reviews and futorials, which can be quite helpful in your

ERE

quest for the perfect instrument. Be sure to stay tuned
to the blog, and sign up for the newsletter to receive

Learn more at www.stratosphereparts.com

ParaFlight LLC — Shrewsbury, PA

Freelance Graphic Designer/Art Director

Corporate identity design, including
stationary and business cards

Promotional items/clothing

Rack cards

15-20 minute instructional flight
Regular price $249 — $124 with this card

Book youn Plight today!
Brian Goff - (703) 963-7389
spin2329@gmail.com

Richard Goldman - (252) 670-3541
richard.goldman@ymail.com

™

LLC

345 NW Craven Middle School Road
New Bern, NC 28562
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TRAVEL & TOURISM

DirectAssociates — Natick, MA -«

Agency Graphic Designer

Print and online ads
Email design (InDesign)
Brochures

Collateral materials/Direct mail
packages for new and existing
AAA members

Print production for variable data
print runs and mailing

Posters and flyers

Photography (stock library
management; photo editing)

I t | Gmail Tony DeTore <detoredesign@gmail.com>

AAA - The Year-Round Holiday Gift

1 message

AAA il@mail northeast aaa.com> Thu, Nov 8, 2018 at 1:22 PM
Reply-To: AAA NORTHEAST <intemet@aaanortheast.com>
To: detoredesign@gmail.com

Take advantage of this specialoffer and save $15 on new AAA gift memberships.

Give the gift that

Give AAA membership!

Special Offer!
Save $15 on new gift memberships.

Purchase by December 13",
for delivery by December 24™.

Give AAA

O call 1-844-790-6222
Use promo code 8651

Give AAA

O call 1-844-790-6222
Use promo code 8651

@00

View in browser

nnnnnn

Please do not eply {0 ths automated email. To unsubscribe, changs your email address, o update your emailpreferences, please use i Ink:
Update Profle

PRSRT STD
U.S. POSTAGE
100 years of proven service is what sets AAA apart. PAID
AAA
IMPORTANT! Contents Intended for Addressee Only
NO POSTAGE
NECESSARY
MEMBERSHIP ACTIVATION FWALLED
UNITISDTS'IFATES
|
|
|
|
BUSINESS REPLY MAIL —
FIRST-CLASS MAIL  PERMIT NO. 2550 GARDEN CITY NY I
POSTAGE WILL BE PAID BY ADDRESSEE =
|

ATTN: PAYMENT PROCESSING
AAA NORTHEAST

1415 KELLUM PLACE UNIT A
GARDEN CITY NY 11530-9630

Let AAA make your road travel easy and worry-free.

Summer means drive vacations and road trips. And sometimes, auto breakdowns. Let AAA save you from being stuck by the side
of the road with our world-class, 24/7 roadside assistance. Join AAA today, and be ready for whatever summer brings your way!

AAA is the one card you can count on —
Safety, peace of mind and savings!

Enjoy AAA Membership...for Life.
Visit AAA.com/MyCard, call 1-800-222-8252 or return
the Membership Activation Form with payment.
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TRAVEL & TOURISM

American Textile History Museum — Lowell, MA -

Freelance Graphic Designer/Art Director

Print ads

Brochures

Newsletters

Event posters, invites and programs
Property map

Annual report

Powerpoint template

Banners and banner stands

Join us for this free special program

HIPPIE CHIC

COUNTER CULTURE IN FASHION

This is far from your run-of-the-mill museum.

An affiliate of the Smithsonian Institution, the American Textile
History Museu in Lowell, MA has dedicated more than 50 years
10 preserving the past and shaping the future, teing America's
story through the art, history, and science of textles. In addition to
our core exibit showcasing the the Industial Revolution to today
through the lens of textiles, we offer rotating special exhibits on
topics ranging from the CivilWar to Hollywood costumes to space
exploration. And you'l enjoy our family-friendly interactive centers
for hands-on fiber arts for all ages.

Experience it all at the American Textile History Museum.

Collections

ATHM houses one of the world's largest and most significant
collections of its kind in the world, including flat textiles, spinning
wheels, millions of textile samples, hundreds of looms used in
textile manufacturing, and a growing clothing collection.

The Museurn s an unparalieled resource for the study of textle
fistory in the United States. The Osborne Library, available by
appointment, contains more than 90,000 books, manuscripts,
postcards, rade lterature, images, and periodicals. The Chace
Catalogue provides online access to our artifact collections at
wwwathm.org.

Programs, Classes and Education
ATHM offers family events, lectures, classes, and workshops
throughout the year, Our education and scout programs encourage
personal growth and discovery through America’s diverse textile
heritage. Our new expanded series of textie arts classes and
programs, from crocheting and knitting to spinning and weaving,
offer a fun learning experience for students of all levels and ages.

See all of our current and upcoming programs at www.athim.org.

Museum Hours

Open 10:00 am - 5:00 pm, Wednesday through Sunday
(Closed Mondays, Tuesdays and major holidays)

Admission

+ $8 for adults 17 and older.

+$6 for seniors (65 and older)

+$6 children 6 - 16 & college students with ID.
« Free for members and children under 6

Museum Shop

Visitors can find the perfect gift to remember their visit at the
Museum Shop. From items by local artsts to toys and crafts for kids,
we have plenty of gifts that you won't find anywhere else, including
our line of heirlOOMS™ products, created by skilled weavers on
vintage looms at the Museum. Proceeds from the Museum shop
help support ATHM's special exhibitions, education programs,

and collections.

Membership and Support

ATHM s a private, non-profit museum that relies on the generous
support of our friends. When you become a member of the
American Textlle History Museum in Lowell, you become a part
of preserving the past and shaping the future — as well as getting
free admission to a world-class affliate of the Smithsonian
Institution and invitations to special behind-the-scenes tours
and VIP events. Visit www.athm.orgfjoin-support today.

The Museum is wheelchair accessible.

&
Smithsonian Institution

Affiliations Program

491 Dutton Street Lowell, MA | 978.441.0400 | www.athm.org

American Textile

History Museum

An affiliate of the Smithsonian Institution

FITTING IN
Clothing (women, men, children)
Undergarments

Accessories

WOOLEN MILL

Watts Water Technologies Water Works
Fulling Room and Carding Room

SECOND FLOOR

'WOOLEN MILL

FITTING IN
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THE TEXTILE MACHINERY COLLECTION
AT THE AMERICAN TEXTILE HISTORY MUSEUM

A HISTORIC MECHANICAL ENGINEERING HERITAGE COLLECTION
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Techniques Gallery
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TECHNIQUES & INNOVATION

Chace/Zopfi Textile Techniques Gallery
Style Meets Science in the
S . feromane
fashions inspired by hippie style. ransportation o

sunday,

ART AND DESIGN
N O\/e m b e r 3 Harwood Steiger Screen Printing Studio

Deborah S. Pulliam Knitting Center
MFA curator Lauren Whitley Rotating special exhibitions

N St
takes us on a trip back to the MODERN TEXTILES Chares
S late 1960s and early 1970s to Theodore Edson Parker Gallery Gallery
explore the fun and expressive Syniheties
Advanced Materials

TECHNIQUES AND INNOVATION
' p Innovation Station
Performance
MODERN
Baseball Research Center

O
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Grab your sunglasses and get
ready for the funky, groovy,
fun, and psychedelic fashion
Media Partners experience of a lifetime.

5 SUN whur

X X L Giftshop
T Smithsonian Institution

INDUSTRIALIZATION
w» Affiliations Program RAMP LEVEL

The Mills: Labor, Machinery & Architecture
NATURAL FIBERS

Hugh W. Crawford, Jr. Flax Barn

Flax, linen & wool

General store circa 1820

Silk & Cotton

T

TRADE &

American History COLONIES

Tele Huseum FIRST FLOOR
Lowel, MA _ ——— Rotating special exhibitions l I th ro u h
978.441.0400 EDUCATION CENTER

Weston B. Howland Textile Learning Center
Dean K. Webster Education Center

www.athm.org

Textile

Learning Center Family Activity Area
Raymond E. TRADE AND COLONIES
Caffray Reception
Native American
Import Warehouse

Colonial Home Production
Professional Weavers
Timothy P. Home Family Theater B3
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REAL ESTATE

The Balsams — Colebrook, NH

* Freelance Graphic Designer/Art Director

Colorizing and editing 60 hotel room
floor plans

Brochures
Flyers and posters

Event invitations

™

ToHoE
BALSAMS

YOU’RE
INVITED

WWW.BALSAMSREBIRTH.COM

Laslie- B Oen

RSVP at TheBalsamsResort.com/Open-House

b

Tow-E
BALSAMS
P.O.BOX 17
COLEBROOK, NH 03576

z
O
%
z
<
a
<
w
w
7
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I
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LAKE GLORIETTE CAMPUS -

WEDNESDAY

SATURDAY

SAMPLE WINTER WEEKLY PROGRAM

THE HAMPSHIRE HOUSE

SAMPLE FURNITURE AND FINISHES m

T H E
BALSAMS

ms are infused with a contemporary style of living. Flexible seating, and bedroom furniture
ping views of the property accentuated with new window treatments

Mosaic style tile flooring vith Victorian inspired sink vanities
influence the bathroom design

The ori
w

Well-appointe bway style tiled walls,

Jumbing fixtures

NOT YETBEGUN - TO BE CONSTRUCTED. Depictions of all furniture and finishes are
or,if built, will be the same type, s

only. No assurances are made that the furniture and finshes will be buit
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R EAL E STATE Swanson Advertising — Salem, NH +« Agency Graphic Designer

Corporate identity design, including
stationary and business cards

Custom pocket folder/brochure
Brochure with floor plan insert
Floor plan flyers

Colorizing and editing floor plans

Homes at

MEADOW//(CREEK

A Golf Community
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CO N STR U CTI O N Heritage Construction — Chelmsford, MA « Freelance Graphic Designer/Art Director

Corporate identity (original logo and HERITAGE
Updated |Og0 |n 201 7), |nC|Ud|ng CONSTR“C"O“ Heritage Construction Associates, LLC B 225 Stedman Street, Unit 8, Lowell, MA 01851
ASSOCIATES P 978.970-0001 W F 978-770-2902 W www.heritage-con.com

stationary and business cards
Signage for job sites and trucks

Website design and development
(Squarespace)

David Lantagne
dlantagne@heritage-con.com
C 978-866-4444

225 Stedman Street, Unit 8
Lowell, MA 01851

P 978-970-0001
F 978-770-2902

www.heritage-con.com

HERITAGE

CONSTRUCTION
ASSOCIATES

225 Stedman Street, Unit 8
Lowell, MA 01851
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I N F O R MATI O N TE C H N O LO GY Avalon Solutions Group — Damascus, MD < Freelance Graphic Designer/Art Director

Print and online ads ! AVALON
Brochures ] ] ] ] ]
Avalon introduces a real-time QuickBooks integration
Corporate Identlty updates and and a secure payment engine to SugarCRM
service line logo design, including ¥ SUGAR: 11/ Certified Integrator . ZoeyM OBILE
stationary and business cards Wouldn't you like to..
= Eliminate the need fo manually enter data
PrOdUCt | au nCh f|yers between SugarCRM and QuickBooks?
m Process customer payments within . .
Banners and retractable displays SugorCRthot e comaialy Mobile payments everytime,
integrated to QuickBooks? h i t h t t .
. Electronic everywnere with automatic
Infographlcs With Avalon you can... Payment Processing . y . .
. m Eliminate manual dato entry between CONNECTED PAYMENT |ntegratlon tO QU |CkBOO kS
Trade show booth graphICS SugarCRM and QuickBooks GATEWAYS ' d Int t
. . . m Process sales receipts and invoices for s . an ntacc
Website (front-end art direction) ooyment vitin SugorCR CrnAtncalligLéisgﬂgss
m Schedule customers for “fecurring” AUTOMATED RECURRING PP
payments within SugarCRM S *Stop competing on rates and
= Seaurely store customer credit crd data Avalon improves opérafional efficiendies, while providing e MEREERS YoUIT ClloSi il
incompliance with PCl standards an immedice posA e 4 e E-INVOICING CONNECTING CRM ¢ with ZoeyMOBILE integrated

Calculate how much fime a i

MGl Avcion puice list for SugarCRM USers  Novemverzors

CONNECTING ACCOUNTING to QuickBooks

SOFTWARE *
Business «Extend your sales reach and
Analytlcs capture more merchants

Quickbooks
Integration

Avalon's Recommended Payment Program

With rates as low as 0.75% and next day funding, contact us for 3 user package $2995/month FoR . .
your personalized evaluation and quote at sales@avalon-lic.com Additional users $9.95/user/month SugarCRM Financial +Focus on growing your business
Unlimited users $82.95/month Ma nagement and let Avalon be your partner

DASHBOARD REPORTING

MONTHLY
REPORTING

Savemoney M Nohiddenfees M Nocontractterm M Mobile compatibility

One Time $75 sef up fee for QuickBooks and Intacct

www.avalonsol om I lon-llc.com

| S o e RS R e e A e e W gy

y N «Increase customer retention

CONNECTING ACCOUNTING
Zoe OS U de Opti 2ocy SOLINEREY with a comprehensive
S’ F pgrade Options HOBILE SALES TAX MANAGEMENT ® A mobile processing  Integrated solution

. . solution that sets
QuickBook Integration, 3 user package $1495/month TEF%ISITKI AL you apart from  *Integrated with Authorized.net,
Professional Payments Module** Additional users $4.95/user/month your competitors Plug’n Pay, and USA ePAY

Accept credit cards and electronic checks for payment within SugarCRM One Time 575 st up fee
Virtuol POS Terminal enables electronic payments via the infemet

Z O e s; P O S Monitoryour e business it eorting on Accaus, Foyments nd Open s

QuickBook Integration, 3 user package $19.95/month TR
Corporate Payments Module** Additonol users— $6.95/usey/month MERCHANT MEen
Incldes ol feaures of Prfessonal Poyments Module: One Time 575 sef up fee

Securely store repeat customer payment information for faster payments

oo recuring customer biing ona weekly, monty, bimrihly, quarter,

semiannul or onnual basis, ol vithin SugorCRM
Schedule the resubmission of returned items - indudes configuable resubmit
fime periods (ie. - 3 days apart or on a specified date)

www.avalonsolutionsgroup.com
Fayments P addionol p py. When upgrading, Cstomer MUST elct ither th Profesional (877) 338-8112

ingion of both odules. Ping for d op
05 f Avolon's Recommended Poyments Progrom. Dot procesing oly. Adifione e may apply fr procesing eChecks

“ Z 0 e g P 0 3 Avalon fully supporlls QuickBooks

© Copyright 2014 Avalon Solutions Group, LLC. Al rights

(allevels) p Mac 05)
SimplySor Po

Essenils Priar
Plus Enterpise

llcom | 3019166161 Avalon is o SugarCRM Certified Infegrator but not o SugarCRI Reseller
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I N F O R MATI O N TE C H N O LO GY ArcPoint Strategy — Belmont, MA + Agency Graphic Designer

Product launch flyers ‘S‘gnin Transfer Technologies

An Allied Minds Company

DIFFERENTIATION

MRAM (magneto-resistive random access memory) is a new and attractive alternative
to existing semiconductor memory technologies such as Flash, DRAM and SRAM.

“Spin-Transfer” or STMRAM, combines features of Flash, DRAM and SRAM into
a single memory type.

STT's patented OST-MRAM is a disruptive innovation in the field of spin transfer
MRAM devices and offers advantages over other SFMRAM technologies, including
higher speed and write endurance, lower cost and power consumption.

MARKET OPPORTUNITY

OST-MRAM's unique combination of fast write speed, low power and virtually
unlimited endurance enables it to address a wide range of applications. OST-
MRAM has the potential to replace large segments of the Flash, SRAM and
DRAM markets, which have an estimated combined value of more than $60 billion
a year worldwide, including both standalone and embedded uses. OST-MRAM
provides a unique opportunity to serve the high-speed embedded SRAM market
due to its one-of-a-kind performance advantage.

OST-MRAM APPLICATIONS

OST-MRAM'’s most visible opportunities as a standalone memory chip are in
DRAM and NOR Flash replacement in storage systems, such as hard disk drives
and RAID storage, and power-sensitive mobile devices, such as tablets and
smartphones. In the embedded configuration, OST-MRAM opportunities are

in replacing both embedded SRAM and NOR Flash, which are widely used in
mobile, storage systems, consumer devices and microprocessors.

ABOUT SPIN TRANSFER TECHNOLOGIES ABOUT ALLIED MINDS
Spin Transfer Technologies, Inc. was established by Allied Allied Minds (LSE: ALM) is an innovative Boston-based science
Minds and New York University to develop and commercialize and technology development and commercialization company.
its Orthogonal Spin Transfer Magneto-Resistive Random Operating since 2006, Allied Minds forms, funds, manages and
Access Memory technology, OST-MRAM™. The technology, builds products and businesses based on innovative technologies
™ invented by Professor Andrew Kent, is a disruptive innovation in developed at leading U.S. universities and federal research
OST-MRAM the field of spin-transfer-based MRAM devices, enabling faster institutions. Allied Minds serves as a diversified holding
. . . . L switching times, lower power operation, lower manufactured company that supports its businesses and product development
Spm Transfer TeChnOIOQIes (STT) 1S eStabIIShmg OST-MRAM as the preferred device cost, and scalability to smaller lithographic dimensions. with capital, central management and shared services. For more
semiconductor memory ‘teChnOlogy in the industry, targe‘ting a broad range For more information, visit www.spintransfer.com. information about the company, visit www.alliedminds.com.
of standalone and embedded memory applications.
45500 NORTHPORT LOOP WEST, FREMONT, CA 94538 ( = -
(510) 933-8200 TEL / (510) 933-8201 FAX / SPINTRANSFER.COM . Snln Trans'er Tecnnnl“gles
45500 NORTHPORT LOOP WEST, FREMONT, CA 94538 / (510) 933-8200 TEL / (510) 933-8201 FAX / SPINTRANSFER.COM An Allied Minds Company
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INFORMATION TECHNOLOGY

Swanson Advertising — Salem, NH

Agency Graphic Designer

Corporate identity design, including
stationary and business cards

Custom pocket folder/brochure
Product flyers

Trade show booth design and graphics

INFORMATION TECHNOLOGY

Anakena Solutions — Tarzana, CA

Freelance Graphic Designer/Art Director

Product launch brochure

Anakena Solutions

Bestin-class health I at affhe-shef pricing Because your T should just work.

What is the Intel Hybrid Cloud
for Healthcare?

What are the IHCH Advantages?

The Intel Hybrid Cloud for Healthcare offers a

The Intel* Hybrid Cloud for (IHCH)

pidy s, health IT,

isa sewver with of
healthcare, business, and collaboration
applcations that come preinstalled, enabling
instantaneous startup and easier configuration
for your most importan IT systems.

IHCH applications are integrated according
1o Intel specifiations, 5o you get work-class

end-point management, financials and bilng
applcation, aong with business inteligence,
il sharing, frewall, database, backup, emote
management, VOIP/PEX, disaste recovery, and
‘accounting applications.

Each HCH appicaton i avaiable on & pay-as-

dependabity, securty,
shelf. Any backup and disaster recovery scerario
can be supported — ansite, offsite, or in the
cloud. Your data is where you want it to be.

you-ge

integrted, whicheliinates your need forcosty
capital investment and integration effortspior o
urning onan applcation.

Asacloud platform, IHCH can be scaled p to
accommodate your need for more users, addiional
appications,or expanded locatons. ntel develops
and meintains one of the leading cloud soltons
on the market.

Intes interface engine and ibary of standards-
based inerfaces supports interconnectivy o
ather healthare T (HI) systems, medical
devices, extemal health nformation exchange:
(HIE), ccountable care organizaton (ACO),
coding,and reimbursement systems.

IHCH Alpha Pilot Opportunity

Anakena Solutionsis designing, managing, and supporting the ICH Pilt Programs for Intel The
MU, nd

for

i
00 savings, and ook for g

The IHCH pilo program presents an opportunity for the ight hospital or healthcare chain to work
with Inte at the forefront of the next real revolution in HIT. While other vendors tout lookalike:
products that never seem to perform as wellin your office as they do in the convention booth,
the IHCH pl youto complex IT

the best HIT combinati
productity. Inadition, the IHCH catalog's applications and hardware can be expanded to meet
your particular needs. Piot partcipation is an opportunity to turm your own best practices into.

industry-wide best practices.
IHCH Solutions
Problem IHCH Solution
Extensive HIT acquisition process, Let your staff “Try out” apps and the EMRs from a catalog at pay-per-use prices. Determine the
Large HIT implementation costs Precinstalled, pre-Configured Apps on the server
up-Hr Lower overall TCO.

. o 05, Dt
MU and ACO Off-the-shelf integration with Bl and HIE
Inconsistent IT service levels in
Inconsistent IT. ic One flexiole, i ‘maintained,
Capital budget Per manth, per user, or per transaction pricing

¥ M Pay up-front, or pay-as-you-go.

Data securty , off-site, in

thecloud,or ata R vendor of your choce.
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Thank you!

| hope you enjoyed this small sampling of my portfolio.
If you have questions or would like additional/specific
samples, please contact me.

Tony DeTore

Conway, NH

detoredesign@gmail.com

978 609 8032
www.detoredesigngroup.com/port2020
linkedin.com/in/tony-detore-2b814020




