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Clients, Past and Present     •     In-house, Agency or FreelanceEXPERIENCE & INDUSTRIES

Agencies/Marketing
Adrenaline Agency
ArcPoint Strategic Communications 
DC&Co  
Direct Associates
Exsel Advertising
Eyeriss Creative
Impact Promotions
Mc|K Healthcare Advertising
Pinnacle Web Development
Swanson Advertising
Thomson Communications

Automotive
Boulevard Automotive
Hulbert Toyota

Book Design
Zydeco Shoes

Community Non-profit
Coalition for a Better Acre
Greater Lowell Community Foundation
Rotary Club of Lowell

Education & Training
Chelmsford High School Alumni Association
CommuniK-9
Dog Gone Reading & Visiting
Trainer’s Warehouse

Fashion & Footwear
Atomic Thought
Blundstone USA
Helix USA
Hitchcock Shoes
Sanita Shoes
Sugar River Outfitters
Vibram

Financial
Comerica Bank
Fulton Bank
KeyBank
Kennebunk Savings Bank
MassPay
Origin Bank
Ryan Financial
Santander Bank, N.A.
Southbridge Credit Union
USALLIANCE Financial

Healthcare
ABIOMED
ACCEPT Personal Training
ACP Home Medical Products
Arthrosurface, Inc.
Bedford, NH Fire Department
Boston Medical Center
Boston Senior Home Care
Peter Breen, DMD
Circle Health/Lowell General Hospital
Critical Therapeutics, Inc.
ComfortCare HMR
CSA Medical, Inc.
D’Youville Life & Wellness Community
Generations Physical Therapy
Greater Lowell Health Alliance
Heywood Healthcare
Home Health Foundation
Lowell Community Health Center
Merrimack Valley Emergency Associates
NxStage Kidney Care
Psomagen
Schwarz Pharma AG
SwanBio Therapeutics
Talking About Health

Household
AquaSave Inc.
BL Companies
Corliss Brothers Landscaping
Gastite
Momentum Flooring
Morgan Storage
SeedTree Exotic Woods

Imaging & Security
Axsys Technologies
IDEMIA North America

Information Technology
Avalon Solutions Group
Anakena Solutions
Intellego Solutions
Preveil
Straight Talk Technology

Legal
Boston Bar Association
DT Ward, PC
Gallagher & Cavanaugh, LLP
Morgan Records Management
Stephens & Michaels Associates

Music & Entertainment
D’Pergo Custom Guitars
Manchester Music Mill
RatPak Records
Stratosphere
Vic Firth, Inc.

Pets
The Bark & Call Inn
PetVet
Priceless Pet

Plastics
Agru America
Hy-Ten Plastics 

Real Estate/Construction
Andover Country Club
The Balsams
Carrington Estates
DC Development & Construction
ERA The Masiello Group
JR Caffray & Associates
Heritage Construction
Heritage Properties/Real Estate
Homes at Meadow Creek
Lakeshore Realty
Lantagne Construction
Original Township Properties
Joanne Souza Real Estate

Retail
CityWicks
Cohasset Colonials
Duncraft Birdfeeding
Osram Sylvania 
Shaker Workshops
Tots In Mind

Travel & Tourism
AAA Northeast
American Textile History Museum
ParaFlight, LLC

Experience

Advertising  
Print, online, social media, environmental

Annual Reports

Book Design

Brochures

Catalogs 
Retail and wholesale

Collateral Materials/Direct Mail

Corporate Identity Packages 
Brand guides, stationary, business cards

Environmental Design 
Interior and exterior with CAD Tools

Newsletters

Packaging and Point of Purchase Material

Photography 
Studio, stock, model, art direction

Promotional Items/Clothing

Signage  
Interior, exterior and community wayfinding

Social Media and Digital Graphics

Trade Show Graphics and Booths

Websites 
Front-end design, Squarespace, CMS systems
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Lowell General Hospital/Circle Health – Lowell, MA     •     In-house Art Director & Freelance Graphic DesignerHEALTHCARE (HOSPITAL)

Print, online and social media ads

Annual reports

Brochures 

Collateral materials/direct mail

Corporate identity, including logo 
updates, re-brand art direction,  
brand guide, service line logo  
build-out, stationary, business cards, 
envelopes and internal documents

Invitation sets and event marketing

Posters and flyers

Billboards and transit bus ads

Banners and retractable displays

Environmental posters and banners

Newsletters (internal and community)

Photography (studio/staff, event, art 
direction and stock library management 

Promotional items and clothing

Signage (interior, exterior and 
community wayfinding)

Trade show graphics and booths

Website (front-end development)



TONY DETORE        GRAPHIC DESIGN & PRODUCTION  •  ART & CREATIVE DIRECTION        CONWAY, NH  •  DETOREDESIGN@GMAIL.COM  •  978 609 8032  •  DETOREDESIGNGROUP.COM/PORT2020  •  LINKEDIN.COM/IN/TONY-DETORE-2B814020 p  4

Heywood Healthcare – Gardner, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (HOSPITAL)

Print, online and social media ads

Annual reports

Brochures 

Collateral Materials/Direct Mail

Corporate identity, including logo 
updates, re-brand art direction,  
brand guide, service line logo  
build-out, stationary, business cards, 
envelopes and internal documents

Invitation sets and event marketing

Posters and flyers

Billboards and transit bus ads

Banners and retractable displays

Environmental posters and banners

Newsletters (internal and community)

Photography art direction and stock 
library management 

Promotional items and clothing

Signage (interior and exterior)

Trade show graphics and booths

Website (front-end development)
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As a community hospital system, our directives and focus are determined 
by the specific health needs in the communities which we serve. The 2018 
Community Health Assessment identified a critical need to address one of the 
most prevalent issues facing the youth in our region – the detrimental impact 
of childhood trauma.

Adverse childhood experiences (ACES) include family economic distress, 
incarceration, death or divorce of parents, violence in the home and 
neighborhood, living with those who are depressed, suicidal or addicted to 
drugs or alcohol, and racial or ethnic prejudice. Children exposed to ACES 
face significantly higher risks for negative health outcomes, behavioral issues, 
academic failure and incarceration. The risk elevates with each ACES experience.

Contributing Factors in Our Community
Our service area witnesses some of the highest rates of the leading causes 
of ACES, often double or triple Massachusetts State averages. Contributing 
factors include poverty, domestic and interpersonal violence, violent assaults 
and weapons related deaths, mental health disorders, suicide and substance 
misuse. In Athol and Gardner alone, fifty percent of students enrolled have 
had one or more ACES. Our service area has the State’s highest rates of child 
maltreatment – affecting more than 3,700 children. And 91% of the 800+ 
children in State placement came from homes with substance abuse or neglect. 

The challenges facing our most vulnerable families are complex; however, we 
can lessen the impact of these traumatic events on children. 

Handled with Care
Handle with Care is an evidence-based, collaborative program that mitigates 
the effects of adverse childhood experiences through a community-based 
support system. This proven model promotes school-community partnerships 
aimed at ensuring that children who are exposed to trauma in their home, 
school or community receive appropriate interventions and support to help 
them achieve academically and grow personally.

Handle with Care engages police, first responders, emergency departments, 
primary care physicians and courts to identify children who have been exposed 
to a traumatic event. They communicate confidentially with schools, and a 
school-based care coordinator (SBCC) or counselor follows up with families 
for permission to connect their child to counseling services in an effort to pre-
empt emotional and behavioral difficulties. The students receive assessments and 
testing by school-based counselors to determine treatment, accommodations 
and other techniques to aid the student. Teachers and the schools incorporate 
interventions to help support the student while the SBCC provides support for 
families to access community-based resources and assistance. 

Developed by the West Virginia Center for Children’s 
Justice, Massachusetts Advocates for Children, Harvard 
Law School and the Task Force on Children Affected  
by Domestic Violence, Handle with Care has been  
successfully used in cities nationwide since 2013.

Handle with Care  

Supporting youth through adversity

A N N U A L  R E P O RT  2 0 1 8

Building the future of healthcare

from within

Dr. Jared Toman, Orthopedic Surgeon, poses with Gabriel Cronin, cancer survivor and part of the next generation of clinicians.

9

Confidence in our community  
Since its creation, communities 
implementing Handle with Care 
experienced positive impacts on the 
lives of their children and the learning 
environment:

• Increased students ability to focus  
 and learn which promoted increased  
 academic achievement, improved  
 attendance and graduation rates

• Improved school climate which  
 reduced staff and student stress,  
 and improved teacher satisfaction  
 and retention

• Reduced student outbursts, disruptive  
 behaviors and disciplinary action such  
 as detentions and suspensions

• Reduced student bullying and  
 harassment and increased 
 student resilience

Together we will impact the lives  
of our youth – together we can 
positively change our community.
• Support from the community will  
 help secure the funding needed  
 to activate the Handle with Care  
 program and reach children across  
 the entire area served by both  
 Heywood and Athol Hospitals. 

• Handle with Care will use the  
 infrastructure of Regional Behavioral  
 Health Collaborative and existing  
 staff to develop the systems and  
 implement programs. 

Your help is needed to activate a 
network of partners and implement 
the program. With charitable  
donations in 2019, we can develop 
the systems, processes and materials  
to build the capacity of the area schools 
to deliver trauma-informed care. 
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Boston Medical Center – Boston, MA     •     Freelance Graphic Designer/Art Director

Lowell General Hospital – Lowell, MA     •     In-house Art Director & Freelance Graphic Designer

HEALTHCARE (HOSPITAL)

HEALTHCARE (PHILANTHROPY)

Voice and
THE CENTER FOR

Boston Medical Center is the primary teaching affi liate
of the Boston University School of Medicine.

© 2012 Boston Medical Center. All rights reserved.

your Voice Matters
at tHE cEntEr For VoicE 
and sWalloWinG at 
Boston MEdical cEntEr 

Everyday your voice speaks volumes. Whether you 
are a teacher molding young minds, a professional 
singer entertaining an audience, a lawyer pleading 
a case or a mother reading a book to your child, 
your voices matters.

at the center for Voice and swallowing at Boston 
Medical center, we can help protect your voice 
health and provide immediate access to the area’s 
most respected otolaryngologists. these highly 
trained physicians specialize in the medical and 
surgical management and treatment of disorders of 
the ear, nose and throat, including sinuses, larynx 
(voice box), and the upper aero-digestive tract or 
esophagus, including voice and swallowing disorders. 

to scHEdulE
an appointMEnt
call 617.638.8124 or Fax 617.638.6424

Boston MEdical cEntEr
otolarynGoloGy – cEntEr For

VoicE and sWalloWinG
Moakley Building, Ground Floor

830 Harrison avenue, Boston, Ma 02118

www.bmc.org/voice

like us on Facebook    0
www.facebook.com/centerforVoiceBostonMedicalcenter

swallowing

like us on Facebook    0

BMC001_VoiceSwalBrochure.indd   1 4/2/12   12:57 PM

THE Dizziness & 

Boston Medical Center is the primary teaching affi liate
of the Boston University School of Medicine.

© 2012 Boston Medical Center. All rights reserved.

to scHeDUle
an aPPointMent
call 617.638.8124 or Fax 617.638.6424

Boston MeDical center
Dizziness & Balance center

Moakley Building, suite 1400
830 Harrison avenue, Boston, Ma 02118

http://bmc.org/otolaryngology/services.htm

Balance center

BMC002_BalanceBrochure.indd   1 3/15/13   5:41 PM

Fast and Easy accEss  
VoicE spEcialists
We pride ourselves in providing exceptional care 
for your voice, including easy scheduling and fast 
access to appointments with our highly skilled 
specialists. Whether you are a professional singer, 
a professional who relies on their voice or simply 
have an urgent swallowing or throat disorder, our 
staff can see you in a matter of hours to days.

 

MEEt our tEaM

J. piEtEr noordziJ, Md 

Associate Professor 
Laryngology - Voice Disorders 
Care of the Professional Voice 
Endocrine surgery  
(thyroid and parathyroid disorders)

GrEGory GrillonE, Md, Facs

Associate Professor and Vice Chairman 
Director, Center for Voice and Swallowing 
Laryngology – Voice Disorders 
Head and Neck Cancer

Hadas Golan, Ms/ccc-slp

Special Interests: Speech pathology, care of the 
professional voice, and evaluation and treatment 
for children and adults with voice disorders.

coMprEHEnsiVE carE For 
your VoicE and tHroat 
 
the center for Voice and swallowing offers a  
wide array of evaluation and treatment options  
for patients with various voice and swallowing  
disorders including: vocal cord paralysis,  
spasmodic dysphonia, acid reflux, vocal polyps  
and cysts, sulcus vocalis and vocal scarring, as  
well as singer’s nodules and other disorders of  
the professional voice. the center also offers  
diagnostic and treatment options for papillomas  
and early cancers of the larynx, and for swallowing  
and voice problems due to parkinson’s disease, 
stroke, and other neurological disorders.

lEadinG EdGE diaGnostics 
and trEatMEnts 
this state-of-the-art voice center provides a full  
scope of diagnostic testing including acoustic analysis, 
videolaryngostroboscopy, and a variety of in-office 
laryngeal procedures. the swallowing center provides 
comprehensive swallowing evaluation including  
fiberoptic endoscopic evaluation of swallowing (FEES) 
and in-office transnasal esophagoscopy, as well as 
manometry of the pharynx and upper esophageal 
sphincter. Modified barium swallow studies are done 
frequently, paired with esophagrams when indicated. 

statE-oF-tHE-art  
surGical carE 
A number of in-office therapies are available including 
botulinum toxin injections for spasmodic dysphonia 
and sialorrhea, Ktp laser treatment for papilloma, 
dysplasia, and other vascular lesions of the larynx, and 
cidofovir injections for laryngeal papilloma. in addition 
we provide state-of-the-art, minimally invasive, surgical 
interventions such as vocal cord augmentation for the 
paralyzed vocal cord, endoscopic laser removal of early 
cancers of the larynx. 

ExpErt carE,  
World class support
our highly-respected team of otolaryngologists specialize 
in conditions and diseases of the voice, throat and  
swallowing, sinus, endocrine (thyroid and parathyroid) 
and head and neck cancers. our comprehensive services 
include swallowing and voice therapy (including 
singing voice therapy), provided by speech-language 
pathologists with proven expertise in these areas. you’ll 
find the full array of voice health services you need and 
the world-class care you expect at the center for Voice 
and swallowing at Boston Medical center. 

BMC001_VoiceSwalBrochure.indd   2 4/2/12   12:57 PM

Dizziness anD Balance 
center at Boston  
MeDical center 
 
Dizziness, problems with balance, tendency 
to fall, hearing loss, and ringing in the ears are 
among the most common problems that prompt 
people to seek evaluation by an otolaryngologist 
(ear, nose, and throat specialist). to help meet the 
need for evaluation of patients with these kinds of 
problems, the Department of otolaryngology –  
Head and neck surgery at the Boston Medical 
center - has opened a new facility devoted to  
the evaluation and management of dizziness 
(disequilibrium), vertigo, hearing loss with aging 
(presbycusis) and ringing in the ears (tinnitus). our knowledgeable team of specialists includes 

otolaryngologists, an oto-neurologist, audiologists, 
physical therapists and nurse practitioners with  
specific relevant experience. Our team works 
closely with neuro-radiologists and neurologists  
to identify any underlying causes of troublesome 
dizziness and balance symptoms.

We collaborate with the Hearing research center 
on the charles river campus of Boston University 
to assure that we stay apprised of any research 
breakthroughs that might be of benefit to our 
patients. We are committed to helping you regain 
as much function as possible. We evaluate and fit 
state-of-the-art hearing aids and are experienced in 
helping patients who feel unsteady when standing 
or walking to regain a greater sense of security and 
ability to move independently.

the new Hearing, Dizziness, and Balance center  
at Boston Medical center is conveniently located 
on the first floor of the Moakley Building, for  
easy patient access. in addition, valet parking is 
available just steps away from the entrance to our 
state-of-the-art office.

BMC002_BalanceBrochure.indd   2 3/15/13   5:41 PM

Print and online ads

Corporate sponsorship brochure

“Walk papers” brochure for 
participants to collect donations

52-page tribute book

Posters and flyers

Website (front-end development)

Billboards and transit bus ads

Banners and an 8’ retractable display

Promotional items

Photography

Brochure design & print production
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Home Health Foundation – Lawrence, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (VNA & HOME HEALTHCARE)

Print, online and social media ads

Annual reports

Brochures 

Capital Campaign and Employee 
Giving brochures and collateral

Billboards

Newspaper 12-page inserts

Posters and flyers

Banners and retractable displays

Newsletter templates

Program invitation sets

Corporate identity updates

Environmental design and service 
area maps

Patient education flyers and forms

Photography art direction and stock 
library management 

Promotional items

Postcard design and mailing
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Boston Senior Home Care – Boston, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (VNA & HOME HEALTHCARE)

Print, online and social media ads

Annual report

Brochures 

Corporate identity design, including 
stationary, business cards, envelopes 
and brand guide

Census 2020 collateral, including 
posters, flyers and postcards

Newsletter template

Posters, flyers and postcards

Website re-design (art direction)

Environmental design, including 
signage and community posters

A history of commitment 

A  L E G A C Y  O F  I N N O V A T I O N

Annual Report 2019
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ACO AND LTSS PROGRAM

In 2019, the Accountable Care Organization 
(ACO) program was in full swing with BSHC at 
the forefront of providing long term services and 
supports (LTSS) to MassHealth enrollees. This 
statewide initiative, launched in 2018, focuses on 
improving the health outcomes of ACO enrollees 
through integrated care coordination. BSHC  
plays an integral role in that process, providing 
enrollees with physical and developmental  
disabilities age 18-64 with access to long  
term services and supports. Our LTSS Care 
Coordinators work in partnership with two  
Community Partners: Boston Allied Partners  
(a Boston Medical Center Health Plan affiliate) 
and LTSS Care Partners. At the vertex of that  
care integration are ACOs who provide medical 
care while managing healthcare costs by  
overseeing the enrollee’s continuum of care.

Our care coordinators work with enrollees to 
strengthen connections with healthcare providers  
and community-based services and supports to 
help them meet their health and wellness goals.  
Our experience in that regard has been widely 
praised, having earned the highest marks from 
state auditors for providing outstanding care  
coordination in our collaboration with Boston 
Allied Partners. Going forward, the ACO program 
will expand to accommodate the growing  
complexity of consumer needs, including working 
with children with disabilities (age three and up), 
helping them receive the social services and 
supports they need to remain healthy and safe.

ADULT FOSTER CARE PROGRAM  
BECOMES CARF ACCREDITED 

 BSHC has been awarded a three-year accreditation for  
its Adult Foster Care program from the Commission on  
Accreditation of Rehabilitation Facilities (CARF). Accreditation 
is an official recognition that BSHC is guided by internationally 
recognized service standards and best practices and that the 
organization strives to ensure that services are of the highest 
possible quality.

“Attaining CARF-accredited status for our Adult Foster 
Care program required a significant effort, strong teamwork, 
and a commitment to providing quality services to enhance  
the lives of our consumers,” said Meg Hogan, Chief Executive 
Officer of BSHC. “It demonstrates that our organization is  
committed to reducing risk, addressing health and safety  
concerns, respecting cultural and individual preferences, and 
providing the best possible quality of care to those we serve. I 
am exceedingly proud of the entire staff for this accomplishment.”
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SUPPORTIVE HOUSING PROGRAM –  
PROVIDING ALL THE COMFORTS OF HOME

Ruth W. lives a quiet life at Blackstone Apartments in Boston’s West End 
neighborhood. She is a proud and dignified woman whose deep brown eyes 
and warm smile give little indication of her personal loss and hardships. 
Ruth grew up in Dorchester, married and started a family when a tragedy 
changed her life forever. Her husband died in a car accident leaving her 
with three small children to raise on her own. To keep food on the table 
and support her family, Ruth went to work at a local grocery store. Years 
later, after her youngest daughter finished school and began a life of her 
own, Ruth was on her own again. Now in her early eighties, Ruth reflects 
on her life as a single mother and is content to be where she is today.

“Those years raising my children by myself were a challenge,” said 
Ruth. “But they grew up right and are now off on their own raising their 
own families. Today, I have a new family – right here at Blackstone.” 

The Blackstone Apartment complex is one of BSHC’s 15 Supportive 
Housing Program sites. A Preservation of Affordable Housing (POAH) 
property with 145 units, Blackstone Apartments is a collaboration  
between BSHC, Mass General Hospital Senior HealthWISE, and POAH. 
The program, which is staffed by specially trained resident service  
coordinators and nurses, provides onsite health and wellness programs, 
preventive education, structured activities, and social programs that link 
older adults to community supports and services. 

“I enjoy the exercise programs and the weekly social hour,” Ruth said. 
“I’ve made friends here and feel a sense of community with many of the 
residents. We’ve all had our share of problems, but the staff is a great help.”

Research on the impact of supportive housing suggests that it improves 
access to services, enhances health status and quality of life and supports 
residents’ ability to age in place. Supportive housing residents are less  
likely to use the emergency department or move to a nursing home  
and are more likely to use preventive health and wellness services.

Over the years, Rose has had her share of health issues, including  
some difficult treatments for cancer, and is grateful for all the services and 
oversight provided by BSHC. “I’ve had help with my insurance, assistance 
coordinating appointments with my doctors and someone to talk with 
when I was in treatment,” said Ruth. “The BSHC staff make my life  
a little bit easier and I feel more confident knowing I’m not alone.”

HELPING JOANNE CARE FOR STELLA  

Today, with more than 850,000  
caregivers across the Commonwealth, 
more and more families need home- 
and community-based services and 
supports to care for their elderly  
parents. Through our Family Caregiver 
Support program, BSHC provides the 
services and support caregivers need 
to ensure a safe and comfortable home 
environment for their loved ones. 

During our 2019 ‘Forever at Home’ 
fundraiser, Joanne Keane, a caregiver in  
our Family Caregiver Support program, 
shared a heartfelt story about her 
mother, Stella, who became too frail to 
live alone. After Joanne moved Stella 
into her home, she faced unexpected 
challenges of providing full-time care. 
“There is so much that goes into taking 
care of mom from monitoring her  
medications and cooking meals to 
arranging doctors’ visits, and bathing, 
dressing, and other personal care needs. 
This is just a partial list of everything 
involved in her care,” Joanne said.

To help, BSHC worked with Joanne 
to develop a care plan that provided 
a roadmap of the services, supports, 
and interventions needed to keep 
Stella healthy and safe. That care plan 
involved maximizing Medicare benefits 
to pay for durable medical equipment, 
such as a hospital bed, commode, 
and a walker. In addition, we provided 
Joanne with respite care so she could 
take time for herself and for her  
emotional wellbeing. “BSHC has been a  
blessing to me and my family. They have  
helped me become a better caregiver 
and, because of their assistance, I can 
honor my mother’s desire to remain at 
home instead of in a nursing home.”

The Family Caregiver Support Program
at Boston Senior Home Care

Y O U R  H O M E     •     Y O U R  C H O I C E     •     Y O U R  C A R E

As caregivers, you know that caring for a parent or 
spouse can be a deeply rewarding experience. At the 
same time, providing around-the-clock care at home 
particularly when balancing a job, family, and other  
responsibilities, presents unique challenges. And even 
the most devoted grandparent can feel the stress of 
caring for grandchildren due to the loss of leisure  
time and independence. Boston Senior Home Care’s  
Family Caregiver Support Program offers counseling, 
resources, services, and supports that empower  
caregivers to provide exceptional care to loved  
ones while reducing the strain of caregiving.

How does the program work?
Our team of caregiver support specialists are trained  
in the rewards and challenges of caregiving. They  
understand the complexity of managing a person’s  
care in the home and ensure that each caregiver  
receives services and supports that reflect their  
unique preferences and individual needs.   

Join our virtual Caregiver  
Support Group — by phone  
or video chat! 
Learn about self-care and resources, 
and connect with other caregivers in 
the convenience of your own home –  
at no cost. This support group meets 
every Monday from 10:00-11:00am. 

Call toll-free 1-866-899-4679 
(access code 177-930-949)

bshcinfo.org   |   Lincoln Plaza, 89 South Street, Suite 501, Boston, MA 02111   |   (617) 451-6400
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HEALTHCARE (VNA & HOME HEALTHCARE)

D’Youville Life & Wellness Community – Lowell, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (VNA & HOME HEALTHCARE)

Corporate identity design, including 
stationary, business cards, envelopes 
and brand guide

Brochure design and print production

Signage (exterior)

Print and online ads

Billboards

Corporate identity revisions, brand 
guide, and service line logo build-out 

Pocket folder and thank you cards

Campus map

Posters, flyers and event invitations

Promotional items/clothing

Trade show booth background

Newsletter template

Retail kiosk inserts

Waterview Lodge – Lowell, MA     •     Freelance Graphic Designer/Art Director
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Greater Lowell Health Alliance – Lowell, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (COMMUNITY HEALTH)

Lowell Community Health Center – Lowell, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (COMMUNITY HEALTH)

COVID-19 vaccine communications 
(flyers and online graphics)

Email template design and 
production (Constant Contact)

Website graphics audit and updates

Corporate identity, including logo 
design updates, stationary, business 
cards and envelopes

Annual reports

Annual meeting invitation sets

Posters and flyers

We now have 
two vaccines to 
protect us from 
COVID-19
Here’s what you need to know

 Both vaccines are safe and e� ective.
The vaccines—one from P� zer and the other from 
Moderna—are 94-95% e� ective. The U.S. Food 
and Drug Administration (FDA) authorized the 
vaccines for emergency use and found no serious 
safety concerns. Doctors and independent experts 
con� rmed they meet high safety standards. 

 Both vaccines are free.
The federal government will cover the cost of 
your vaccine.

 You will need two doses.
You will get two doses of vaccine, three to four 
weeks apart. 

 You may feel side e� ects.
Like other routine vaccines, you may get a sore arm, 
fever, headaches, or tired after getting vaccinated. 
These are signs that the vaccine is working. You 
CANNOT catch COVID-19 from the vaccine.

 People at highest risk get the vaccine � rst.
Everyone will be able to get vaccinated when we 
have enough doses. The � rst doses are going to 
people at higher risk. Visit www.mass.gov/covid-19-
vaccine to � nd out when you can get the vaccine.

 Some people should not get the vaccine.
You can get the vaccine even if you have had 
COVID-19. Children under 16 cannot receive a 
vaccine (the P� zer vaccine is for ages 16 and up 
and Moderna for ages 18 and up). You should 
tell your vaccine provider if you have a fever, 
have a history of severe allergic reactions, have 
a bleeding disorder or take blood thinners, 
have immunity problems, or are pregnant. 

 Stay safe after the vaccine.
After you get the vaccine, wear your mask, 
stay six feet apart, wash your hands often, and 
keep gatherings small for those who have not 
been vaccinated.

#ThisIsMyWhy      *Source: CDC    |    Rev. 2/4/21

LEARN MORE ABOUT THE VACCINE AT:
Greater Lowell Health Alliance:  greaterlowellhealthalliance.org/covid-19
Lowell Community Health Center:  lchealth.org/patients/covid-19-updates
CDC:  cdc.gov/coronavirus/2019-ncov/vaccines/faq.html
MA DPH:  mass.gov/info-details/covid-19-updates-and-information#covid-19-vaccine-
This program is supported by funds from the Greater Lowell Community Foundation COVID-19 Emergency Response Fund.

Know What is True and False About the 

COVID-19 Vaccines

The vaccine was rushed and is 
not safe.

Researchers took no safety 
shortcuts with the vaccine. Large 
studies show the vaccine is safe.

It changes your DNA. It is impossible for the vaccine to 
change your DNA.

It can give you COVID-19.
The vaccine does not contain a 
live virus strain. It cannot give you 
COVID-19.

It contains egg protein.
The vaccine does not contain egg 
protein and can be given to people 
with egg allergies.

It causes severe side e� ects. For most, the vaccine causes mild 
side e� ects that last a few days.

It makes women infertile. There is no evidence that the 
vaccine causes infertility.

It contains a microchip or 
tracking device.

There is no microchip or tracking 
device in the vaccine.

FALSE TRUE

LEARN MORE ABOUT THE VACCINE AT:
Greater Lowell Health Alliance:  greaterlowellhealthalliance.org/covid-19
Lowell Community Health Center:  lchealth.org/patients/covid-19-updates
CDC:  cdc.gov/coronavirus/2019-ncov/vaccines/faq.html
MA DPH:  mass.gov/info-details/covid-19-updates-and-information#covid-19-vaccine-
This program is supported by funds from the Greater Lowell Community Foundation COVID-19 Emergency Response Fund.

*Source: CDC    |    Rev. 2/4/21

#ThisIsMyWhy

55 Technology Dr., Lowell, MA   01851
Mailing: 295 Varnum Ave., Lowell, MA  01854 

P   978-934-8531   •   F   978-942-2882

amanda.clermont@greaterlowellhealthalliance.org
www.greaterlowellhealthalliance.org

Amanda Clermont
Community Engagement Coordinator 
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Highlights
2018/2019 Grant Recipient Display

Release of the 2019 Community  
Health Needs Assessment

2019/2020 Grant Recipients Announced

Please join us for the 
Greater Lowell Health Alliance Annual Meeting 2019

Friday, October 25, 2019
Greater Lowell Technical High School, 250 Pawtucket Blvd., Tyngsboro, MA  

7:30am Registration   •   8:00am Program Start

Register by October 18 at RSVP@greaterlowellhealthalliance.org

COLLABORATION OF COMMUNITY

Guest Speakers
David Turcotte and Hannah Tello 

Researchers from University of  
Massachusetts Lowell

Funders

Community partners (health,
civic, education, business, nonpro�t)

Task forces (with working groups
and subcommittees)

Public/residents

Grants/Funding
Education/Training

Greater Lowell Community Health
Needs Assessment

Greater Lowell Community Health
Improvement Plan (CHIP)

Networking/
Collaboration

Improved
individual outcomes and
overall population health

Access to services and resources

Health equity for all

Working Together to

A t i d

Improve the Health 
of Our Communities

GHLA

The Greater Lowell Health Alliance (GLHA) of the Community Health Network 
Area 10 brings together healthcare providers, business leaders, educators, 
and civic and community leaders to improve the health of our communities. 
The GLHA serves as a catalyst in identifying and addressing unmet 
healthcare needs, particularly those that threaten our most vulnerable 
populations. Working collaboratively, the GLHA breaks down barriers, raises 
awareness, and provides funding and resources for community partners to 
facilitate change.

CHIP: A ROADMAP FOR HEALTH IMPROVEMENT 
In 2017 the GLHA released the Greater Lowell Community Health Improvement 
Plan (CHIP), a roadmap that guides the investment of resources by 
organizations with a stake in improving health for Greater Lowell residents. 
The CHIP mission: to turn data into action to address our 
community’s top health priorities. The plan was based in part on the 
2016 Greater Lowell Community Health Assessment, which identified unmet 
medical and public health needs within the Greater Lowell community. 

A PLAN IN ACTION
A CHIP’s value and significance stems from the involvement of the 
community. Over the past year the CHIP process brought together over 

150 community members and leaders and sixty community agencies and 
businesses to evaluate community health needs and develop action plans 
for improvement. 

Through this collaborative process, we have developed SMART goals and 
objectives—those that are Specific, Measurable, Achievable, Results-
focused, and Time-bound—to leverage and maximize community resources 
to fill gaps and avoid duplication of efforts in priority areas identified by the 
CHIP process: Access to Healthy Eating, Asthma, Mental Health, Physical 
Activity, Social Determinants of Health, and Substance Use and Prevention. 
(See the full CHIP on our website at greaterlowellhealthalliance.org.)

The GLHA’s six health-focused task forces have adopted the CHIP as the 
driving force behind their efforts, creating working groups to set goals and 
objectives addressing specific areas of focus identified in the CHIP process.  

MEASURABLE IMPACT
In addition to the development of targeted work groups addressing specific 
health areas, the CHIP process helped determine priority areas for grants, 
enabling the GLHA to allocate funding to the frontline organizations addressing 
our area’s unmet health needs. Our Community Health Initiatives grants 
were awarded around health priorities and programs that met the specific 
areas of focus. (Learn more about GLHA grants on pages 10-11).
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GLHA: WORKING TOGETHER TO IMPROVE THE HEALTH OF OUR COMMUNITIES

2017/2018 ANNUAL REPORT

WORKING TOGETHER TO 
IMPROVE THE HEALTH OF 

OUR COMMUNITIES

Cultural Competency workshop

Photo courtesy of the Boys & Girls Club of Greater Lowell

GLHA-sponsored CHOP Dinner (Photo credit: Jennifer Myers)

5

OUR CHIP MISSION:
TO TURN DATA INTO ACTION 

AND WORKING INITIATIVES TO
ADDRESS OUR COMMUNITY’S

TOP HEALTH PRIORITIES.

The Greater Lowell Health Alliance continuously seeks input in determining the region’s 
most urgent health care needs.

In partnership with the GLHA, Lowell General Hospital in 2019 will commission 
researchers and students from the University of Massachusetts Lowell to conduct 
a community health needs assessment. This assessment will involve primary data 
collection using focus groups, key informant interviews, and online and in-person 
surveys, as well as secondary data sources, such as the Massachusetts Department 
of Public Health MassCHIP database and the United States Census. Similar analyses 
were conducted in 2010, 2013, and 2016.

FOUNDATION FOR ACTION
The process has two key objectives. The first is to fulfill state and federal requirements 
of Lowell General Hospital to conduct a Comprehensive Health Needs Assessment 
every three years. The second and ultimately more important objective is to provide 
a foundation for the GLHA and its partners, including Lowell General, to build ongoing 
consensus on the area’s priority health needs and develop future Community Health 
Improvement Plans (CHIPs) to improve the health of the area’s residents. 

The 2019 Greater Lowell Community Health Needs Assessment will be released to the 
public in October of 2019. (See the back cover for information on how to participate 
in the needs assessment process.)

ASSESSING AND ADDRESSING FUTURE NEEDS: 
2019 GREATER LOWELL COMMUNITY HEALTH
NEEDS ASSESSMENT

Greater Lowell PRIDE Festival
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SwanBio Therapeutics – Bala Cynwyd, PA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (PHARMACEUTICALS)

Corporate identity design

Stationary design and production

Asif M. Paker, MD, MPH 
Vice President, Clinical Development

M: 617.564.3771
apaker@swanbiotx.com
245 Main Street, Floor 12, Cambridge, MA  02142 
www.swanbiotx.com
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Psomagen – Rockville, MD     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (GENOMICS)

For more information please visit psomagen.com or call 301-918-5784    |    

SA M PLE PR E P I N S TRU C TI O N S

COLLECTION REQUIREMENTS: SALIVA (CLIA AND RUO)

SHIPPING REQUIREMENTS

Thank you for your interest in our sequencing services. 
Below you will find basic sample preparation requirements for saliva samples. 
 
Please contact your sales representative as necessary to determine your experiment’s specific needs.

1 Label your samples with their unique  
sample IDs. 

2 Place all samples in a leak-proof container 
(such as a zip-top bag or a larger screw-cap 
tube) with absorbent materials. 

3 Ship samples using FedEx or UPS Overnight to: 
Psomagen, Inc. 
1330 Piccard Drive, Suite 103 
Rockville, MD 20850, USA 
301-251-1007  •  inquiry@psomgen.com 
Psomagen will cover shipping costs for orders above $5,000

Saliva Collection

Collection Options Collection Protocol Storage and Shipping  
Recommendations Sample Receipt

1 DNA Genotek  
Oragene•Discover 
collection kit 

Follow  
manufacturer’s  

instructions

Room  
temperature

Within 5 years  
of collection

2 Psomagen- 
provided tube
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C A S E  S TU DY

By the year 2050, our current crop yields  
will likely not be enough to meet the world’s  
food needs. Why? The United Nations (UN) is  
estimating an increase of two billion people 
worldwide within the next 30 years. 
 
These figures are concerning because today’s crops are only being  
produced in quantities that just meet the global demand for food — not 
exceed it. In fact, despite continued work toward the UN’s Department 
of Economic and Social Affairs’ Sustainable Development Goal 2 (SDG2), 
food security challenges have been rising in recent years.

To worsen the situation, the Food and Agriculture Organization of the  
United Nations has stated that “The COVID-19 pandemic made the  
pathway toward SDG2 even steeper.” The rise in COVID-19 cases led  
key decision-makers to enforce county-by-county lockdowns, delaying 
experiments for laboratories across the country. 

However, the lockdown did not put all research to a halt. The bench was 
off-limits, but for the Schnable lab at the University of Nebraska - Lincoln 
(UNL) — there was data to analyze.

“When the coronavirus was just starting to spread, UNL was going 
through a phased shutdown. During this time, I was in contact with 
Psomagen about doing these thousand-sample projects. I mentioned  
that I had a lot of samples sitting in the freezer and asked if it was 
possible to send them over for sequencing. Psomagen was able 
to get a large sorghum dataset generated for us. This meant that 
there was still work for people to do while at home, something to 
make progress during the lockdown.”
- Prof. James Schnable, Gardner Professor of Maize Quantitative Genetics 
University of Nebraska-Lincoln (UNL)

psomagen.com    |    301-918-5784    |    

The Race to 
Feed the World 
How a Plant Genomics Lab at the University  
of Nebraska-Lincoln is up Against the Clock

Stresses to our crops  
affect yield. We need to 
act now to find out how 
to help crops deal with 
the stresses that are  
going to be faced. We 
need to improve our crops 
and introduce resilience 
to ensure global food  
security in the future.

Dr. Guangchao Sun, 
Schnable Lab  
Postdoctoral  
Scholar, UNL

Visual Brand Guide
 S E P T E M B E R  2 0 2 1
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Psomagen B2B

This Ditem sunt eos int. Ro bea volore del et que laborio odig-
natur, conse omnita quam voluptatus nulla ditatem corem sim 
sam, se rem is nimus eum sum fugit qui nihit expel il mintium 
hicius molores tinctae esti is int lam, tenimus andenti nosam 
recerum endes illuptate parum excerectur, sam, nis et, vellabo 
reption sendia sequi doles debis sitatiu ntotatur, quibus doloria 
volorrum remporiatem. Ut earitis simendit, coremqu iatistem 
core solor a que labora quae res eruptas et pores di acestis di 
comnist, ommoditi assedit atasped eaqui doluptis estio ento te 
nos solentem quat.

Re aut ex es is a simet, ut utet et laborecti il id ullabor uptiam illiqua tibus-
dam fugitium est officiti con nullenis es nos ist aria voluptatem es eictem 
reror sunda prehenet, utam rerum, conesti nvenim ea sit quunt eat aut 
iliquamet laccustiur, sequia quaessequis quamus et od modi culpa aute 
cum facerit re prat debistis re venim aut quo quatquo est exces estiaectem 
fugit vollatem rem que quam facium ipsapic ipidella volori asit aut a ali-
quam, omnihicabo. Luptatur? Et lab ius, que non reruntem atquia estiume 
comnimu scipsam ducia cum doloritatis que mosant et alibus iunt odis et 
aborehent mincidus mi, occatem ut aciaess untiuriat autet odios eseque 
pariost, vendae. Ut volupta sperecum et et rerercienis etus nullabore vol-
laccusae doluptu saperum rehendem eari a ea nonseque nonem dus, aut 
eati consequi dit, nulparum quam, enis pore sunt latus adipsuntur santorro 
corrumquod ut essimil maio quis quiae nihillent volore odit, utem quo et pa 
dolupti del molupti comnia nos aut escianda dolorum elitio odigento ven-
duciis dolupta epedipsam est elestrum, idento volupti unturep eressum et 
fuga. Nequas esedi cus in eturi untiist ea quo omnihicat unt quatur?

Piditi con comnis comnis ea quidus nimus sunt aperum dolent aut mo qui 
que nonempor sandent laboria consequi voluptatus expe voluptaqui doles-
tis inctest oribusae porro berferit ressinum fugia seque nienes porepel es-
ectur, sequia ium et fugiatist et qui officiis sitatem dicia ipit aligeni omnimus 
que velit adicium voluptat.
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This Ditem sunt eos int. Ro bea volore del et que laborio odig-
natur, conse omnita quam voluptatus nulla ditatem corem sim 
sam, se rem is nimus eum sum fugit qui nihit expel il mintium 
hicius molores tinctae esti is int lam, tenimus andenti nosam 
recerum endes illuptate parum excerectur, sam, nis et, vellabo 
reption sendia sequi doles debis sitatiu ntotatur, quibus doloria 
volorrum remporiatem. Ut earitis simendit, coremqu iatistem 
core solor a que labora quae res eruptas et pores di acestis di 
comnist, ommoditi assedit atasped eaqui doluptis estio ento te 
nos solentem quat.

Re aut ex es is a simet, ut utet et laborecti il id ullabor uptiam illiqua tibus-
dam fugitium est officiti con nullenis es nos ist aria voluptatem es eictem 
reror sunda prehenet, utam rerum, conesti nvenim ea sit quunt eat aut 
iliquamet laccustiur, sequia quaessequis quamus et od modi culpa aute 
cum facerit re prat debistis re venim aut quo quatquo est exces estiaectem 
fugit vollatem rem que quam facium ipsapic ipidella volori asit aut a ali-
quam, omnihicabo. Luptatur? Et lab ius, que non reruntem atquia estiume 
comnimu scipsam ducia cum doloritatis que mosant et alibus iunt odis et 
aborehent mincidus mi, occatem ut aciaess untiuriat autet odios eseque 
pariost, vendae. Ut volupta sperecum et et rerercienis etus nullabore vol-
laccusae doluptu saperum rehendem eari a ea nonseque nonem dus, aut 
eati consequi dit, nulparum quam, enis pore sunt latus adipsuntur santorro 
corrumquod ut essimil maio quis quiae nihillent volore odit, utem quo et pa 
dolupti del molupti comnia nos aut escianda dolorum elitio odigento ven-
duciis dolupta epedipsam est elestrum, idento volupti unturep eressum et 
fuga. Nequas esedi cus in eturi untiist ea quo omnihicat unt quatur?

Piditi con comnis comnis ea quidus nimus sunt aperum dolent aut mo qui 
que nonempor sandent laboria consequi voluptatus expe voluptaqui doles-
tis inctest oribusae porro berferit ressinum fugia seque nienes porepel es-
ectur, sequia ium et fugiatist et qui officiis sitatem dicia ipit aligeni omnimus 
que velit adicium voluptat.
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B R A N D  G U I D E

psomagen.com    |    301-918-5784

Brand Colors
Pso Primary Blue is the primary 
color for the Psomagen brand, 
accented by secondary colors 
of Clinical Teal, Research Yellow, 
and Pharma Biotech Red.

A family of shades are assigned 
for each color to provide creative 
versatility for design applica-
tions. Color usage examples can 
be seen throughout this brand 
guide.

Specific departments within 
Psomagen—Clinical, Research, 
and Pharma Biotech—utilize 
unique color palettes that can be 
used to visually identify, promote, 
or market services within those 
branches of the company.

• Rebuild to include the 
primary colors in the logo

Social media ads; blog and  
email graphics

Brand guide

Case studies 

Patient instruction sheets

Photography art direction and stock 
library management 

Trade show graphics, booths and 
giveaway items

Website graphics (design and art 
direction) and asset management
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LGC SeraCare – Milford, MA     •     Agency Graphic DesignerHEALTHCARE (GENOMICS)

Philips BioTel Heart – Malvern, PA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (MEDICAL DEVICES)
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Log into the Philips BioTel 
Heart Connect portal  

and enroll patient in the  
MCOT+ service by 

selecting the MCOT+. 

After Holter  
service ends, the  

End of Service  
(EOS) report is 
available for  
review in the 

Connect portal.‡

Hook-up and educate 
patient. Instruct the patient 
to continue wearing MCOT+ 

until the prescription ends 
or the physician/patient 

elects to end service. 

After service ends, the 
MCOT End of Service 

(EOS) report posts in the 
Connect portal. Physician 

to review, add findings 
and sign the report. 

Select duration of 
prescribed services: Live 
Holter service (24 or 48 

hours), MCOT service up 
to 30 days, and secondary 
service option if required 

by insurance.

As directed by the physician 
during enrollment, patient 
continues telemetry service 

with MCOT or secondary 
service until the end of the 

prescribed period.*†

24 - 48 hour Holter  
monitoring begins.

HOLTER MODE

MCOT MONITORING MODE

MCOT®+
Mobile Cardiac Outpatient Telemetry

Live Holter + MCOT monitoring solution

MCOT+ Workflow

One device. Multiple service options.

*  Urgent and emergent notifications are provided per the physician’s enrollment criteria. 
†If the patient’s insurance does not cover MCOT, secondary service defaults to the selection made at the time of enrollment.

Urgent and emergent notifications occurr in near real-time throughout the monitoring period.

→

→

→ →
→

POSITIVE HOLTER
Monitoring will 
stop per physician 
directed notification 
protocol. 

NEGATIVE HOLTER 
Service continues 
per physician 
directed notification 
protocol.†

→

→

→
→

Delivering necessary cardiac 
monitoring — without an office visit
Home Connect™ Program: A telehealth initiative to support direct to patient arrythmia monitoring 

Philips BioTel Heart’s Home Connect solution is ideally suited to support your practice with a proven at-home 
patient activation model.

We have over 20 years of experience with our Home Connect model and a robust logistics network to 
ensure that patients receive their at-home activation kit quickly.

“The workflow is seamless and efficient for our staff and enables continuity of care for our 
patients in a safe manner. Due to the Home Connect program, our practice easily transitioned to 
telehealth which will remain a core component of how we deliver care now and in the future.”

Michelle, Exercise Physiologist – A large cardiology practice serving both urban and rural areas

Direct to 
patient 
arrhythmia 
monitoring

Simple 
patient  
set-up

Deliver access to 
care remotely

Simple set up for your 
staff and patients

View and interpret reports 
anywhere you have an 

internet connection

Patient Services team 
available to support patients

Step-by-step patient 
education guide included 

in every device kit

24/7 access to online 
instructional video to 

assist patients

LifeWatch, CardioNet and BioTel Heart are trademarks 
of BioTelemetry, Inc. BioTelemetry reserves the right to 
change specifications at any time without notice. 
© 2021 BioTelemetry. All rights reserved. 
Doc. 220-0864-01 Rev. A

Visit gobio.com and click the portal Login button. 

Step 1
Login to the BioTel Heart Connect  portal 
and enter credentials.

Step 2
Select menu and then new enrollment. 

Step 3
Select location, select “Office Hook-Up”,  
then select MCOT+ and add the serial number.

Step 4
Complete the patient enrollment by choosing the duration of the Holter as 
well as a secondary service option of extended wear Holter or event if MCT 
is not covered by the patient’s insurance.

Steps to enroll an MCOT+ patient in Philips BioTel Heart Connect Portal 

Positive Holter Criteria

© 2021 Koninklijke Philips N.V. All rights reserved.

1000 Cedar Hollow Road, Malvern, PA 19355 
1-866-426-4402 
www.philips.com

At the end of the Holter test (24 or 48 hours), monitoring will not continue to MCOT (Mobile Cardiac Outpatient Telemetry)  
if an arrhythmia is detected. The following criteria is used to determine if the Holter test is positive:

Customizable emergent criteria Rate Duration

Pause All events ≥ 10 Beats

Severe tachycardia  
(all atrial rhythms)

≥ 200 BPM ≥ 30 Beats

Severe bradycardia  
(all atrial rhythms)

< 20 BPM ≥ 30 Beats

Ventricular tachycardia 
(symptonatic)

> 100 BPM ≥ 30 Beats

Ventricular fibrillation All Events All Events

Sustained VTach ≥ 150 BPM > 30 Seconds

Rapid VTach ≥ 190 BPM > 6 Beats

Customizable urgent criteria Rate Duration

Pause/asystole All events ≥ 3 seconds

Syncope All events All events

Severe tachycardia (all atrial 
rhythms) - asymptomatic 

≥ 190 BPM > 30 Seconds

Severe tachycardia (all atrial 
rhythms) - symptomatic 

≥ 170 BPM > 30 Seconds

Severe bradycardia < 35 BPM > 30 Seconds

Atrial fibrillation/flutter New onset > 10 Seconds
Notify 9A-5P, 7 days a week

Ventricular tachycardia > 100 BPM ≥ 3 Beats w/symptoms

2nd degree AVB – Mobitz type II All Events All events

3nd degree AV block –  
complete HB/AV dissociation

All Events All events

Defibrillation/pacemaker – 
failure to capture/sense

All Events All events

To learn more about MCOT+, contact your local Philips BioTel Heart Account Executive. 

Home Connect solutions

Patient wears near real-time MCOT for up to 30 days. Notifcations sent per provider protocol.†

Patient wears extended Holter for up to 14 days.

ePatch®  
extended  
wear Holter   
Up to 14 days

MCOT®  
(Mobile Cardiac 
Outpatient Telemetry) 
Up to 30 days

• Easy-to-apply devices your patients are willing to wear for as long as you prescribe — up to 14 days
• Comprehensive reports driven by advanced AI software that captures vital cardiac data to make 

informed care decisions
• Reports delivered in less than 48 hours

• SmartDetectAI algorithm delivers near–real-time arrhythmia detection with rate, rhythm, AF with 
p-wave analysis and QRS morphology

• Proven to detect AF with 100% sensitivity and 100% positive predictivity in the detection of 
≥30-second AF episodes¹—no false AF negatives or positives¹

• Superior detection and high diagnostic yield expedite patient treatment decisions
• 2 channels of ECG data for a more complete picture
• Multiple wear options enable patients to switch to an alternate form factor for continuous monitoring.

1000 Cedar Hollow Road, Malvern, PA 19355 • 866-426-4402
LifeWatch, CardioNet and BioTel Heart are trademarks of 
BioTelemetry, Inc. BioTelemetry reserves the right to change 
specifications at any time without notice. © 2021 BioTelemetry. 
All rights reserved. Doc. 220-0864-01 Rev. B

1. Based on MIT-BIH (Massachusetts Institute of Technology-
Beth Israel Hospital) Arrhythmia Database testing of 
≥30-second AF episodes. (FDA 510k submission)
† Per provider predetermined protocol.
© 2022 Koninklijke Philips N.V. All rights reserved. 
www.philips.com

Learn more about our Home Connect offerings or begin enrollment by contacting your local Account Executive, 
calling 866-426-4401, or visiting gobio.com/telehealth

STAFF registers  
patient and orders 

MCOT online

STAFF registers 
 patient and orders  

ePatch recorder online

CLINICIAN receives  
baseline report, daily  

reports and alerts† via an 
online portal for review  
and patient follow-up

PATIENT returns  
ePatch kit via  

pre-paid shipping  
envelope

PATIENT applies  
MCOT at home

PATIENT applies  
ePatch at home

CLINICIAN receives 
end of service report  

to interpret, diagnosis,  
and follow-up  
with patient

PHILIPS BIOTEL HEART  
ships MCOT kit to  

patient’s home

PHILIPS BIOTEL HEART  
ships ePatch kit to 

patient’s home

PATIENT returns  
MCOT kit via  

pre-paid shipping  
envelope

CLINICIAN receives end  
of service report to  

interpret, diagnosis and 
follow-up with patient

STROKE PATHWAY 

Peri-TAVR Home Monitoring Pathway
Elevate the standard of care
Elevate and create a new standard of excellence in care with a peri-TAVR home monitoring pathway that 
protects your patients from potential post-discharge complications such as sudden cardiac death due 
to delayed high-grade heart block (DH-AVB) that can occur days to weeks after hospital discharge.

 Philips BioTel Heart peri-TAVR home monitoring pathway enables your organization to meet 
the 2020 ACC Expert Consensus Guidelines on TAVR which recommends post-TAVR outpatient 

remote monitoring within 48 hours peri-TAVR if the patient is found to be low risk.3

Benefits

Decrease length of stay (LOS)

Avoid unnecessary  
PPM implantations

Reduce risk of sudden  
cardiac death

10%
Post-TAVR Outpatient  

Mobile Cardiac Telemetry 
detected high-grade  

heart block2

9%
Of TAVR outpatients  

required readmission for  
PPM placement.2

6 days
(Range 3-24 Days)

Median time to develop  
high-grade AV block  

(DH-AVB) post-procedure.2

Nearly 1/3
 of the transfemoral TAVR 
patients who died within  

30 days post-procedure were 
after hospital discharge1

Seraseq® Microsatellite Instability  
(MSI) Reference Materials
MICROSATELLITE INSTABILITY REFERENCE MATERIALS FOR DETECTION AND VALIDATION OF MSI 
BIOMARKERS IN CANCER PATIENT SAMPLES MEASURED BY PCR OR NGS.

Product Sheet

HIGHLIGHTS

VALIDATE LOD OF 

MICROSATELLITE 

INSTABILITY ASSAYS 

WITH GROUND-TRUTH 

MSI BIOMARKERS AT 

TWO AF LEVELS.

APPLY PCR AND 

NGS TO QUANTITATE 

CANCER-ASSOCIATED 

MICROSATELLITES IN 

PATIENT SAMPLES.

HIGH-QUALITY 

MANUFACTURED 

REFERENCE MATERIAL; 

PROVIDES CONSISTENT 

GROUND TRUTH

INTRODUCTION
Microsatellites are regions of DNA repeats with different lengths, i.e., instability, highlighting 
DNA mismatch repair gene deficiencies. Typical repeat units are between 1-6 base pairs and 
the number of repeats vary from person to person such that each person has a set length of 
these microsatellites in their genome. Measurements of MSI have traditionally been performed 
using qPCR/CE fragment length analysis methods, or immunohistochemistry (IHC), but new 
methodologies such as digital droplet PCR (ddPCR) and Next Generation Sequencing (NGS) 
are now being applied to determination of MSI status of cancer patients. High incidence of 
microsatellite instability (MSI) has been linked to favorable outcomes in immuno-oncology  
(I-O) treatment response by patients with diseases such as Lynch Syndrome and colorectal 
cancer. Hence, determination of MSI status for cancer patients is important in I-O  
therapeutics management.

LGC SeraCare has developed microsatellite instability (MSI) reference materials that support 
qPCR and NGS assays that target a range of short tandem repeat regions commonly analyzed 
for microsatellite instabilities. For assays that target specific mono and dinucleotide repeats such 
as BAT-25, BAT-26, NR-21, NR-24, MONO-27, we have created MSI reference materials containing 
these markers blended at two different allele frequency (AF) levels – 5% and 20%. Additionally,  
for NGS MSI assays that analyze for a large number of microsatellite loci across the human 
genome, we have a human diseased cell line-based MSI-High reference material for such analysis. 
These products are quantitated by PCR (qPCR/CE and ddPCR) and by targeted NGS assays to 
support all product claims.

 
MICROSATELLITE BIOMARKERS AND GENOMIC LOCATIONS  
IN THE SERASEQ® MSI REFERENCE PANEL MIX AF5% AND AF20%
 

Marker Gene Chromosome Position (hg19 based) Comment

BAT-25 KIT (intron16) chr4 55598211 25T -> 19T

BAT-26 MSH2 (intron5) chr2 47641559 27A -> 17A

NR-21 SLC7A8 (5’UTR) chr14 23652346 21A -> 13A

NR-24 ZNF2 (3’UTR) chr2 95849361 23T -> 17T

MONO-271
MAP4K3 (intron 3)

chr2
39573062

27A -> 21A
MAP4K3 (intron13) 39536689

1  There is ambiguity in the literature on the MONO-27 locus so two constructs are included in the product to ensure 
compatibility (see, Bacher J, Halberg R, Kent-First M, Wood KV. “Methods and kits for detecting mutations” US Patent 
US20090068646A1 issued March 12, 2009; and Pino MS, Chung DC. “Application of molecular diagnostics for the  
detection of Lynch syndrome.” Expert review of molecular diagnostics vol. 10,5 (2010): 651-65. doi:10.1586/erm.10.45).

Liquid Biopsy Product Overview
THE MOST PATIENT-LIKE REFERENCE MATERIALS FOR ctDNA ASSAYS

DATASHEET

Expedite the clinical implementation and standardization of next-generation sequencing (NGS)-based liquid biopsy 
assays with patient-like ctDNA reference samples featuring broad coverage of clinically relevant genomic alterations 
and variant types. Trust the industry-leading portfolio of Seraseq® circulating tumor DNA (ctDNA) reference materials 
to accelerate, validate and standardize the clinical application of targeted NGS-based cell-free DNA assays.

Our Patent-pending ctDNA Technology Enables:
• Easy access to the broadest range of clinically relevant 

oncology biomarkers

• More comprehensive analytical validations compared to  
using natural cfDNA alone

• Cost-effective testing with highly multiplexed mixes (up  
to 40 variants in a single reference sample) featuring the 
broadest selection of variant types - SNVs, INDELs, CNVs,  
SVs/gene fusions

• Better genomic coverage and improved library complexity  
(molecular diversity)

COMPREHENSIVE SOLUTION FOR  
cfDNA NGS ASSAY WORKFLOWS 

Seraseq® ctDNA Reference Materials:
Seraseq ctDNA v2

• Pan-cancer ctDNA reference sample with 40 variants (SNVs, INDELs, and SVs) in 28 genes.

• Available in a broad range of VAFs – WT (0%), 0.125%, 0.25%, 0.5%, 1%, 2% - both as purified DNA mix and  
full process reference material encapsulated in plasma matrix.

Seraseq ctDNA Complete

• Solid tumor focused content with coverage of 25 variants (SNVs, CNVs, INDELs and SVs) in 16 genes.

• Available in a broad range of VAFs – WT (0%), 0.1%, 0.5%, 1%, 2.5%, 5% - both as purified DNA mix and full process 
reference material encapsulated in plasma matrix.

Seraseq ctDNA MRD Panel

• Based on a well-characterized cancer cell line, its SNP-matched normal cell line and 22 targetable solid tumor 
focused DNA variants.

• Enables validation of ultra-high sensitivity MRD assays based on patient-specific disease markers determined from 
tissue biopsy WES analysis.

• Includes tumor fraction (TF) blends of 0%, 0.5%, 0.05% and 0.005% for assay LoD determinations from a tumor-
normal matched reference sample.

• Variant information data available for WES and targeted panel verification of variants at dilution levels. 

 

508.244.6400     •     800.676.1881 Toll Free     •     508.634.3334 Fax www.seracare.com

Figure 1: Different applications of Seraseq ctDNA reference 
materials in clinical cfDNA NGS assays

Seraseq® ctDNA v2 
Seraseq® ctDNA Complete™

LoD

Seraseq® ctDNA 
MRD Panel

PERSONALIZED 
TREATMENT

Detection, diagnosis and
molecular profiling

Treatment response
and resistence0.1%

0.01%
0.001%

MRD Monitoring

Product Format Catalog # VAF Conc Fill Volume Total Mass

Seraseq ctDNAv2 
Reference Material

FULL-PROCESS,  
REQUIRES  

EXTRACTION  
ctDNA stabilized and  
blended in a synthetic

plasma matrix

0710-0203 2% 25 ng/mL 5 mL 125 ng

0710-0204 1% 25 ng/mL 5 mL 125 ng

0710-0205 0.50% 25 ng/mL 5 mL 125 ng

0710-0206 0.25% 25 ng/mL 5 mL 125 ng

0710-0207 0.125% 25 ng/mL 5 mL 125 ng

0710-0208 W T (0%) 25 ng/mL 5 mL 125 ng

Seraseq ctDNA v2
Mutation Mix

NO EXTRACTION
REQUIRED

Purified ctDNA  
in buffer

0710-0139 2% 10 ng/µL 25 µL 250 ng

0710-0140 1% 10 ng/µL 25 µL 250 ng

0710-0141 0.50% 10 ng/µL 25 µL 250 ng

0710-0142 0.25% 10 ng/µL 25 µL 250 ng

0710-0143 0.125% 10 ng/µL 25 µL 250 ng

0710-0144 W T (0%) 10 ng/µL 25 µL 250 ng

Seraseq ctDNA
Complete

Reference Material

FULL-PROCESS,
REQUIRES  

EXTRACTION
ctDNA stabilized and
blended in a synthetic

plasma matrix

0710-0669 5% 25 ng/mL 5 mL 125 ng

0710-0670 2.50% 25 ng/mL 5 mL 125 ng

0710-0671 1% 25 ng/mL 5 mL 125 ng

0710-0672 0.50% 25 ng/mL 5 mL 125 ng

0710-0673 0.10% 25 ng/mL 5 mL 125 ng

0710-0674 W T (0%) 25 ng/mL 5 mL 125 ng

Seraseq ctDNA
Complete  

Mutation Mix

NO EXTRACTION
REQUIRED

Purified ctDNA  
in buffer

0710-0528 5% 10 ng/µL 25 µL 250 ng

0710-0529 2.50% 10 ng/µL 25 µL 250 ng

0710-0530 1% 10 ng/µL 25 µL 250 ng

0710-0531 0.50% 10 ng/µL 25 µL 250 ng

0710-0532 0.10% 10 ng/µL 25 µL 250 ng

0710-0533 W T (0%) 10 ng/µL 25 µL 250 ng

Seraseq ctDNA 
MRD Panel Mix

Purified ctDNA  
in buffer

0710-2146

0% TF 10 ng/µL 20 µL 200 ng

0.5% TF 10 ng/µL 20 µL 200 ng

0.05% TF 10 ng/µL 20 µL 200 ng

0.005% TF 10 ng/µL 20 µL 200 ng

Product Highlights:
• Natural cfDNA-like size distribution ~170 bp and library performance

• Clinically relevant variants in a well-characterized WT background

• VAFs confirmed by ddPCR and NGS assays.

 
Figure 2: cfDNA fragment size comparisons. Black line represents natural circulating  
cell free DNA, and blue line is Seraseq ctDNA Complete Mutation Mix AF5%.

FOR RESEARCH USE ONLY. NOT FOR USE IN DIAGNOSTIC PROCEDURES. 

Seraseq® is a registered trademark of SeraCare Life Sciences, Inc. © 2022 SeraCare Life Sciences, Inc. All rights reserved.

MKT-00677-01
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 ABOUT LGC 
SERACARE

TRUSTED SUPPLIER 

TO THE DIAGNOSTIC 

TESTING INDUSTRY 

FOR OVER  30 YEARS 

HIGH-QUALITY 

CONTROL PRODUCTS, 

RAW BIOLOGICAL 

MATERIALS, AND 

IMMUNOASSAY 

REAGENTS

INNOVATIVE TOOLS 

AND TECHNOLOGIES 

TO PROVIDE 

ASSURANCE IN 

DIAGNOSTIC ASSAY 

PERFORMANCE AND 

TEST RESULTS

FOR MORE 

INFORMATION, PLEASE 

VISIT OUR WEBSITE: 

WWW.SERACARE.COM

FOR RESEARCH USE ONLY. NOT FOR USE IN DIAGNOSTIC PROCEDURES.

Seraseq® is a registered trademark of SeraCare Life Sciences, Inc. 

© 2021 SeraCare Life Sciences, Inc. All rights reserved.  

MKT-00534-03

TARGETED NGS ASSAY DETERMINATION OF MICROSATELLITE INSTABILITY 
STATUS OF THE SERASEQ® MSI-HIGH PRODUCTS
 

Product Name NGS Assay Av. MSI Sites 
Detected*

Av. Unstable 
MSI sites*

Av. MSI 
Score* MSI Call

Seraseq® gDNA MSI-High Mix TSO500 106 81 77.1 High

Seraseq® FFPE MSI-High RM TSO500
119 90 75.6 High

105 75 71.4 High

*MSI measurements are from replicate runs on the TSO500. MSI score is the ratio of the unstable MSI sites to the total 
number of sites detected (expressed as a percentage). The value must be >20% for an MSI-High result.

FEATURES AND BENEFITS
1. Cell line or plasmid-based MSI reference material mix for analysis in molecular assays or NGS

2. Offered as tumor-only (MSI-High) or tumor-normal (AF5% and AF20%) options

3. Support MSI assay validation, LoD determination, and routine detection of MSI markers in cancer 
patient samples

4. Variant AFs (AF5% and AF20% products) quantitated by ddPCR and qPCR/CE fragment length 
analysis assays

5. Normal background DNA is a highly characterized GM24385 human genomic DNA known to be 
microsatellite stable (MSS)

6. Manufactured within cGMP compliant and ISO 13485 certified facilities

ORDERING INFORMATION

Product Description Kit Composition Material No. Concentration Fill Volume Total Mass

Seraseq gDNA  
MSI-High Mix

gDNA - Tumor 0710-1670 25 ng/µl 20 µl 500 ng

Seraseq® FFPE  
MSI-High RM

FFPE - Tumor 0710-2236 1 FFPE curl 10 µm >200 ng*

Seraseq MSI  
Reference Panel  
Mix AF5%

gDNA – Tumor

0710-1675 2 x 20 ng/µl 2x 15 µl 2 x 300 ng

gDNA - Normal

Seraseq MSI  
Reference Panel  
Mix AF20%

gDNA – Tumor
0710-1676 2 x 20 ng/µl 2x 15 µl 2 x 300 ng

gDNA - Normal

 
*QIAamp DNA FFPE Tissue kit or Promega Maxwell RSC FFPE DNA kit and Qubit dsDNA HS kit.

Brochures and White Papers

Corporate identity: brand survey, 
logo updates, re-brand art direction,  
and service line logo updates

Brochures and product flyers
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NxStage Kidney Care – Lawrence, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (MEDICAL DEVICES)

Print and online ad production

Brochures 

Collateral materials/direct mail, 
including recipe binders and patient 
education documents/presentations

Posters and flyers

Newsletters

Promotional items/clothing

Website and social media banners

NATIONAL KIDNEY FOUNDATION KIDNEY WALK

Sunday, November 1st 
Pittsburgh Kidney Walk 

Pittsburgh Zoo & PPG Aquarium, 7340 Butler St, Pittsburgh, PA 15206 
Check-in: 7:30 AM - Start: 9:00 AM

Monday, November 2nd 
NxKC Pittsburgh 

3623 William Penn Hwy, Monroeville, PA 15146 
(412) 224-5757

NXSTAGE KIDNEY CARE OPEN HOUSE (11:00 am to 6:30 pm)

For more information call 412-224-5757   |   nxstagekidneycare.com   | 

JOIN US TO FIND OUT MORE ABOUT NxSTAGE KIDNEY CARE DIALYSIS CENTERS ON 

THE NxSTAGE KIDNEY CARE RV TOUR

DON’T JUST TAKE OUR WORD FOR IT
Hear what Brad, a current NxStage Kidney Care patient, has to 
say. Come meet Brad as he travels to our Pennsylvania dialysis 

center and find out how he took control of his condition. 

SO WE SET OUT TO CHANGE THAT
TOO MANY PEOPLE TRADE LIFE FOR A LIFE OF DIALYSIS

BONE HEALTH

PHOSPHORUS
In our body, phosphorus is the second most abundant mineral, 
coming in after calcium. Phosphorus and calcium form the 
building blocks for our bones and teeth. Phosphorus has some 
other important roles. It helps maintain the body’s vitamin and 
mineral balance, is a key part in the life cycle for tissues and 
cells, and is also involved in muscle and nerve function.

We normally get plenty of phosphorus from our diet. Once our 
food is broken down and digested, the phosphorus is absorbed 
into our bloodstream. From there, the phosphorus our body 
needs is taken to its destination, like into our bones. Any extra 
phosphorus is filtered out by healthy kidneys into our urine. 
When the kidneys are not filtering as well, phosphorus can 
start building up in our blood. 

When the kidneys get to the point where dialysis is needed, the 
diet plays a very important role in how we feel and function. 

PROTEIN
Protein is an important part of the diet. Most protein sources 
are also going to have phosphorus. Only 40%-60% of 
phosphorus that is naturally occurring in meats is absorbed by 
your body and 30%-50% of naturally occurring phosphorus 
in plant based foods is absorbed. But up to 100% of the 
phosphorus in additives added to processed foods can  
be absorbed. Aim for fresh and limit processed meats.

PHOSPHORUS 
GOAL RANGE: 

3.5 - 6
Your nutritional labs are drawn 

monthly and reviewed with you by 
your healthcare team. Keep track of 
your numbers and ask questions.

KEEPING YOUR 
PHOSPHORUS IN RANGE: 
Run your full dialysis treatments 

Follow your diet 
Take binders as prescribed

PHOSPHORUS AND THE KIDNEY DIET

ENCOURAGE. ENHANCE. EMPOWER.

NxStage Kidney Care Seasonal Newsletter — Fall 2018 www.nxstage.com

NxStage Medical, Inc.   |   350 Merrimack Street, Lawrence, MA 01843   |   1-866-NXSTAGE (697-8243)   |   www.nxstage.com

Kidney care holiday guide

Autumn is in the air

Holidays are a time to focus on traditions, family, and 
food! Eating the Kidney Care Way can be a part of this 
special time. Be prepared and plan ahead.

Helpful Tips
• Avoid salty foods. Use herbs and spices instead of salt 

when cooking. Too much sodium can make you thirsty.
• Gelatin, soup, and gravy count as fl uids.
• Eat protein fi rst before you fi ll up on side dishes.
• Potatoes and sweet potatoes are high in potassium. 

Leach/demineralize the potatoes, if needed.
• Remember your binders when you eat!
• Use whipped topping instead of ice cream on dessert.
• When in doubt, ask your dietitian. If that’s not an option, 

avoid the food in question or have a very small amount.

Sample Menu
Roast turkey, pork or wild game
Green beans or steamed caulifl ower
Mashed potatoes (leached/demineralized, if needed)

Lettuce salad
Homemade stuffi ng or butter noodles
Cranberry sauce
Dinner roll
Apple, blueberry, cherry or peach pie
Coffee, tea, water or lemon-lime soda

Diabetics should choose sugar free options

AT NXSTAGE KIDNEY CARE NORTH ORLANDO
we are dedicated to providing flexible scheduling and personalized home 

training, because dialysis should fit into your life – not vice versa.
Shown above, the NxStage® System One™

CALL US AT 407-754-0338 
TO SCHEDULE A TOUR! 
174 State Rd 436, Unit D102, Casselberry, FL 32707 
nxstagekidneycare.com

WHEN A TREATMENT CENTER HELPS YOU GET BACK TO YOUR LIFE,

DIALYSIS NO LONGER DEFINES YOU

NKC_CasselberryAd_LMLife.indd   1 12/29/15   10:44 AM

Inspired from http://allrecipes.com/recipe/meaty-thick-man-chili/ 

MAKES 12 SERVINGS

Game Day Chili

Nutritional Analysis 
(per 1 cup serving) 
Calories  255 kcal
Protein 26 g
Carbohydrates 10 g
Dietary Fiber 3 g
Phosphorus 266 mg
Potassium 472 mg
Sodium 257 mg

This thick and hearty chili has a nice Southwestern flavor to it. It has 
lower sodium than most chili and is a great source of protein.

Ingredients
3 pounds turkey, lean, ground 

8 ounces tomato sauce, low sodium

1½ cups kidney beans, rinsed and drained

1 medium green bell pepper, chopped

1 medium red bell pepper, chopped

1 medium onion, chopped

2 cloves garlic, chopped

4 tablespoons chili powder

1 tablespoon black pepper

3½ cups water

Directions
• Cook ground turkey over medium-high heat

• Break the meat up into crumbles as it cooks

• Once the turkey is completely cooked, drain off grease

• Add onions, green pepper, red pepper, and garlic to the  
 turkey and continue cooking till vegetables are tender

• Pour into crock-pot

• Stir in beans, tomato sauce, water, chili powder, and  
 black pepper

• Cook on low for at least 4 hours

GOALS OF TDC INCLUDE:
• Patients receive intensive care and education 

when it matters most

• Evaluate and stabilize cardiac status

• Reduce mortality and hospitalizations

• Select a modality that best fits their individual needs

• Patients become advocates for their ESRD care

TDC AIMS TO GIVE PATIENTS 
AND FAMILIES THE TOOLS TO:
• Make an informed choice of dialysis modality

• Safely initiate dialysis treatments

• Manage emotional challenges

• Develop a strategy for achieving health and 

quality of life goals

Transitional Dialysis Care (TDC) is an innovative 

approach designed to ease patients into 

dialysis. It is an eight week program that helps 

to stabilize new to dialysis patients clinically and 

emotionally. It also includes thorough education 

of renal replacement options to enable patients 

to select the dialysis modality that best fits both 

their clinical and quality of life goals, including 

transplantation. Our TDC program consists 

of more frequent dialysis, where appropriate, 

avoiding the two-day treatment skip.

HELP YOUR PATIENTS AVOID  
CRASHING INTO DIALYSIS
When selecting a Transitional Dialysis Care 

provider, they receive a patient centered 

approach to gently ease into dialysis. Clinically 

stabilizing and easing patients into treatment, 

along with extensive education on modality 

choices, helps patients/families to make 

informed decisions that meet both clinical and 

quality of life goals when they need it most. 

 

To locate a NxStage Kidney 
Care program, please visit 
www.nxstagekidneycare.com

Building 
our Way 
to Patient 
Centered 
Care

Respect for patient’s preferences

Coordination and integration of care

Information and education

Physical comfort

Emotional support

Involvement of family and friends

Continuity and transition

Access to care

Picker’s Eight Principles of Patient Centered Care1

NxKC_TransDialysisCare_0918_.indd   2 9/19/18   6:12 AM

ENCOURAGE. ENHANCE. EMPOWER.

ABOUT NXSTAGE KIDNEY CARE
NxStage Kidney Care, Inc., a subsidiary 
of NxStage Medical, Inc., supports and 
encourages patient-centered care and 
provides access to the life-changing 
benefits of home therapy as well as flexible 
in-center options. NxStage Kidney Care is 
committed to helping patients take control 
of their dialysis and to allowing physicians 
the flexibility to prescribe what is truly best 
for their patients. 

For more information, please visit  
www.nxstagekidneycare.com or call 
(866) 694-2707.

Transitional 
Dialysis Care

Patient Centered Care for Kidney Patients

ENCOURAGE.  
ENHANCE. EMPOWER.
 
Encouraging a new generation of dialysis 
care by Enhancing access to therapy 
options and Empowering you to feel 
more in control of your life.

NxStage Medical, Inc. 
350 Merrimack Street 
Lawrence, MA 01843 
United States 
 

1-866-NXSTAGE (697-8243) 
 

nxstagekidneycare.com

1  NRC Picker (2008) Eight Dimensions of Patient-Centred Care.   
NRC Picker, Boston, MA.

NxStage Kidney Care, Inc. complies with applicable Federal civil 
rights laws and does not discriminate on the basis of race, color, 
national origin, age, disability, or sex. 

NxStage Kidney Care, Inc. cumple con las leyes federales de 
derechos civiles aplicables y no discrimina por motivos de raza, 
color, nacionalidad, edad, discapacidad o sexo.

©2018 NxStage Kidney Care, Inc. NxStage is a registered trademark 
of NxStage Medical, Inc. 

NxKC-125-15-1

NxStage Kidney Care provides 
education and personalized 
care when it’s needed most. 
We strive to help patients and 
their families better understand 
and accept the challenges 
of kidney disease as well as 
empower patients to make  
an informed dialysis choice 
that best fits their clinical  
and quality of life goals.

Michael A.Kraus, 
MD, FACP 
Senior Medical Advisor

NxKC_TransDialysisCare_0918_.indd   1 9/19/18   6:12 AM
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ABIOMED – Danvers, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (MEDICAL DEVICES)

Eyeriss Creative – Waltham, MA     •     Agency Graphic DesignerHEALTHCARE (MEDICAL DEVICES)

Product launch flyer design and 
template setup

Print ad design and template setup

Print and online ad production

Brochure edits and production

Committed to Improving Outcomes in 
Cardiogenic Shock and Protected PCI  
Through Excellence in Education. 

2018  
COURSE OFFERINGS

Corporate Compliance Guidelines
Trademarks, References, Indications for Use

V1
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THE TRANSFORMATIONAL POWER OF FLUORINE

Fluorine has been instrumental in the development of novel medicines. Approximately 25% of all marketed drugs contain fluorine, 
including six of the 13 best-selling small molecule drugs in 2012. Working with fluorine has historically been challenging, but a number of 
recent scientific advances have more fully empowered the realization of fluorine’s benefits. SciFluor’s pipeline strategically incorporates 
fluorine to optimize:  

• Potency: improved efficacy and therapeutic window  • Drug half-life: less frequent dosing
• Selectivity: fewer side effects • Metabolic Stability: reduced drug-drug interaction concerns
• Tissue penetration: enhanced drug delivery to target

SciFluor Life Sciences,  
Inc. is a drug discovery  
and development  
company developing a  
proprietary portfolio of  
best-in-class innovative  
therapeutic small molecules.  
Spun out of Harvard University,  
SciFluor specializes in applying deep  
expertise in fluorine chemistry to create a portfolio of highly 
differentiated new chemical entities (NCEs) directed towards 
precedented biological targets, resulting in substantially 
reduced clinical development risk. This targeted, but diverse, 
highly capital-efficient approach aims to de-risk SciFluor  
while building significant value. SciFluor typically focuses  
on large markets and aims to partner its assets with large 
pharmaceutical companies to avoid commercialization risk. 

Its two patented lead compounds address multiple global  
multi-billion dollar markets in retinal and neurological  
disease. The SciFluor pipeline is growing and addresses 
fibrosis, cardiovascular disease, pain, pulmonary disease, 
inflammation, immuno-oncology and other diseases. SciFluor’s 
compounds aim to provide important benefits over existing 
therapies, including improved safety, efficacy, distribution,  
and more convenient dosing.

SciFluor is advancing candidates into clinical 
studies with the aim of partnering with  
pharmaceutical companies to complete clinical 
development and commercialize the assets.

SciFluor is developing an exciting pipeline of compounds in ophthalmic diseases, neurological disorders, fibrosis,  
cardiovascular disease, pulmonary disease, pain, inflammation, immuno-oncology, and rare diseases.

For more information, please contact us at info@scifluor.com.

SCIFLUOR LIFE SCIENCES – AN ALLIED MINDS COMPANY   |   300 TECHNOLOGY SQUARE, CAMBRIDGE, MA 02139   |   (617) 684-4748   |   WWW.SCIFLUOR.COM

SF0166 is a patented small 
molecule integrin antagonist 
designed to topically treat 
retinal disease, including Age- 
related Macular Degeneration 
(AMD) and Diabetic Macular 
Edema (DME), via eye drop 
administration to the surface 
of the eye. Current therapies 
generate billions of dollars 
in revenue today yet require 
monthly injections into the eye.

SF0034 is a patented potent and  
selective neuronal potassium 
channel activator intended to 
be a significantly improved 
drug relative to the first-in- 
class KCNQ2/3 activator drug, 
ezogabine (POTIGA®) – also 
known as retigabine (Trobalt®). 
SF0034 is targeted for  
development in partial-onset  
epilepsy and potentially for a recently identified orphan  
disease, a rare disorder known as KCNQ2 pediatric  
encephalopathy. New pre-clinical data indicate that it  
may also have therapeutic applications in tinnitus and ALS  
(Amyotrophic Lateral Sclerosis, or Lou Gehrig’s Disease).

LEAD COMPOUNDSSCIFLUOR LIFE  
SCIENCES, INC.

ArcPoint Strategy – Belmont, MA     •     Agency Graphic DesignerHEALTHCARE (LIFE SCIENCES)

Brochures, flyers and posters to 
support program launches

Trade show booth background

      Developing a

Growing Portfolio of Best-in-
  Class Innovative Therapeutics 
      by Harnessing the Transformational
                     Power of Fluorine 

OPHTHALMIC DISEASES
NEUROLOGICAL DISORDERS
FIBROSIS
CARDIOVASCULAR DISEASE
PULMONARY DISEASE
PAIN
INFLAMMATION 
IMMUNO-ONCOLOGY
RARE DISEASES

For more information, please visit www.ablifescience.com
ABLS is a joint venture between Allied Minds and Bristol-Meyers Squibb Co. that aims to deliver innovative ideas that will potentially become the important 

medicines of tomorrow. Based upon compelling biological discoveries and insights from scientists at leading U.S. research institutions, ABLS will identify, 
source and de-risk promising, early-stage therapeutic opportunities, from discovery through pre-clinical development, in key therapeutic areas including 

fi brosis, cardiovascular diseases, oncology, immunology, virology and genetically defi ned diseases. 

Discover how
early-stage scientifi c 

breakthroughs progress. 

Access a global
network of science and

business leaders.

Develop therapeutic
opportunities that have the

potential to create the
medicines for tomorrow.

Partner with us
to advance your

innovative discoveries.

Discover. Access. Develop. Partner.

Allied-Bristol Life Sciences (ABLS) aims 
to advance innovative science that has 
the potential to become novel treatments 
for the future. We seek university partners 
with deep biology expertise who are 
interested in applying their scientifi c 
knowledge towards the development 
of therapeutic candidates.

As a joint venture between Allied Minds 
and Bristol-Myers Squibb Co., ABLS 
provides access to a fully integrated 
drug discovery center, world-class 
expertise in drug development, as well 
as the necessary fi nancial backing and 
experienced management to drive early-
stage therapeutic projects to success.

Therapeutic Areas of Interest
• Cardiovascular diseases
• Fibrosis
• Genetically defi ned diseases
• Immunology
• Oncology
• Virology Real-Time Dual Monitoring of Catheter-Tissue Contact 

and RF Lesion Progression Using NADH Fluorescence
KC Armstrong, MS1, Terry Ransbury, BS1, Vivek Y. Reddy, MD2, Jacob S. Koruth, MD2, Omar Amirana, MD3, 

Narine Sarvazyan, PhD4, Cinnamon Larson, PhD1, James Bowen1, Marco A. Mercader, MD4

1. Nocturnal Product Development LLC, Cary, NC, 2. Mount Sinai School of Medicine, New York, NY, 3. LuxCath/Allied Minds, Boston MA, 4. The George Washington University, Washington, DC

Introduction
Suboptimal radiofrequency ablation lesions may 
result from either poor catheter tip-tissue contact,  
or inadequate energy deposition resulting in  
discontinuous or non-transmural lesions. A  
method was evaluated for using NADH fluorescence 
(fNADH) to assess contact between the therapy 
catheter and myocardium, tissue characteristics at  
the point of  contact, and the progression of  ablation 
lesions in real-time during RF delivery. NADH is 
present in the mitochondria of  cardiac myocytes and 
fluoresces when exposed to UV light. The loss of  
fNADH is considered a live marker of  tissue injury.

33 ARCH STREET, 32ND FLOOR, BOSTON, MA  02110   /   617.419.1800   /   WWW.LUXCATH.COM

CONTACT EVALUATION LESION PROGRESSION

Methods
An irrigated RF ablation catheter incorporating  
imaging optics (LuxCath, LLC) was inserted  
transvenously into the LA of  3 anesthetized pigs. UV 
light was delivered to the tissue, and the fluoresced 
response was captured via spectrometer and analyzed 
in real-time. Spectral data was acquired pre, during, and 
post formation of  RF lesions. Electrical impedance 
was recorded for comparison with fNADH response.

Conclusions
Real-time monitoring of  fNADH during catheter ablation provides 
assessments of  quality of  myocardial contact, tissue characteristics at 
the point of  contact, and lesion progression during RF delivery.

Caution: investigational device. Limited by Federal law to investigational use. LuxCath LLC shareholders: Omar Amirana, MD, KC Armstrong, 
Terry Ransbury, Cinnamon Larson, PhD, James Bowen, Marco A. Mercader, MD, Narine Sarvazyan, PhD, KC Armstrong, Terry Ransbury, 
Cinnamon Larson, PhD, and James Bowen are paid consultants of  LuxCath, LLC

• Assess catheter stability and electrode-tissue contact before and during ablation
• Ensure the quality of  a lesion as it is being formed
• Perform contact assessment, lesion progression, and direct lesion visualization

Lesion Progression Results
Marked reduction in fNADH is expected in adequately delivered 
ablation lesions as tissue necrosis occurs and the cells stop  
fluorescing. Comparison between electrical impedance and fNADH 
magnitude suggests that fNADH is a superior indicator of  lesion 
progression, as impedance changed by <10% during RF delivery  
and did so only at onset.

SYSTEM DIAGRAM

CONTACT EVALUATION USING FNADH

ELECTRICAL IMPEDANCE AND FNADH MAGNITUDE

LEFT ATRIAL PORCINE TISSUE CATHETER CONTACT

SEVERE TENTING GOOD CONTACT BLOOD POOL

40W LESION PROGRESSION25W LESION PROGRESSION

Contact Evaluation Results
Fluorescence provided indications of  good catheter contact, the  
presence of  collagen, and lesion progression. Myocardial fNADH  
response declined by 84% ±8% during 60 seconds of  RF ablation,  
with a 70% reduction occurring within the first 10 seconds.



TONY DETORE        GRAPHIC DESIGN & PRODUCTION  •  ART & CREATIVE DIRECTION        CONWAY, NH  •  DETOREDESIGN@GMAIL.COM  •  978 609 8032  •  DETOREDESIGNGROUP.COM/PORT2020  •  LINKEDIN.COM/IN/TONY-DETORE-2B814020 p  16

Peter Breen, DMD – Groton, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (DENTISTRY)

Generations Physical Therapy – Chelmsford, MA     •     Freelance Graphic Designer/Art DirectorHEALTHCARE (PHYSICAL THERAPY)

Print ads
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Postcard design and mailing
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Postcards and patient documents
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We’re moving!
As of July 2014 we will be located at

4 Meeting House Road, Suite 5
Chelmsford, MA 01824

978-970-2460   |   F  978-970-2466

www.gptsportsmed.com

Best wishes for all students,
on the fi eld and in the classroom

David P. Scaplen, PT, OCS, CCCE (CHS’87)  |  Nicole D. Poirier, DPT, OCS

Christina L. Czachorowski, DPT, OCS  |  Michelle J. Perry, DPT
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Board Certifi ed Clinical Specialists in Orthopaedic Physical Therapy

4 Meeting House Road, Suite 5, Chelmsford, MA 01824

978-970-2460  |  F  978-970-2466  |  gptsportsmed.com

David Scaplen, PT, OCS, CCCE   |   Nicole Poirier, DPT, OCS

Christina Czachorowski, DPT, OCS   |   Joseph Cavallaro, DPT, CSCS
ABPTS Eligible

GPT003_TOTT2014.indd   1 9/24/14   11:08 AM
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Corporate identity design

RBHC Regional Behavioral
Health Collaborative

Regional Behavioral
Health Collaborative

RBHC Regional Behavioral
Health Collaborative

RBHC Regional Behavioral
Health Collaborative

RBHC RBHCRegional Behavioral
Health Collaborative

RBHC
REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

RBHC
REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

RBHC
REGIONAL BEHAVIORAL HEALTH COLLABORATIVE

Regional Behavioral
Health Collaborative
NORTH CENTRAL • NORTH QUABBIN

Regional Behavioral
Health Collaborative

REGIONAL BEHAVIORAL
HEALTH COLLABORATIVE
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Coalition for a Better Acre (CBA)   |   517 Moody Street, Lowell, MA 01844   |   978-452-7523   |   Fax: 978-452-4923   |   www.coalitionforabetteracre.org

CBA Community News Flash

Community News

Celebrating Acre Diversity
On June 9, CBA joined in a wonderful celebration  
unveiling the Acre’s newest public art project – a 
mural on the steps of the newly renovated North 
Common amphitheater, depicting the word  
“Welcome” in a multitude of languages. The  
unveiling was the highlight of “In the Acre”, the 
signature neighborhood event for the COOL (Cultural  
Organization of Lowell) 2012 Discover Lowell series, 
celebrating the diversity of the Acre neighborhood.

In 2011 CBA joined with Dave Ouellette and  
ACTION (Acre Coalition To Improve Our  
Neighborhood) and other community partners  
to revitalize the amphitheater. 

Summer/Fall 2012

CBA Lauded for Rebirth of Moody Street Neighborhood
The Massachusetts Housing Investment Corp. (MHIC) has honored CBA and Executive Director 
Emily Rosenbaum with the Excellence in Affordable Housing and Community Development award, 
which recognizes individuals and their organizations for their “vision and innovation, commitment 
to community, and perseverance of execution.” 

CBA and Ms. Rosenbaum were honored for their tireless work “in improving lives and strengthening 
the community in the Acre neighborhood and throughout the city of Lowell.” MHIC President Joe 
Flatley cited CBA’s vision of a comprehensive community development for the Moody Street Corridor, 
as well as its commitment to developing that initiative with through resident empowerment, noting 
the organization’s perseverance in tackling some of the city’s most challenging properties.

CBA was a partner and catalyst to the city’s 1999 Acre Urban Revitalization and Development 
Project (Acre Plan), which has leveraged more than $94 million in public and private investment  
in the Acre Triangle. CBA’s Real Estate department has developed 425 rental units and has  
developed and sold an additional 50 homes to first-time homebuyers. MHIC has financed  
several CBA projects, most recently providing low-income housing tax credit financing for the 
Unity Place Apartments at 482 Moody Street.

CBA literally rebuilt and gave new life to a neighborhood in crisis, beginning with the 2002  
renovation of the former St. Joseph’s convent at 517 Moody St. for CBA offices. In 2006 and  
2007, CBA invested $14 million in property improvements to the 267-unit North Canal Apartments. 
The renovation of St. Joseph’s Apartments was completed in 2008, creating 15 stunning new  
apartments. CBA gave the former St. Joseph’s High School on Merrimack a new lease on life  
in 2010, transforming the historic building into affordable Acre High School Apartments for 22  
families. The Unity Place Apartments were completed in December 2011.

INVESTING IN COMMUNITIES

Annual Report 2013-2014
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WHO WE ARE

The Coalition for a Better Acre (CBA) is a membership-based Community Development Corporation dedicated 
to resident empowerment and sustainable community revitalization for current and future residents of Lowell 
and the Merrimack Valley. We promote healthy, vibrant neighborhoods and communities by developing resident 
leaders, affordable housing and economic opportunities, and by responding to community needs through  
collective action. 

Although for many of the CBA’s 32 years, our efforts have centered on the Acre neighborhood, the CBA  
in recent years has expanded to serve the entire city of Lowell and the Merrimack Valley, with a focus on  
lower-income residents and struggling neighborhoods.

As a CDC, the CBA is a professional, not-for-profit organization that relies on state and federal grants, as well as 
the generosity of donors who support the CBA’s important mission to transform lives as we transform communities.

In the following pages, you will learn about a state tax credit program that enables donors to support the business 
needs and growth plans of the CBA while reducing their state tax liability – a “win-win” for everyone involved. 

You will also see how the CBA is investing those funds in our communities through several important initiatives: 
a veterans’ housing project in Haverhill that is giving new hope to those who have sacrificed so much for our 
country; a resident leadership development program that has empowered an Acre resident to achieve more 
than he ever dreamed; foreclosure prevention that has kept a single father and his children in their home; and 
affordable housing that has enabled a Lowell firefighter to achieve the American dream of home ownership.

5

INVESTING IN COMMUNITIES

Real Estate Development
 
RENTAL UNITS OWNED – 425 
COMMERCIAL UNITS DEVELOPED – 33 
FIRST TIME HOME BUYERS 
 DEVELOPMENT – 50 
MONEY INVESTED IN CITY OF 
 LOWELL – OVER $100 MILLION

Since the 1980s, the Coalition for a  
Better Acre has played an important role 
in preserving and developing quality,  
affordable housing for low- and moderate-
income families in the Acre neighborhood 
of Lowell. In December 2012, the CBA 
Board voted to officially expand the CBA’s 
service area beyond the city of Lowell into 
the Merrimack Valley. The CBA’s current 
development plans include 24 units of 
working-family housing on Gorham Street 
in Lowell, as well as 27 attractive, high-
quality and affordable rental units with a 
preference for veterans and their families 
in the Mt. Washington neighborhood of 
Haverhill. This Haverhill development 
is a collaboration between the Veteran’s 
Northeast Outreach Center (VNOC) and 
the CBA. (Read more about CBA’s latest 
real estate developments on pages 8-9.)

Home Preservation Center
 
POSITIVE OUTCOME – 99%* 
AVERAGE MONTHLY REDUCTION IN 
 MORTGAGE FOR MODIFICATION 
 CLIENTS – $200 
NUMBER OF MASSACHUSETTES 
 COMMUNITIES SERVED – 36

The Coalition for a Better Acre founded 
the Home Preservation Center (HPC) in 
2007 to address the spike in foreclosures  
in the Greater Lowell communities and 
beyond. Since its inception, the HPC has 
annually served 200-300 families facing 
difficulty paying their mortgages. Since 
July 2014, the HPC has been working with 
clients referred by the Attorney General’s 
office where the HPC is their last resort,  
as many of them have been dealing with 
the foreclosure issue for many years. The 
HPC provides a range of services such  
as counseling, modification assistance,  
and post-purchase training to prevent  
or lessen the impact of foreclosures.  
(Read more about the Home Preservation 
Center on pages 12-13.)

* Any results other than the foreclosure

Resident Services and  
Property Management
 
ANNUAL COOKOUT – 250 RESIDENTS 
SUMMER PROGRAM – 25 CHILDREN

Committed to both providing high-quality 
housing and improving the quality of life 
of our residents, the CBA provides a full-
time Resident Service Coordinator (RSC) 
who develops and manages activities for 
residents of all age groups. With the goal 
of promoting housing stability, the CBA 
partners with Maloney Properties to offer 
service-enhanced, quality housing to the 
residents of CBA properties by providing 
support, services, referrals, and assistance 
to resolve issues. These many programs 
and services include karate classes, Girl 
Scout meetings, play groups, a book 
club, computer classes, adult ESL classes, 
literacy classes for children, bingo, field 
trips, and more. 

Measurable Impact 
For the past 32 years, the CBA has worked tirelessly to create measurable impact in our communities, 
instilling new hope and pride in neighborhoods and creating lasting change in people’s lives.

Resident Services Construction of the Gorham Street Apartments Home Preservation Center

CBA wins Green Building Award
CBA has been honored by the City of Lowell’s Green Building Commission for replacing two of the 
city’s most notorious blighted buildings with the Unity Place Apartments – 23 units of smart, green 
affordable rental housing. Unity Place Apartments, located at 482 Moody St., is the crowning  
achievement in CBA’s $80 million transformation of the Moody Street corridor in Lowell over the  
past two decades. The apartments opened its doors to new residents in December 2011. 

The Green Building Award, recognizing “energy efficiency and environmental responsibility”, was 
presented to CBA during the April 3rd Lowell City Council meeting.

As both owner and developer, and enlisting the expertise of New Ecology, Inc. (NEI) of Boston,  
CBA set greening goals to help achieve energy and water efficiency, a healthy and durable indoor 
environment for residents, and a sustainably designed site. 

“Every building owner in Lowell can learn something from this project,” said Stephen Greene,  
chairman of the Green Building Commission. “While the residents enjoy their homes and saving  
on utilities, the City of Lowell benefits from the lower carbon emissions and the additional funds  
to spend in the local economy.“

The development of Unity Place Apartments is just one of CBA’s green initiatives. In 2011 CBA 
installed energy-efficient solar panels on the roofs of ten of the North Canal Apartment buildings  
on Moody Street. CBA also initiated a recycling program at the 267-unit North Canal property,  
significantly reducing the property’s waste by making it easy for tenants to recycle paper, glass,  
plastic and aluminum. Through National Grid’s Energy Wise Program, CBA is installing a new high-
efficiency heating system and energy-efficient electrical fixtures and refrigerators for the 24-unit 
Carriage Place Apartments property. 

“CBA is putting into practice these important initiatives to develop healthier, more energy efficient 
housing, working to give residents of moderate means the opportunity to live in affordable homes  
in safe, sustainable neighborhoods that are healthy places for families to grow,” said Michelle  
McDonough Winters, Senior Manager of Green Strategies at NeighborWorks America®.

Breathing Easier
A new program with the goal of improving  
the health of asthmatic children in low- 
income families living in Lowell was 
recently spotlighted by the National  
Housing Institute as a model for  
generating life-changing results. 

An article drafted by CBA Executive  
Director Emily Rosenbaum highlighted  
the story of Marisol Alcantrol, whose 
daughter, Alondra, was struggling with 
asthma that was adversely affecting every 
aspect of her life. An outreach worker 
from CBA came to her door to tell her 
about the Lowell Healthy Homes Program. 

The Healthy Homes Program is a HUD-
funded initiative run through the Center 
for Family, Work, and Community at the 
University of Massachusetts at Lowell 
that provides free health and home 
environment assessments, education, 
home remediation services, and items 
that improve health and safety such as 
allergen-blocking mattresses and HEPA 
vacuum cleaners.

Today, Alondra rarely requires asthma 
medication and its use is limited to  
days of very poor air quality. She is  
much more active and she rarely misses 
school. Her trips to the doctor have  
decreased dramatically.

With Alondra’s asthma under control,  
both she and her mother are breathing 
much easier.

CBA program and project updates Community news

“Lights On” Campaign
It is well documented in communities 
all over the country that residents 
feel safer and crime decreases when 
streets and buildings are well lit 
overnight. Concerns about crime and 
safety motivated CBA and a group  
of neighborhood group resident  
leaders in the summer of 2011 to 
launch the “Lights On” campaign  
for neighborhood safety.

In the fall of 2011, CBA began phase two of the campaign. From November through 
March of 2012, working with maps created by volunteer Keith Vallaincourt, CBA staff 
and volunteers identified the 10 streets with the highest crime rates in the city and 
began knocking on doors of residential homes and businesses, asking them to put 
their lights on overnight. Additionally, the volunteers checked whether street lights 
were working and if there were dark areas that would benefit from more lighting.

To date, residents and businesses on all 10 streets have received an outreach visit 
from CBA. Additionally, we distributed free light bulbs to residents, provided by  
Next Step Living, an energy assessment program funded by National Grid. CBA will  
be tracking crime rates in the coming months and reporting back on the impact of  
the campaign. 

 
Acre Community Gardens and Green Spaces
We’re excited to report our progress on 
the Whiting Street community garden and 
Decatur Alley cleanup. A newly formed 
collaboration of CBA, Lowell Alliance, Mill 
City Grows and ACTION (Acre Coalition 
for Improve our Neighborhood) received  
a grant from the city’s mini-grant program 
to create the Whiting Street Garden and 
make improvements to the Franklin Court 
garden. Working with Youthbuild, the  
plan includes the creation of 14 raised planting beds, a pergola, poetry display, art 
wall, benches and cobblestone area along with trees donated by Lowell Parks and 
Conservation Trust. Over the coming winter, CBA’s new community leadership institute 
team of staff and resident leaders will begin doing outreach to recruit volunteers for 
the garden. The Whiting Street garden will officially become part of the city’s  
community garden program next March. Then the growing will truly begin.

Decatur Alley, once an overgrown jungle running between Merrimack and Salem 
Street, has begun its transformation into a walkway connecting University Crossing 
to Decatur Street. Crews of volunteers from CBA and ACTION have spent several 
afternoons with chainsaws, gloves, and rakes to clear out trees, weeds and trash.  
Our plan is to create a walkway from University Crossing to Decatur Street with 
poetry pedestals and benches to create a pleasant greenway for neighborhood use. 

Best Wishes, Robyn!
This past July, Robyn Long-Navas 
left her position with CBA to 
accept a position as a regional 
Program Manager with Raising 
a Reader Massachusetts (MA). 
While Robyn was very excited 
about her new venture, she  
stated: “I loved my four and a half years working with 
the community. My work at CBA enabled me to work 
with amazing residents and build community - both of 
which are things that I really enjoy! I will keep in touch 
and hope that the seeds we planted will continue to 
grow.” Robyn and the Raising a Reader MA program are 
located at the Lowell Public Library. “You can find me 
on floor 1 at the library in the Assistant Director’s office 
opposite the circulation desk. If you are down this way 
and want to stop in to say hello, please do!” 

 
Welcome Joy! 
Joy Mosenfelder
In late July, Joy joined CBA as 
an AmeriCorps VISTA volunteer 
and will be serving 40 hours a 
week for a full year here at CBA. 
Joy will be assisting Bunrith, 
Pam, and Suzanne building 
capacity for CBA’s Organizing and Community Engagement 
efforts. Joy has non-profit experience working and  
volunteering with organizations that serve low-income, 
underserved, and at risk populations and she is eager  
to get to know her new community and work on projects 
and programs that benefit the acre. She is currently 
taking a break from the Regional, Social, and Economic 
Development program at UMass Lowell and has worked 
with Lowell Community Charter School, Alternative 
House, and Community Teamwork Inc. Joy is originally 
from the Great Lakes Region, she was raised in Michigan, 
did her undergrad degree in Ohio, and lived and worked 
in Wisconsin before moving to Lowell in 2008.  

Seeking Board Nominations
Are you a CBA member? Do you live in a CBA owned 
building? Would you like to give back? CBA is seeking 
nominations from Acre residents and CBA tenants who 
would like to run for our Board of Directors. For more 
information, contact Emily at 978-452-7523 x812.

CBA staff and board updates

Robyn Long-Navas

Joy Mosenfelder



TONY DETORE        GRAPHIC DESIGN & PRODUCTION  •  ART & CREATIVE DIRECTION        CONWAY, NH  •  DETOREDESIGN@GMAIL.COM  •  978 609 8032  •  DETOREDESIGNGROUP.COM/PORT2020  •  LINKEDIN.COM/IN/TONY-DETORE-2B814020 p  19

Greater Lowell Community Foundation – Lowell, MA     •     Freelance Graphic Designer/Art DirectorCOMMUNITY NON-PROFIT

Print ads

Annual reports

Event invitations, posters, programs 
and Powerpoint presentations

Posters and flyers

The Greater Lowell Community Foundation and 
Enterprise Bank Proudly Present An Evening 
Dedicated to Philanthropy in our Community

Monday, December 6, 2010 from 5:30-8:00 p.m. 

Lowell Memorial Auditorium’s Hall of Flags 
and The Merrimack Repertory Theatre

Featuring Special Guest Paul S. Grogan, President and CEO, Boston Foundation

THANK YOU TO OUR SPONSORS
Event Sponsor – Enterprise Bank

Call (978) 970-1600 or visit www.glcfoundation.org

Celebrate Giving!

Donor
Accutronics Inc.
Richard and Nancy Donahue, Sr.
Eagle Claw Capital Management, LLC.
Enel Green Power
Jeanne D’Arc Credit Union
Lowell Five Cent Savings
Lowell General Hospital
Lowell National Historical Park
Mary Jo Leahey
Middlesex Community College
The McDonald Group,
  UBS Financial Services
Varsity Facility Services

Sponsor
Sovereign Bank
University of 
Massachusetts 
Lowell

Benefactor
Eastern Bank
Trinity EMS

Reserve 
your tickets 
today – only 
$35 each!
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Greater Lowell Community Foundation Annual Report 2011
ACTON ANDOVER ASHBY AYER BEDFORD BILLERICA BURLINGTON CARLISLE CHELMSFORD CONCORD DRACUT DUNSTABLE 
GROTON HAVERHILL LAWRENCE LOWELL LITTLETON METHUEN NORTH..ANDOVER NORTH..READING PEPPERELL 
READING SHIRLEY STONEHAM TEWKSBURY TOWNSEND TYNGSBOROUGH WAKEFIELD WESTFORD WILMINGTON

Grow With Us Building Capacity, Sustaining Growth 
We are proud of the strong history of the Greater Lowell Community Foundation and 
excited about the steps we are taking toward an even stronger future. 

As of December 31, 2011, the Greater Lowell Community Foundation was managing 
nearly $21 million dollars of GLCF and Agency assets. The Foundation’s success relies 
on our sound investment policies, but our most important reason for success is the 
incredible generosity of our community. 

Last year individuals and organizations in the region donated nearly $1.1 million dollars 
to our endowment and programs. Because of this continued generosity, we were 
able to distribute 220 grants, totaling $748,835, to assist more than 132 local non-
profits, as well as 133 scholarships, totaling $167,146, to help local students with 
their educational expenses. 

Leadership
In June 2011, GLCF hired Raymond E. Riddick, Jr. as 
Executive Director. Most recently Vice President of 
Business Development at Data Compliance Partners  
in Westford, Ray has also served as principal and 
managing director of Fusion Consulting in Westford. 
He is the former Director of Customer Development 
for Aspen Medical Products in Irvine, CA, among other 
executive positions through the years. He earned his 
bachelor’s degree from Yale University and an MBA 
from the Wharton School at the University of  
Pennsylvania. Ray’s qualifications are matched by his extensive experience in the 
community. He is a board member of Community Teamwork, Inc., in Lowell, and is  
a member and former chairman of the School Committee for the Nashoba Valley 
Technical High School. He is also a former treasurer of the Lowell House, where he 
served 10 years on its board. A native of Lowell and member of the Lowell High School 
Athletic Hall of Fame, Ray is also a former member of the Lowell School Committee.

The Year in Review and Looking Forward

2011 By the Numbers
Total Assets (12/31/11 Audited)    $20,910,388 

Total contributions from donors $1,111,302

Total endowed charitable funds 159

Number of endowed scholarship funds added this year 6

Total Lowell High School (LHS) scholarship funds 160

Number of LHS students awarded scholarships 119

Total value of LHS scholarships awarded $162,177

GLCF Volunteers 64

Looking Forward
Building on last year’s success, 2012 promises to be a robust year filled with new programs 
and opportunities for our local partners and nonprofits. Plans for 2012 include a new  
fundraising event, Communities in Bloom, celebrating GLCF’s role in helping Greater Lowell 
communities grow and succeed, while raising funds to enable us to identify and react to 
fiscal emergencies facing nonprofits. On September 22, GLCF will be hosting our first annual 
RiverRide Bike-a-Thon and Family Ride, where individuals, families and businesses can 
raise funds to support their favorite nonprofits. The 2012 Annual Meeting features  
nationally renowned fundraising strategist Lori L. Jacobwith and valuable fundraising  
workshops for our nonprofits. At our 16th Annual Celebrate Giving! in November, we will 
honor the spirit of philanthropy and distribute more than $100,000 in grants to area nonprofits.

Fulfilling our mission to build the next generation of philanthropists, GLCF announces our  
Generation Giving Circle, which connects like-minded young professionals with a passion 
for giving back. We are also launching our Planning for Youth in Philanthropy, a pilot  
program in partnership with Lowell High School to help educate future donors and civic leaders.
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Key Accomplishments 2011:
 
Awarded more than $916,000 in grants, scholarships and 
agency endowment distributions.

 
Collaborated with Third Sector New England on a comprehensive 
assessment with strategies for future long-term growth and 
community impact.

 
Received $1,111,302 from GLCF donors, including a $100,000 
Challenge Grant to help build GLCF’s Discretionary Funds to 
help meet the long-term needs in our community.

 
Attracted more than 250 civic, nonprofit and community  
leaders to the 15th Annual Celebrate Giving! Event, celebrating 
the spirit of philanthropy in the community. David McGillivray, 
world-class athlete and philanthropist, delivered the event’s 
keynote address and GLCF distributed nearly $100,000 to  
23 area nonprofit organizations. We also honored several  
outstanding individuals for their exemplary efforts to improve 
the quality of life in our service area: Joan O’Brien received  
the Bankers’ Volunteer Award for Lifetime Achievement; 
Christopher Schott received the Bruce C. Leggat Rising Star 
Volunteer Award; and Amy Szablak, Rachel Collins, Lindsay 
Albert and Taylor Vigneault received the Youth Community 
Service Club Award. 

 
Expanded the number of scholarships we successfully manage 
at Lowell High School, Greater Lowell Technical High School, 
and Lowell Catholic High School.
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ARTS, CULTURE AND HUMANITIES

Enrich
Greater Lowell Community Foundation supports 
Lowell Festival Foundation

 
It is through the generosity of donors such as the Renuka S. 
O’Connell New World Fund, a donor-advised fund with the 
Greater Lowell Community Foundation, that the Lowell Festival 
Foundation is able to fulfill its mission to promote and enrich the 
cultural life for the people of Greater Lowell.

The Lowell Festival Foundation is known primarily for its  
leadership role in the Lowell Folk Festival, the largest free folk 
festival in the nation, occurring every July in downtown Lowell 
for the past 25 years. With continuous music on six outdoor 
stages, the festival presents an international array of traditional 
folk music, ethnic foods, folk craft demonstrations, craft artisans, 
and children’s activities to enthusiastic regional, national, and 
international audiences.

“Our lives are so stress-filled and complicated that we need things like music 
and art to feed our hearts and enrich our souls.”  
Renuka O’Connell, Artist, businesswoman, philanthropist 

EDUCATION

Inspire
Greater Lowell Community Foundation supports 
The Discovery Museums

 
It is through support such as capacity-building grants from the 
Greater Lowell Community Foundation that Discovery Museums 
is able to inspire enduring curiosity and love of learning in children 
of Greater Lowell through interactive discovery, hands-on inquiry 
and science. 

The Discovery Museums generates excitement about learning, 
nurturing curiosity and creativity while breaking down cultural 
and socio-economic barriers to learning.  Through a grant from 
the Greater Lowell Community Foundation, Discovery Museums 
is providing training, educational resources, and museum trips  
for family day care providers with Acre Family Child Care, with  
a mission to give all people access to museums and learning. 
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“We foster the curiosity and creativity of children, who are 100% of our future – 
our future leaders, scientists, community activists, philanthropists.” 
Neil Gordon, CEO, The Discovery Museums

The Greater Lowell Community Foundation
Proudly Presents an Evening Dedicated to

Philanthropy in our Community

Marcia L. Cassidy

Maria Cunha

Elizabeth M. Dick

Carol S. Duncan

Mary Ellen Fitzpatrick

Maureen R. Gervais

Sheila V. Harrington

Barbara Kayajan

Marjorie R. Miller

Janinne Nocco

George Nugent

Lee R. Ouellette

Sovanna D. Pouv

Raymond E. Riddick Jr.

Bonnie D. Sisson

Eleanor Sullivan

Lori Trahan

Susan Winship

Special thanks to the Celebrate Giving Planning Committee

www.glcfoundation.org

GLC013_Invite2012.indd   1 10/2/12   10:12 AM
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EDUCATION & TRAINING

Swanson Advertising – Salem, NH     •     Agency Graphic DesignerEDUCATION & TRAINING

Brochure design and print production

Program flyer template

Catalog design and production

Corporate Identity design

Professional Training and Certification

SKILLS DEVELOPMENT FOR THE DIGITAL AGE 
BUSINESS PROCESS MANAGEMENT    |    AGILE BUSINESS ANALYSIS    |    DIGITAL BUSINESS    |    BUSINESS ARCHITECTURE   

OPERATIONAL EXCELLENCE: LSS+BPM    |    DIGITAL DECISIONING & ANALYTICS

THE AUTHORITY IN BPM TRAINING AND CERTIFICATION    |    WWW.BPMINSTITUTE.ORG/TRAINING    |    BRAINSTORM GROUP, INC.

WAYS TO SAVE

Make the most of your education budget by taking 
advantage of special offers and training packages.
We have options for individuals and groups. Everyone can save on single courses 
or even more with one of our Certificate Packages, which includes everything you 
need to earn your certificate. Individuals can save with Professional Membership, 
and groups can save with Corporate Membership or custom training.

FLEXIBLE PACKAGES

Save a bundle over a-la-carte pricing. Earn your certificate via the most popular delivery methods.

SEE THE LATEST 
WAYS TO SAVE

View Certificate 
Packages by visiting  

www.bpminstitute.org/
certificates

ON-DEMAND PACKAGE 
—————————————————————  
Complete your Certificate 100% online. Choose 

from our most popular on-demand courses available 
24/7/365 from your PC, phone or tablet.

DELIVERY METHODS: 
On-Demand

BLENDED LEARNING PACKAGE 
—————————————————————  

The Blended Learning Certificate Package gives you 
the best of both worlds - four face-to-face courses 

and four eLearning courses.

DELIVERY METHODS: 
Face-to-Face, Live Online, On-Demand

eLEARNING PACKAGE 
—————————————————————  

Attend Live Online courses - they allow you to interact 
with instructors and fellow students. You may also 

choose to take on-demand courses.

DELIVERY METHODS: 
Live Online, On-Demand

FACE-TO-FACE PACKAGE 
—————————————————————  

Our most flexible package allows you to register for any 
delivery method. Attend any face-to-face event as well as 
register for eLearning courses as your schedule allows.

DELIVERY METHODS: 
Face-to-Face, Live Online, On-Demand

ADDITIONAL WAYS TO SAVE 
————————————————————————————————————————— 

View ways to save for individuals and groups at www.bpminstitute.org/ways-to-save

THE AUTHORITY IN BPM TRAINING AND CERTIFICATION    |    WWW.BPMINSTITUTE.ORG/TRAINING    |    BRAINSTORM GROUP, INC.

SIX PROFESSIONAL CERTIFICATES

Gain a common language, foundation and 
the skills you need to collaborate with your 
peers and tackle your projects.

AS ORGANIZATIONS PUSH FOR DIGITAL TRANSFORMATION, 
DIGITAL SKILLS WILL BE IN HOT DEMAND. OUR CERTIFICATE 
PROGRAM FEATURES SIX PROFESSIONAL CERTIFICATES THAT 
ADDRESS DIGITAL TRANSFORMATION SKILLS.

Your certificate tells the world that you are serious about your topic. Let your résumé feature your in-depth knowledge with the 
acronym to prove it. You’ll gain competitive advantage and open up opportunities down the road. According to a recent survey – 
you will earn up to 30% more than colleagues who have not earned a similar certificate.  

We have a full curriculum of courses 
that can be built into a certificate 
package for the following topics:

• business process management
• agile business analysis
• digital business
• operational excellence
• digital decisioning and analytics
• business architecture 
 
Whether you are new to these  
topics or have been working with  
a team for years, you need a  
common language and foundation  
to collaborate with your peers and  
tackle projects effectively and  
efficiently. We understand that  
you need the disciplines and  
methodologies to transform your 
organization and you want to  
know where you fit in and what  
your role will be.

CONTACT US

www.bpminstitute.org/contact-us
(855) 304-8444 or (508) 475-0475 x10 
Schedule a call to discuss your options 

by visiting www.bpminstitute.org/ 
schedule-appointment

Brainstorm Group – Chelmsford, MA     •     Freelance Graphic Designer/Art Director
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Agile 101 
As is, to be 

Achieving success with BPM relies upon skill in process modeling, 
analysis and design. This course equips you with the practical, 
applied knowledge to lead/facilitate process improvement projects. 
 
Learn best practices in customer experience modeling and design. 
Gain a thorough understanding of customer experience 
management. Understand how to lead customer experience 
modeling and design at your organization. Learn a structured 
approach to understanding, analyzing and designing processes to 
focus on customer experience. 
 
 
This course utilizes practical hands on business architecture approaches 
and exercises to understand the health and priorities in organizations. 
Using a case study, participants will model and evaluate opportunities 
and needs for companies. Strategy will be formed from business 
capability assessment, measurement, and performance. Future state 
business modeling will be performed using a case study and the skills 
and tools class participants have mastered. 
 
WHO SHOULD ATTEND: 
• Executive Process Owners 
• Business Analysts 
• Business Process Analysts and Managers 
• Project Managers 
 
COURSE OUTLINE: 
• Introduction 
• Creating a Value Stream Map 
• Gathering insight on customer value vs. waste 
• Drafting the value stream map 
• Using the value map for the identification of improvement opportunities 
• Summary 

Quote sample in this space aboriore nullia 
voluptat. Da exceprepe rehendit ex ex 
evelignis essuntibus expersp eratione reperep 
eligendel mo corescime ped es ipsunt, omni 
voluptatque vent. Pudias aniscid qui dolesti 
bustem que poreptaeptio blaborerro berum 
untetur arumqui odit ommolore nes 
exerspiento cuptati issequam, tenistenem 
facias aute et ationem. 
 
- Quote Namelastname 

OONNEE--DDAAYY  LLIIVVEE  OONNLLIINNEE  ——    
FFOOUURR  HHOOUURR  SSEESSSSIIOONNSS  
——————————————————————  
Instructor-led virtual classroom – the same 
interaction as face-to-face without the travel! 
COURSE NOT AVAILABLE IN THIS FORMAT	
  

OONN  DDEEMMAANNDD  ——  66  OONNEE  HHOOUURR  SSEESSSSIIOONNSS  
——————————————————————  
Self-paced, on demand, available 24/7/365. 
Credits: 6.5 CDU/CEU/PDU credits 
Cost: Starting at $595 - login for rates	
  

OONNEE--DDAAYY  FFAACCEE--TTOO--FFAACCEE  --     
22  FFOOUURR  HHOOUURR  SSEESSSSIIOONNSS  
—————————————————————— 
Instructor-led virtual classroom 
Credits: 6.5 CDU/CEU/PDU credits 
Cost: Starting at $895 - login for rates 

CUSTOMIZED GROUP TRAINING — FREE CONSULTATION 
Training in-house, online, face-to-face or a combination of all three. For details on our customized solutions visit www.bpminstitute.org/group-training 

VIEW THIS COURSE AND SCHEDULE AT WWW.BPMINSTITUTE.ORG/TRAINING/COURSES 

www.bpminstitute.org/training  |  US TOLL FREE: (855) 300-2686  |  508-475-0475  |  registrar@bpminstitute.org  |  © 2017 BrainStorm Group, Inc. 
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EEssttaabblliisshhiinngg  BBuussiinneessss  PPrroocceessss  
GGoovveerrnnaannccee  aanndd  CCeenntteerrss  ooff  EExxcceelllleennccee  

An Introduction to Business Process Management 

BPM 101 is the foundational 
course for those starting their 
BPM journey. It presents an 
overview of process modeling, 
analysis, design and the 
technologies in BPM. 
 
BPM 101 is a must for anyone 
who aspires to improve 
processes and overall business 
performance. It’s designed for 
business leaders, business 
analysts, business architects, 
project managers and anyone 
involved in process improvement 
and the automation of process 
solutions. This course creates 
the foundation for all other 
courses in the BPM learning path 
and curriculum. It establishes a 
common language and the 
foundational knowledge for the 
other courses in the BPM 
curriculum. 

As process management begins to blur the 
traditional boundaries of the organization, a more 
transparent and accurate decision making process 
is necessary. This course builds a comprehensive 
understanding of how to best address this challenge 
with a focus on developing a firm understanding of 
the emerging roles of process owner, process 
council, and the process office. It instructs the 
student how to:  
• Define the function of process governance in  
 his/her organization  
• Differentiate the various roles involved with  
 supporting and making decisions  
• Develop several approaches for overcoming  
 resistance to change  
• Construct a decision making process 
 
This course develops the essential elements that 
are needed to successfully justify, launch and to 
then evolve the process office in an organization. It 
will describe the mission and charter for a Center of 
Excellence (CoE) and present advice for 
successfully establishing a CoE. Emphasis on 
establishing credibility and delivering tangible value 
shapes the basis for the session. It instructs the 
student how to: 
• Build a Mission and a Charter for the process office  
• Determine how best to fund the office and how to  
 measure its successes  
• Identify the specific services that will deliver the  
 greatest value to his/her organization  
• Establish where the office fits within his/her  
 organization and who should manage it 
 
WHO SHOULD ATTEND: 
• Senior Managers in Operations and IT 
• Business Process Managers and Analysts 
• Business Modelers 
• Business Analysts 
• Business Architects 
• Line of business managers 
 

PREREQUISITES: COURSE 1, 2 & 3 
 
COURSE OUTLINE: 
1. Understanding Processes - Lean Six Sigma 
 - Linkage to BPM 101, PMAD & PMM 
2. What are Lean, Six Sigma and Lean Six Sigma 
 - History 
 - Differences and similarities 
 - Lean Six sigma as a process improvement  
  methodology 
3. Lean  
 - Principles  
  i. Reducing waste 
  ii. Improving efficiency 
 - Tools – overview 
  i. Value Stream Mapping 
 - Readiness evaluation 
4. Six Sigma 
 - Principles 
  i. Reducing variation 
  ii. Controlling the process 
  iii. Predictable output 
 - Underlying Concepts 
 - Methodology 
  i. DMAIC Process 
  ii. Statistical tools 
  iii. DFSS (Design for Six Sigma)  
       and DMADV 
 - Roles in a Six Sigma Initiative 
 - Readiness Evaluation 
5. Lean Six Sigma  
 - What is it? 
 - Critical Success Factors 
 - Measuring success in savings 
 - Steps in Implementing LSS 
6. Tools used – Linkage to Tools of the Trade 
course	
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COURSE NOT AVAILABLE IN THIS FORMAT	
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Self-paced, on demand, available 24/7/365. 
Credits: 6.5 CDU/CEU/PDU credits 
Cost: Starting at $595 - login for rates	
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Instructor-led virtual classroom 
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CUSTOMIZED GROUP TRAINING — FREE CONSULTATION 
Training in-house, online, face-to-face or a combination of all three. For details on our customized solutions visit www.bpminstitute.org/group-training 
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EDUCATION & TRAINING

THE LION’S PRIDE 
ENDOWMENT CAMPAIGN

Maintaining and growing the Chelmsford High School

Alumni Association — for the past, present, and future 

of our  community and the world we touch.

The time is now. Since 1989 the Chelmsford High School Alumni Association
(CHSAA) has increasingly served the Chelmsford High School community
with support, scholarships, and connections.

The Lion’s Pride Endowment is the next logical step for continuing growth
and  expanding function of the association for the many alumni, students, and
educational staff who will pass through the doors in the generations to come.

This endowment will make the already strong CHSAA into a self- sustaining
 organization – one that will continue its mission of giving back and  making 
a  difference in our community, within Chelmsford, and the world beyond.

This is more than funding a building. It’s about connecting generations through an alumni

 association that is  self-sustaining. An organization that will continue to provide support and foster learning for the

 Chelmsford High School community for generations to come. We invite you to learn more.

T H E  
G O A L :
F I V E  
M I L L I O N  
D O L L A R S
The goal is ambitious, but those 
who have come through Chelmsford 
High School know that goals are set 
in order to be reached.

A P P L I C A T I O N  
O F  F U N D S
With your support, the money we raise will be used first 
to build CHSAA Alumni Hall, a building that will
serve not only as a place to gather and meet old friends, but
also to make new ones. In addition, it will serve as a site for
the preservation of CHS accomplishments, and those of our
alumni; Alumni Hall will be the administrative center of 
the CHSAA. Moreover, it will be a venue for learning and
 mentoring – a place to teach those in the CHS  community
what we are able to pass along – for  lessons and knowledge
that takes you outside of the classroom. It will not only
 celebrate  accomplishments – it will inspire new ones.

P E R P E T U I T Y
O F  B E N E F I T
Your contribution will not only build the structure – it
also will support an endowment that will enable the
CHSAA to continue. This endowment will maintain the
 building, its upkeep and expenses, without the need for
additional  operating revenue to  sustain the  organization
and its  activities. It will support modest, but  efficient
staffing that will  develop and grow the  association into a
more  active, highly beneficial  organization. In particular,
it will enable the CHSAA to  continue its scholarship
 activities which  support those who go on to higher
 education. It will provide open, fee-free enrollment 
for all CHS graduates in the alumni association. 

$2 MILLION

$3 MILLION

BUILDING

ENDOWMENT FOR
ADMINISTRATION OF 

THE CHSAA

ENDOWMENT FOR
MAINTENANCE 
AND UPKEEP 
OF FACILITY

ENDOWMENT 
FOR STAFFING

Brochure design and print production

Chelmsford High School Alumni Association – Chelmsford, MA     •     Freelance Graphic Designer/Art Director
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Fletcher LTD – Georges Mills, NH     •     In-house Graphic DesignerFASHION & FOOTWEAR

Print ads

Brochures

Catalog design and production

Postcard design and mailing

Corporate identity design, including 
stationary and business cards

Posters and flyers

Point-of-purchase material

Exterior signage

Product and model photography

Website (front-end development)
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Adrenaline Agency – Portsmouth, NH     •     Agency Graphic & Environmental DesignerFINANCIAL

Experience design; brand application 
and interior design elements

Interior and exterior signage

Staff cultural training brochures  
and collateral
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Berwick Branch
POINTS OF EXPERIENCE
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1 ATTRACT
1.1 Door Logo/Hours
1.2 Drive-up Window Vinyl

2 ENGAGE
2.1 Community Message Board
2.2 Photograph/Artwork

3 TRANSACT
3.1 Teller Logo
3.2 Teller Media Surround
3.3 Teller Pod Privacy Vinyl (2)
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4 CONSULT
4.1 Office Door Logo (4)
4.2  Promotional Wall Frame (4)
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Santander Bank, NA – Boston, MA     •     Freelance Graphic Designer/Art DirectorFINANCIAL

Corporate Social Responsibility 
annual reports

Regional program flyers

Helping Our Communities Prosper
Santander US 2019 Corporate Social Responsibility Report

17  
retail branches

151  
employees

52  
ATMs

$0.7M  
taxes paid

>575  
branches

>10,000  
employees

>2,000  
ATMs

>2.1M  
customers

$89.5B  
in assets

Santander Bank Key Facts & Figures1

New Hampshire Key Facts & Figures1

Santander Bank  

New Hampshire At-a-Glance 
Santander Bank, N.A. is a leading U.S. bank helping people and 
businesses prosper. The Bank is headquartered in Boston and has 
17 retail branches and over 150 employees across New Hampshire. 

Santander aims to be the bank of choice in New Hampshire by providing competitive products,  
services and advice that help people and businesses prosper by making meaningful progress  
toward their financial goals.

A full-service provider of competitive, client-focused financial products & services

Santander Bank is one of the country’s largest retail and commercial banks with assets of more than 
$80 billion. With a commercial presence across the country and retail branches in eight states across 
the economically vibrant Northeast corridor, Boston-based Santander Bank is strong, well-capitalized, 
and one of six businesses comprising Santander US, the Santander Group’s operating business in the 
United States, which is also headquartered in Boston.

1 Data as of December 31, 2019. Includes corporate income 
and franchise taxes paid in 2018.

Commitment to Our Communities 

At Santander Bank, we are more than three years into our Inclusive Communities Plan – an 
$11 billion, five-year commitment beginning in 2017 to lending and investments, community 
development and charitable giving in our Northeast footprint boosting our Community  
Reinvestment Act activity by 50 percent and tripling our charitable giving to $55 million.  
As part of the Plan, one National and five Regional Community Advisory Boards help our 
leadership shape the Bank’s community activities and engagement.

The Bank is committed to our communities and we deliver on our commitments through 
volunteering, lending, investments and charitable giving. 

Since 2017, we have impacted New Hampshire communities through*:

 

 
* data as of 12/31/2019   **organizations that received grants

Spotlights Across New Hampshire

My Turn, Inc. – Nashua, Manchester & Franklin, NH 
Santander employees contributed over 70 hours of CRA-eligible volunteerism in three  
different cities across the state, leading financial literacy programs for young adults in  
conjunction with Nashua High School North & South, Manchester High School and Franklin 
High School. Volunteers delivered the FDIC Moneysmart workshops, serving over 170 low-  
to moderate-income students through 16 events.

New Hampshire Community Loan Fund, Inc. 
Santander provided the New Hampshire Community Loan Fund, Inc., a CDFI that provides 
a broad array of financing and technical support to low- and moderate-income residents in 
the state, a $5 million loan in 2019. The loan will be used to help the Fund meet its strategic 
growth plan to meet the needs of businesses and residents in the state. Santander’s loan has 
helped seven small businesses across the state build their business, grow their services, and 
provide community services to residents. 

Rockingham Economic Development Corporation 
Santander provided Rockingham Economic Development Corporation with a $20,000 grant 
to support the technical assistance expansion of their New Hampshire New Americans Loan 
Fund, which encourages business development and job creation for first generation immigrants 
in the state. In addition to support to first generation immigrants, the Rockingham Economic 
Development Corporation also provides assistance and alternative loans to individuals seeking 
to start or grow their business in Southern New Hampshire.

*Securities and advisory services are offered 
through Santander Investment Services, a 
division of Santander Securities LLC. Santander 
Securites LLC is a registered broker-dealer, 
Member FINRA and SIPC and a Registered  
Investment Advisor. Insurance is offered through 
Santander Securites LLC or its affiliates.

Investment products are: 
Not FDIC insured 
Not bank guaranteed 
May lose value 
Not insured by any federal government agency 
Not a band deposit

Equal Housing Lender. Santander Bank N.A. 
is a Member FDIC and a wholly owned subsidiary 
of Banco Santander, S.A. © 2020 Santander 
Bank N.A.. All rights reserved. Santander, 
Santander Bank and the Flame Logo are  
trademarks of Banco Santander, S.A., its  
subsidiaries in the United States or other  
countries. All other trademarks are the  
property of their respective owners.

257405  07/2020

Santander Bank’s 
five-year, $11 billion 
plan includes:

$9.1 billion 
In lending to underserved  
communities 

$1.9 billion 
In community development 
investments

$55 million 
In charitable contributions

10 
New retail branches in low-  
to moderate income and  
communities of color

60,000 
Community development 
volunteer hours in  
underserved communities

For more information, please visit your local branch, call us at 877-768-2265, or find us at

santanderbank.com @SantanderBankUS SantanderBankUS SantanderBankUS

$14.8M  
in small business 

lending in LMI 
communities

$70M  
in mortgage  

lending in LMI 
communities

830  
participants in 

financial education 
curriculum

900 hrs  
in community 

development time 
volunteered

$7M  
in affordable housing 

investments

11 
non-profit partners 

supported**

$0.5M  
in charitable 
contributions

64 
affordable 
mortgages
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At Santander, Corporate 
Social Responsibility 
means helping our  
communities, colleagues, 
and customers prosper 
through inclusive and 
sustainable growth.

Santander prospers when 
our communities prosper. We 
work every day on making our 
communities stronger through 
charitable giving, community 
engagement, and business  
products and services.

2

Helping Communities Prosper 
2019 Community Impact

Corporate Social Responsibility Report 2019
Santander US 2019 Community Impact

48,129 
Volunteer Hours

1,863 
Affordable 
Mortgages

580+ 
Partner Organizations 

Supported

$407M 
Small Business 

Lending in LMI Tracts

184,395 
People Helped

$1.2B 
Mortgage Lending 

in LMI Tracts

$15.8M 
Charitable Giving

511 
Santander Universities 

College Scholarships

$328M 
Invested in 

Affordable Housing
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Helping Communities  
Prosper through Partnerships
In addition to philanthropic financial support, Santander seeks 
to form deep, long-lasting relationships with nonprofit and 
community-based organizations to further our impact on our 
communities. When local stakeholders, subject matter experts, 
and our own team members collaborate to address community 
needs, we are better able to help people and communities  
prosper. In 2019, Santander US worked with more than 300 
nonprofit organizations.

Santander cultivates valuable relationships with nonprofits and community organizations allowing 
us to maximize community impact where we live and work. A cornerstone of these relationships is 
the role our own team members play as leaders, volunteers, mentors, and coaches, in partnership 
with organizations across our operating areas. In 2019, Santander US volunteered nearly 50,000 
hours with more than 300 nonprofit and community organizations.

	Ź Santander Bank - 23,067 volunteer hours with more than 260 community partners

	Ź Santander Consumer - 24,742 volunteer hours – a 233% increase over 2018

	Ź Banco Santander Puerto Rico – Banco Santander Puerto Rico colleagues volunteer across the  
island to support disaster relief, social services, financial education, and affordable housing efforts

	Ź BSI Miami – BSI Miami employees serve their community through pro bono legal services, and 
mentorship and development of students within the financial sector

Corporate Social Responsibility Report 2019
Volunteering and Community Partnerships

	�2019 KEY METRICS

48,129 
Volunteer hours 

36,809 
Individuals counseled on 
financial education

300+ 
Community partner 
organizations

Santander team members partner with community 
nonprofit partners to mentor and provide financial 
education and technical assistance to individuals, 
entrepreneurs and small businesses.

16

Community Partnership Spotlights

Ceiba
Santander Bank colleagues volunteered with Ceiba in Philadelphia, PA supporting their VITA Tax 
Program, financial education programming for immigrant and LMI individuals and families, and 
the organization’s dedication to immigrants in the review of paperwork and other legal documents 
as individuals seek custodianship of their children and personal property. In 2019, 36 volunteers 
volunteered over 100 hours, reaching over 700 members of the community.

Junior Achievement
Santander Bank and Santander Consumer partner with Junior Achievement chapters across our 
footprint in the United States, supporting a variety of programming services, including Junior 
Achievement in a Day, Junior Achievement Biz Town, recurring programming and executive board 
service. In 2019 alone, Santander Bank employees volunteered more than 8,400 hours through 
1,340 individual instances of volunteerism, supporting over 10,000 students in becoming financially  
independent and literate. At Santander Consumer, our team members volunteer with Junior 
Achievement in Dallas, Denver and Mesa, and in 2019, over 70 Santander Consumer employees 
contributed over 500 hours of financial education to students.

Connecting for Children & Families
To help support one of Rhode Island’s most underserved cities, Santander Bank partnered with 
Connecting for Children & Families (CCF) in Woonsocket to support their Summer Youth Development  
Program at the middle and high schools, FDIC Money Smart financial education workshops, and 
their workforce training program for call centers, potentially leading to job placement at the Bank’s 
nearby East Providence facility. In 2019, 20 Santander colleagues volunteered over 50 hours  
serving 235 individuals supported by CCF. 

Corporate Social Responsibility Report 2019
Volunteering and Community Partnerships

Volunteering is  
important to me  
because I want to be  
part of the solution. I 
want to be where the 
resources are needed. 
I serve because my 
service is needed in 
the community and 
volunteering helps 
communities thrive.

Evie Sylvain 
Community Partnership 
Manager, Santander Bank

Volunteering is a way our team 
members engage together outside the 
office, working on service projects that 
are meaningful to our communities. 

17
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USALLIANCE Financial – Rye, NY     •     Freelance Graphic Designer/Art DirectorFINANCIAL

Online, social media and print  
ad production

ATM signs and stickers

Parking signs

Flyers

Fully.
Countdown to

Federally Insured by the NCUA.
*One promotional offer per unique member. Valid for new memberships 10/04/2017–10/13/2017. Current USALLIANCE members and employers do 
not qualify for this promotion. Offer subject to change at any time. Restrictions and limitations may apply. USALLIANCE reserves the right to alter promotion 
timing and conditions without notice. Promotion cannot be combined with other offers, special rates, or discounts. $25 for becoming a USALLIANCE member 
and opening a MyLife Checking account will be posted to the member’s account within 35 days of account opening. Additional $75 will be deposited to the 
member’s account within 35 days of proof of direct deposit. Minimum direct deposit of $500 per month is required to qualify. Account must be active within 
90 days of opening to receive funds.  ©2017 USALLIANCE Financial

3 Day
Weekend

2Ways To Earn
Up To $100

1 Very Special New Member 
Columbus Day Offer!

EARLY ACCESS STARTS NOW!

Living Life

Get $25 
Get another $75

when you become a new member 
and open a MyLife Checking Account

when you set up a monthly 
direct deposit of $500+

Apply online at go.usalliance.org/CDAY17, over the phone at
(800) 431-2754, or visit any of our our Port Chester branch location.

Use promo code CDAY17 when applying.* 

usalliance-westchester-ColumbusDay-9375x11.indd   1 9/26/17   12:04 PM

CASH 
DEPOSITS 
ONLY 

Depositing 
a check? 

Download our 
mobile app!

USA006_CashDepositSticker_.indd   1 11/21/17   8:59 PM

Gallagher & Cavanaugh – Lowell, MA     •     Freelance Graphic Designer/Art DirectorLEGAL

Newspaper and magazine ads

Event invitations

Postcard design and mailing

The Gaslight Building  / 22 Shattuck Street, Lowell, MA 01852
(978) 452-0522 / www.gcattorneys.com

GC015A_AnnounceCard.indd   1 11/18/11   3:25 PM

Gallagher & Cavanaugh LLP
Boott Cotton Mills / 100 Foot of John Street 

Lowell, Massachusetts 01852 
www.gcattorneys.com 

978.452.0522

Professional, responsive and affordable 

legal representation for individuals and 

businesses in litigation matters as well 

as wills and trusts, real estate, and

commercial transactions.

Proud to support 
The Lowell Devils

GC005_LowellDevilsAd  9/12/08  9:40 AM  Page 1

Please join us for a
Holiday Open House

Thursday, December 15, 2011
5:30 pm to 7:30 pm

at our new offices at
The Gaslight Building

22 Shattuck Street, Lowell, MA

Regrets Only (978) 452-0522

GC015B_HolidayCard.indd   1 11/18/11   1:05 PM

First-class service.
First-rate results.
At Gallagher & Cavanaugh, we believe when it

comes to choosing a law firm, you shouldn’t have to

choose between the outstanding results you need

and the personal attention you deserve. We believe

the highest caliber legal counsel should be affordable

and accessible locally, not only in Boston. We believe

in being responsive and accessible, maintaining regular

communication and returning calls before the end of the

day. And we follow these same  principles for each of our

clients, from the largest global corporation to the smallest

business or individual. 

At Gallagher & Cavanaugh, we never forget that 
it’s your case, not ours. 

Boott Cotton Mills  /  100 Foot of John Street  /  Lowell, MA 01852  /  (978) 452-0522  /  www.gcattorneys.com

GC010_MerrValHalf  4/2/09  7:41 PM  Page 1
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Morgan Records Management – Manchester, NH     •     Freelance Graphic Designer/Art DirectorLEGAL/RECORDS MANAGEMENT

Custom pocket folder

Program flyers

Infographics

Brochures

Morgan Records Management, LLC    |    800-604-3994    |    603-509-3986    |    www.morganrecordsmanagement.com

A Word About 
Our Company

R E C O R D S  S T O R AG E      |      D O C U M E N T  S C A N N I N G      |      C U S T O D I A N  O F  M E D I C A L  R E C O R D S

Thank you for 
your interest in 
Morgan Records 
Management, 
LLC. Our hope is 
that you will find 
the information 
contained in this 
presentation 
useful, beneficial  
and helpful as  
you consider 
your next steps 
in creating lasting 
success for your 
organization.

Our History
For nearly fifteen years Morgan Self-Storage, the sister company to Morgan Records 
Management, has served the people of southern New Hampshire and the Merrimack 
Valley as a secure, convenient place to store items of value. Over this same period 
of time, Morgan Self-Storage has seen its commercial customer base increasingly 
utilize the company to store important business records and information.

In observing these business habits, Morgan Self-Storage came to the conclusion  
that customers could realize greater company productivity, greater records and  
information security and lower operational expenses if they were given an opportunity 
to take advantage of a more comprehensive records archiving and management  
service. In addition, these companies would be in a much better position to meet their 
government and industry compliance requirements with greater ease and success 
while at the same time experiencing better access and visibility to their records.

Our Mission
Morgan Records Management’s 
mission is simple: provide our 
customers with services and 
solutions that drive down costs 
while simultaneously increasing 
security and accessibility and 
supporting regulatory  
compliance. Our goal is to do  
this through understanding 
our customer base, by creating 
solutions that are customized to meet their needs and by providing second-to-none 
customer service and response. Our Needs Assessment process leaves no question 
unanswered in developing a truly customer-centric records management program 
that achieves all of these goals.

We are a nationwide service provider.

Morgan Records Management, LLC    |    800-604-3994    |    603-509-3986    |    www.morganrecordsmanagement.com

Our Staff
• Rigorous hiring process

• Background checks

• Drug screens

• Thorough onboard process

• Extensive initial training period

• Ongoing training provided

• HIPAA compliance training

• Customer first focus

• Team engagement

 
 

Security
• AES 256-bit military grade  

shared folder encryption

• Account lockout after too many  
failed attempts

• Sonic Firewalls

• Denial of service prevention

• SSL certificates

• 2-Bay RAID 1 for drive protection

• Desktop backups to NAS

• Data saved to local NAS is  
replicated at MRM

• MRM NAS backed up to AWS cloud 
service for additional security

Advantages
• Partner with a full service records 

management company to support 
the lifecycle of your vital records, 
from creation to destruction. 

• Support on a national scale with  
a small business touch. 

• Improve the quality and value of  
your operations and focus on growth.

• Increase employee efficiency and 
reduce administrative work.

• Reduce risk of lost or destroyed  
files and secure your vital records.

• Eliminate management of physical 
records and clear the clutter.

Offsite Storage and Document  
Management: Why Records Management?
Storage is about security, accessibility, and value.

Whether you’re in the medical support and healthcare 
industries, real estate, law or education fields, Morgan 
Records Management has the storage plan that is right 
for you. Records are the life blood of business, and moving 
your records off site provides the following benefits:

• Security – Store your legacy and active business  
records in a secure, monitored, video surveyed facility. 

• Space – Don’t pay $10 per square foot or more to 
store your records on site when you can utilize that 
same space more productively, efficiently and  
profitably with an off-site solution.

• Controlled Access – Our process provides a built-in 
audit trail so you always know where to find your vital 
business records. Know where all your files are at all 
times, and control who has access to them.

• Legal and Regulatory Compliance – Rest assured 
your business is in compliance with HIPAA, Sarbanes- 
Oxley, FACTA and other government and tax regulations.

• Longevity – Your records are stored in a clean, climate- 
controlled, pest-free environment. They won’t gather 
mildew in a basement or decay in an attic.

Together these benefits add up to cost savings and 
peace of mind, allowing your organization to focus on 
its core competencies and increase its organizational 
effectiveness. Knowing your files are safe and secure 
until you need them is good for any business.

Morgan Records Management, LLC    |    800-604-3994    |    603-509-3986    |    www.morganrecordsmanagement.com

Secure Document Shredding – One-time and Recurring Options

Since 1997 Morgan Records Management has been providing customers 
with superior document storage and scanning solutions. We now offer 
secure shredding services and a full records management experience.

• All customer service inquiries are handled through our Manchester,  
New Hampshire operation

• Simple per-unit billing rates

• NO ancillary fees or surcharges

• NO price increases

• 100% of paper is recycled

 
Did you know? 
For every two  
consoles shredded  
and recycled,  
one tree is saved.

NEEDS/RISK 
ASSESSMENT

Determine project needs 
and/or recurring setup.

RECYCLE
All shredded documents are

recycled and turned into a
variety of paper products.

SECURE COLLECTION
One-time boxes are picked up/
secure containers are serviced

on a regular basis.

SECURE DESTRUCTION
Documents are securely

transported to our facility for 
destruction. A certi�cate of 

destruction is provided to 
create an audit trail.
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IDEMIA North America – Billerica, MA     •     Freelance Graphic Designer/Art DirectorIDENTITY & SECURITY

Product and program flyers  
and posters

White papers

Brochures 

Infographics and miscellaneous 
product graphics and labels

Conference invitations and collateral

Newsletters

Scaled illustrations for presentations

Banners and retractable displays

Powerpoint slide backgrounds

VETERAN

NEW DESIGN AND SECURITY FEATURES
AIMED AT PROTECTING YOU!

Service Is Our Expertise
FOR MORE INFORMATION PLEASE VISIT WWW.DPS.STATE.MS.US

APPLICABLE INDICATORS

Hearing Impaired

Medical 

Organ Donor

Veteran

RENEW
ONLINE OR
AT A KIOSK
and be the fi rst to
receive this new
driver’s license

ROLLING OUT NOW
THE NEW MISSISSIPPI LICENSE!

MOR003_MSposter_final.indd   1 8/17/16   3:20 PM

Authentication technology adds security to any environment where 
the authentication of identification documents is crucial. Our B5000    
 desktop-based ID verification and high-resolution document-scanning 

solution provides such security with large-scale deployments worldwide at 
customs and border patrol locations, telecom POS and education testing centers.

NORAM

Automatically Authenticate Passports, 
Driver’s Licenses and ID Cards

B5000 Document Authenticator

FAST & RELIABLE 
Automatically recognizes  
a wide range of common 
identity documents

EASY IMPLEMENTATION
Of additional security layers 
that combine biometric 
identity verification and 
watch list checks

The B5000 captures and authenticates high-quality document images such as driver licenses and 
ID cards, passports and other similar documents that people use as proof of identity, to ensure 
that the individuals are who they say they are.

AUTOMATICALLY  
POPULATES
User applications with 
information contained in  
the identity document

MODULAR DESIGN 
With hands-free operation

Introduction

The Arizona Department of Transportation (ADOT) is a multimodal transportation 

agency serving one of the fastest-growing areas of the country. ADOT is responsible 

for planning, building and operating a complex highway system in addition to building 

and maintaining bridges and the Grand Canyon Airport. A major component of the 

organization is the Motor Vehicle Division (MVD), which provides title, registration 

and driver-license services to the general public throughout the state of Arizona.

MVD Looks for New Ways to  
Improve Customer Service 

MVD is a progressive agency that is always looking for new and 

innovative ways to increase customer service while maintaining  

or even reducing costs. Early in 2018, the MVD created an 

online portal allowing customers to manage their MVD needs 

through the new AZ MVD Now portal, which is accessible 

through ServiceArizona.com. Not only did this increase the level 

of service for customers but also reduced costs by eliminating 

visits to MVD offices by customers looking for information. 

The success of this self-service program inspired MVD Director 

Eric Jorgensen to explore other opportunities that would allow 

customers to eliminate even more trips to MVD offices. This led 

to the creation of a new testing program for first time drivers 

called Permit Test @ Home. This program allows Arizona  

teenagers pursuing a driver instruction permit to take the 

written drivers’ test online. “Online testing is commonplace for 

things such as college courses and professional certifications, so 

having the Permit Test @ Home is a modern and convenient way for the MVD to serve 

our customers,” said MVD Stakeholder Relations Manager Jennifer Bowser-Richards.

Key Results of Implementing a Secure  
Self-Service Testing Solution

Permit Test @ Home was immediately a success for MVD customers. In the first month 

alone over 8,000 applicants took the test online! “On average, nearly 8,000 online tests 

a month is phenomenal,” said Bowser-Richards. “MVD serves about 7,300 people a day 

at our offices, so the Permit Test @ Home effectively creates another full business day 

for our offices. That means fewer people in line and continued improvement of customer 

service as we fulfill our mission to get Arizona out of line and safely on the road.”

How to Reduce Office 
Wait Times Without 
Adding Staff 
July 2018

Modernization is the replacement of your legacy system that 
allows you to business-process engineer all of the challenges 
and issues with your current system.

978-215-2400    |    www.MorphoTrust.com 

Complete MVA Modernization Product
from MorphoTrust, the Identity Company

In March 2018, the Department of Homeland Security (DHS) Science 
and Technology Directorate hosted a Biometric Technology Rally. The 
rally challenged industry to provide unmanned high-throughput face or 

iris systems for traveler identification. DHS is considering new biometric 
technologies and collection methods in the travel environment, in part 
because currently installed systems have demonstrated undesirable rates of 
failure in the field, particularly failure to acquire images.

IDENTITY & SECURITY, N.A.IDEMIA’s OneLook 
Face/Iris Solution Excels in 
Biometric Technology Rally
Top-Tier Results in All Three Performance Categories

IDEMIA EXCELS IN BIOMETRIC TECHNOLOGY RALLY WITH ONELOOK FACE/IRIS SOLUTION

The Biometric Technology Rally findings demonstrate that with 
IDEMIA, you have proven, secure passenger facilitation alternatives.

OneLook was the only face/iris system among the top three systems at the 
rally; the other two were face-only systems. As you can see above, IDEMIA 
reaffirmed its leadership position among vendors of biometric solutions by 
achieving top scores in all three performance categories.

The rally results demonstrate that OneLook’s superior ease of use, speed and 
accuracy in highly challenging conditions makes it an ideal choice for identifying 
travelers in high-volume, fast-paced environments.

Easy to Use 
OneLook is easy to use 
and can be integrated 
into existing customer 
touchpoints, such as self-
service kiosks, or adopted 
as a turney solution for 
integration into a gate or 
counter. It is available as 
an OEM kit or a as ready-
configured, standalone unit.

OneLook Highlights

User Profiles
OneLook can 
accommodate a wide 
range of user profiles 
and behavior, and 
automatically adjusts to 
diverse ambient lighting 
conditions to capture 
high-quality images for 
face and both irises. 

Application 
Environments
Ideal application 
environments include 
airports for border  
control, self-service airline 
facilities such as bag  
drop, check-in, security 
access and boarding,  
and public enrollment.

93% 
SATISFACTION  
OneLook achieved a 
93% score for user 

satisfaction, higher than 
the overall average of  
90% (including face- 

only systems) and the 
highest score among 

face/iris stations.

#2 
EFFICIENCY  

Among face/iris stations 
for overall efficiency 

and met the rally 
threshold of an average 

transaction time of 
under 10 seconds.

#1 
EFFECTIVENESS  

In true identification 
rate of iris images 

(iris mTIR).

ONLY 
FACE/IRIS 
SYSTEM 

that met the rally 
threshold of less than 
5% within 20 seconds 
for Failure to Acquire 
Rate (FtAR) metric.
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Swanson Advertising – Salem, NH     •     Agency Graphic DesignerBUSINESS-TO-BUSINESS

Print ad production

Product catalog and brochure 
updates and production 

Retractable displays

Trade show booth background

Websites: Dreamweaver (Agru 
America) and Squarespace (HyTen)
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Exsel Advertising Group – Sturbridge, MA     •     Agency Graphic DesignerBUSINESS-TO-BUSINESS

Print and online ads

Brochures 

Product catalog updates

Website graphics

Flyers and posters

Trade show booth graphics

Signage (exterior)

Photo editing

“Our employee-owners strive

to cultivate long lasting relationships

with our clients and partners ...”

The	Benefi	ts	of	Working	
at BL Companies

EMPLOYEE OWNED. CLIENT DRIVEN.

Connecticut | Maryland | Massachusetts | New Jersey | New York
Ohio | Pennsylvania | Texas

Corporate Headquarters
BL Companies, Inc.

355 Research Parkway, Meriden, CT 06450
800.301.3077 | www.blcompanies.com

@BLCompanies BL CompaniesBL002 rev 2/14

Important Things to Know About 
Your Natural Gas Conversion 

Connecticut Natural Gas •  Southern Connecticut Gas

CONNECTICUT NATURAL GAS CORPORATION 
P.O. Box 1500 • Hartford, CT 06144-1500

SOUTHERN CONNECTICUT GAS COMPANY 
P.O. Box 1540 • Bridgeport, CT 06601-9874

G0026 Rev 1 /13

CONTACT US 

Once the meter turn-on is scheduled, all calls including service or 

meter installation issues should be directed to Customer Service. 

SCG 1-800-659-8299 | CNG 1-860-524-8361.

You are welcome to visit us on the web 

www.soconngas.com | www.cngcorp.com

If you ever think you smell gas call  

SCG AT 1-800-513-8898 | CNG AT 1-866-924-5325.

13489_UIL_G0026_4x9.indd   1 11/18/13   8:52 AM

FLEXIBLE TECHNOLOGIES

Flexible Technologies, Inc. specializes in custom engineering, quality 
manufacturing, and outstanding customer service in the fl oor care and 
home appliance industry. Our customer base ranges from large OEM 
companies to small aftermarket distributors. The ability to adapt to 
meet each industry’s unique needs has been our hallmark. We offer a wide 
array of products including self-retracting hoses, electrical hoses, and 
accessories to name a few. Flexible Technologies is ISO9001:2000 certifi ed 
organization. We test our products to ASTM, UL, or customer specifi c 
standards in our onsite laboratory. We provide design and engineering 
services to meet our customers’ specifi c needs.

OUR PRODUCTS

HI-TECH DURAVENT

Hi-Tech Duravent has redefi ned hose and ducting technology based on our 
utilization of advanced raw materials and a problem solving approach to 
the market place. We are leaders in manufacturing fl exible hose and ducting 
for a multitude of applications including air, fume and dust collection. 
Customer satisfaction is the cornerstone of our company. Hi-Tech Duravent 
is committed to ensure customer satisfaction through high quality, 
continuous improvement, innovative technology and a quick response. At 
Hi-Tech Duravent, we will recommend the best and the most competitively 
priced hose for your application. It is our goal to make sure that what you 
purchase is capable of doing what you bought it to do; and you receive it 
when you need it!

HI-TECH MEDICAL

Hi-Tech Medical is the leading producer of innovative solutions for the health 
care industry. We meet the demands of this fast evolving industry by utilizing 
the latest engineering techniques, advanced raw materials, and customer 
service that exceed customers’ expectations. Our experienced engineering 
staff can take your ideas from concept to full production, and is supported 
with a complete in-house machine shop including the latest technology 
in rapid prototyping equipment to minimize design time. We manufacture 
products in a variety of standard and custom diameters, lengths, and colors. 
We even offer custom packaging. Our innovative manufacturing process 
does not require the use of solvents or chemicals. This also allows us to 
produce a product that is odor-free and not subject to the bond failure 
with often occurs when those agents are used. Customer satisfaction is the 
cornerstone of Hi-Tech Medical. We pride ourselves in exceeding your 
expectations and we will work with you to ensure timely delivery of your 
orders. If you have an idea, please consult us to discuss the concept, and 
we will work with you to make it a reality. We’ll have a quote complete with 
specifi cations, prices, and minimum quantities in your hands in no time!

FLEXSCHLAUCH

Flexschlauch has been distributing fl exible tubing for over forty years. The 
fl exible tube production GmbH is one of the premium leading providers 
in technical hoses and hose tech systems. The facts speak for themselves: 
Flexschlauch provides 24 hour delivery service, direct order via e-Shop, 
experienced staff, technical consulting and project planning on the ground, 
wide range of products, and overall excellent value for the money

FLEXIBLE DUCTING MALAYSIA

Flexible Ducting Malaysia manufactures a comprehensive range of high-
quality hose and ducting products. Many of the best-known names in the 
medical and domestic appliance sectors turn to Flexible Ducting Malaysia 
for products they can really rely on. Flexible Ducting Malaysia is a company 
that offers a unique blend of long-term stability, traditional service, and 
unquestionable quality, together with a dedication to technological advance, 
true fl exibility and an unrivalled record in bringing groundbreaking products 
to the market.

Hi-Tech Medical is the leading producer of innovative solutions for the health 
care industry. We meet the demands of this fast evolving industry by utilizing 

FLEXIBLE IS PROUD THAT OUR PRODUCTS HAVE BEEN USED IN 
MANY DIVERSE AND HISTORIC APPLICATIONS THAT INCLUDE:

- Military and aerospace use, including hoses used on space shuttles to prevent 
 ice buildup during launch and involvement in the Mercury, Gemini, and Apollo 
 programs. Our on-board drinking hose was used on the moon missions.

- Ducting for the ventilation system of the fi rst nuclear-powered submarine, the 
 U.S.S. Nautilus.

- Ducting that was specifi ed for the ventilation systems used in iron lungs used 
 in the 1950’s to save the lives of polio victims.

- Automotive hoses used on NASCAR vehicles.

- Insulation products used in the late 1960’s construction of the World Trade Center.

BL Companies is a leader in delivering high-quality, integrated 
architecture, engineering, environmental, land surveying and consulting 
services in the public and private sectors for land development, building 
design and infrastructure projects. Our employee-owners strive to cultivate 
long lasting relationships with our clients and partners by providing services 
and resources that achieve successful project delivery. BL Companies 
is proud to be employee-owned and client driven. This brochure is an 
overview of the benefits offered to those working at BL Companies.  

ESOP
BL Companies is proud to be 100 percent owned by its employees. As 
an ESOP ownership structure, the company’s culture is to provide a 
supportive environment for excellent professionals to grow and develop 
to their highest potential and it is intended to be inclusive, where all 
employees are members of a team, which supports individuals working 
toward a common goal.

As stakeholders, employees will be encouraged to work together even 
more effectively, ultimately increasing the value of our company (as well 
as the value of their individual ESOP accounts).

There are also a number of other benefits such as employee retention 
and recruiting, employees can see and share in the linkage between 
performance and personal gain, employees have a wealth-building 
opportunity they get nowhere else when the company succeeds, and 
BL gets to keep its profits to reinvest in its people and the company to 
promote future growth.

Employee owned. Client driven.

ABOUT FLEXIBLE TECHNOLOGIES

Flexible Technologies was founded in Connecticut in 

1947 and opened the Abbeville, South Carolina plant 

in 1964. The Abbeville plant has grown and still serves 

as one of our key manufacturing plants today, but 

through expansion in other key locations we have the 

ability to serve customers in a global capacity. Flexible  

Technologies employs approximately 400 dedicated  

associates in Abbeville, South Carolina; Plymouth,  

Indiana; Lubeck, Germany; and Johor, Malaysia and 

is a leader in floor care and home appliance industry.  

Through our participation in programs such as ISO-

9001, ISO-14001, and OHSAS-18001, we strive for 

quality improvement of products, quality of life for  

associates, environmental stewardship, and community  

partnerships. The facilities consistently earn recognition  

for excellence in safety and maintain key performance 

indicators for sustainability.

528 Carwellyn Road, Abbeville, SC 29620

E contact@flexibletechnologies.com

P 800-459-7747

F 800-841-8282
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Swanson Advertising – Salem, NH     •     Agency Graphic DesignerBUSINESS-TO-CONSUMER

Print ads

Corporate identity design, including 
stationary and business cards

Brochures

Product sample packaging

Flyers

Pocket folder

Photography art direction (studio)

Retractable banner displays

Point-of-purchase material
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Exsel Advertising Group – Sturbridge, MA     •     Agency Graphic DesignerBUSINESS-TO-CONSUMER

Swanson Advertising – Salem, NH     •     Agency Graphic DesignerBUSINESS-TO-CONSUMER

Packaging design and production

Retail signage and displays

Product flyers

Point-of-purchase material

Packaging production

Product flyers
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Duncraft – Concord, NH     •     Agency Graphic Designer/Freelance Graphic DesignerBUSINESS-TO-CONSUMER

Swanson Advertising – Salem, NH     •     Agency Graphic DesignerBUSINESS-TO-CONSUMER

Catalog design and production

Packaging production

Photography art direction (studio)

Point-of-purchase material

Catalog design and production

Packaging production

Web ads

Direct mail membership brochures
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D’Pergo Custom Guitars – Windham, NH     •     Freelance Graphic Designer/Art DirectorMUSIC & ENTERTAINMENT

Print ads

Corporate identity design, including 
stationary and business cards

Product flyers

Hangtags/point-of-purchase material

Photography art direction

Trade show collateral

Website (Dreamweaver)
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RatPak Records – Windham, NH     •     Freelance Graphic Designer/Art DirectorMUSIC & ENTERTAINMENT

Print and online ads and graphics

Corporate identity design

Event posters and flyers

CD sleeve and case design

Point-of-purchase material for 
concert and album promotions

Promotional items/clothing

Postcards

Website (Dreamweaver)
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STRATosphere – Brentwood, NH     •     Freelance Graphic Designer/Art DirectorMUSIC & ENTERTAINMENT

ParaFlight LLC – Shrewsbury, PA     •     Freelance Graphic Designer/Art DirectorTRAVEL & TOURISM

Corporate identity design, including 
stationary and business cards

Promotional items/clothing

Rack cards

Logo updates and revisions

Email design (Mailchimp)

Website and social media banners

Point-of-purchase cards

Half-price
instructional fl ight

15-20 minute instructional fl ight
Regular price $249 – $124 with this card

Book your fl ight today!
Brian Goff - (703) 963-7389 
spin2329@gmail.com

Richard Goldman - (252) 670-3541 
richard.goldman@ymail.com

Half-price

Experience 
       the thrill of
       a lifetime!

345 NW Craven Middle School Road
New Bern, NC 28562

Must be able to run 20-30 yards. Must be between 65-200 pounds (you will be 
weighed before fl ight). Must wear sneakers/hiking boots; hair must be up in a bun.

Cameras permitted and must be tethered. Under 18 must be accompanied by a parent.

PAR002_PromoCard.indd   1 8/22/13   2:05 PM

paramotorflight.com

OFFER ONLY AVAILABLE AT WWW.STRATOSPHEREPARTS.COM

PLUS GET 

Free 
Shipping

ON ORDERS 
OVER $300.00 

IN THE USA
Cannot be combined with
other offers or promotions.

Valid thru January 15, 2016.

10% 
OFF

AT CHECKOUT WITH CODE

SALE0116
(excludes necks)

STR006_ShippingCard_0116.indd   1 12/22/15   3:10 PM

1. New sales coupons (we are no longer running sales 
on eBay). Save big $$$ on our entire inventory of parts. 
Simply enter your coupon code and save! Cannot be 
combined with other offers or promotions; other  
restrictions apply.

2. Free shipping on orders over $300 in the USA and 
lower combined freight for all international orders (not 
available on eBay). USA customers, be sure to choose 
the Free Shipping option during checkout.

3. Trade-in department (not available on eBay). Want 
to trade or cash in your guitar and/or parts? Contact us 
with the details at trades@stratosphereparts.com

4. 45 day return policy (only 14 days on eBay).

5. We still accept PayPal. Get the same outstanding 
seller protection, you are covered on every transaction!

6. Advanced search form and comparison options  
(not available on eBay). Refine your searches by specified  
dollar amount within categories. Compare your favorite 
products. Note that the advanced search feature becomes 
visible only after a standard search has been entered.

7. Gift certificates (not available on eBay). It’s the 
perfect gift for your friends and family!

8. Unique new product offerings (not available on 
eBay), along with our entire existing inventory of fixed 
price items from the eBay store (use the same item 
number or title).

9. Cut out the middle man. Tired of the increasing  
communication limitations imposed by eBay? So are  
we. Deal with us directly on this website and we  
promise it will be a superior buying experience. Your 
questions will be answered even faster and you will  
save money every time.

10. Our parts blog features amazing product  
reviews and tutorials, which can be quite helpful in your 
quest for the perfect instrument. Be sure to stay tuned 
to the blog, and sign up for the newsletter to receive 
additional incentives!

Learn more at www.stratosphereparts.com

TEN NO-BRAINER REASONS TO SHOP AT STRATOSPHEREPARTS.COM

STR006_ShippingCard_0116.indd   2 12/22/15   3:10 PM
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DirectAssociates – Natick, MA     •     Agency Graphic DesignerTRAVEL & TOURISM

Print and online ads

Email design (InDesign)

Brochures 

Collateral materials/Direct mail 
packages for new and existing  
AAA members

Print production for variable data 
print runs and mailing

Posters and flyers

Photography (stock library 
management; photo editing)

11/8/18, 1&23 PMGmail - AAA - The Year-Round Holiday Gift

Page 1 of 1https://mail.google.com/mail/u/0?ik=1d3f064a84&view=pt&search=all&permthid=thread-f%3A1616591055313197334&simpl=msg-f%3A1616591055313197334

AAA membership is subject to terms and conditions, which can be found at AAA.com/MemberTerms or by calling 1-800-222-8252 to receive a copy.

Products and services may vary by location and are subject to eligibility requirements. Offers, discounts, rates and terms subject to change without
notice.

Primary membership includes $2.00 subscription to Your AAA club publication.

A holiday gift membership provides 12 months of AAA protection and benefits and is valid through 12​/31​/19.

Check AAA.com/Discounts for discount listings.

For ProtectMyID Terms & Conditions, visit AAA.com/IDTheft.

© 2018 AAA Northeast. All Rights Reserved.

This email was sent by: 
AAA Northeast 

110 Royal Little Drive 
Providence, RI 02904 

Please do not reply to this automated email. To unsubscribe, change your email address, or update your email preferences, please use this link:
Update Profile.

Tony DeTore <detoredesign@gmail.com>

AAA - The Year-Round Holiday Gift
1 message

AAA NORTHEAST <email@mail.northeast.aaa.com> Thu, Nov 8, 2018 at 1:22 PM
Reply-To: AAA NORTHEAST <internet@aaanortheast.com>
To: detoredesign@gmail.com

Take advantage of this special offer and save $15 on new AAA gift memberships.

Give the gift that

Give AAA membership!

Special Offer!
Save $15 on new gift memberships.

Purchase by December 13th,
for delivery by December 24th.

Give AAA
Or call 1-844-790-6222

Use promo code 8651

 

Give AAA
Or call 1-844-790-6222

Use promo code 8651

View in browser

© Copyright 2018. AAA Northeast. All Rights Reserved.     TakesOne.Chmp.OE.1330.0518
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MEMBERSHIP MATERIALS

100 years of proven service is what sets AAA apart. 
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MEMBERSHIP ACTIVATION

AAA is the one card you can count on —

Safety, peace of mind and savings!

Let AAA make your road travel easy and worry-free.
Summer means drive vacations and road trips. And sometimes, auto breakdowns. Let AAA save you from being stuck by the side 
of the road with our world-class, 24/7 roadside assistance. Join AAA today, and be ready for whatever summer brings your way!

Enjoy AAA Membership...for Life.  
Visit AAA.com/MyCard, call 1-800-222-8252 or return 
the Membership Activation Form with payment.
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American Textile History Museum – Lowell, MA     •     Freelance Graphic Designer/Art DirectorTRAVEL & TOURISM

Print ads

Brochures

Newsletters

Event posters, invites and programs

Property map

Annual report

Powerpoint template

Banners and banner stands

About the American Textile History Museum
An affiliate of the Smithsonian Institution, the American Textile History Museum in Lowell, MA, tells 
America’s story through the art, history, and science of textiles. In addition to its core exhibition, 
“Textile Revolution: An Exploration through Space and Time” and rotating special exhibitions, ATHM 
holds the world’s largest and most important publicly held collections of tools, spinning wheels, hand 
looms, and early production machines, as well as more than five million pieces of textile prints, fabric 
samples, rolled textiles coverlets, and costumes. The Osborne Library contains books, pamphlets, 
government documents, trade catalogs, advertising material, prints, photographs and business 
records that record the history of textile production in the United States.

The American Textile History Museum is a non-profit organization that thrives due to the generous 
support of our friends.  Join this dynamic institution today with a gift or membership.  Please call 
978-441-0400 for more information.

MECHANICAL ENGINEERING HERITAGE COLLECTION 
AMERICAN TEXTILE HISTORY MUSEUM 

19TH-CENTURY MACHINERY AND TOOLS
 

THESE TEXTILE MACHINES AND TOOLS REPRESENT SOME OF THE MOST SIGNIFICANT DEVICES  
USED DURING THE 19TH CENTURY. DEVELOPED FROM EARLIER BRITISH DESIGNS TO SUIT  

NORTH AMERICAN REQUIREMENTS, THEY ILLUSTRATE THE TRANSITIONS FROM HUMAN TO MECHANICAL  
POWER AND FROM WOOD TO METAL CONSTRUCTION THAT IMPROVED PRODUCT QUALITY, VARIETY,  

AND VOLUME WHILE REDUCING PRODUCTION COSTS.

AMONG THE MORE IMPORTANT MACHINES IN THIS COLLECTION ARE AN ARTEMUS DRYDEN CARD (CA. 1825),  
A THROSTLE SPINNING FRAME (CA. 1835), A BICKFORD & LOMBARD SPINNING JACK (CA. 1864),  

AN M. A. FURBISH & SON POWER LOOM (CA. 1870), AND A RICE, BARTON & FALES ROLLER PRINTER (CA. 1880).  
THE COLLECTION ALSO INCLUDES AUXILIARY MACHINES, SUCH AS CREELS AND WARPING MACHINES,  

AND NUMEROUS TOOLS DEVELOPED BY MILL OPERATIVES.

                        THE AMERICAN SOCIETY OF MECHANICAL ENGINEERS-2012

The TexTile Machinery collecTion 
aT The aMerican TexTile hisTory MuseuM 

A Historic MecHAnicAl engineering HeritAge collection

AMS001_ATHMbrochure2.indd   2-3 4/4/12   9:57 PM

Media Partners

American History
Textile Museum
491 Dutton St.
Lowell, MA
978.441.0400
www.athm.org

Join us for this free special program:

HIPPIE CHIC
COUNTER CULTURE IN FASHION

Sunday, 
November 3 
at 2:00pm
 
MFA curator Lauren Whitley 
takes us on a trip back to the 
late 1960s and early 1970s to 
explore the fun and expressive 
fashions inspired by hippie style.
 
Grab your sunglasses and get 
ready for the funky, groovy,
fun, and psychedelic fashion 
experience of a lifetime.

ATHMad_HippieChic.indd   1 10/29/13   9:16 AM

A publication of the American Textile History Museum, an a�liate of the Smithsonian Institution.

 T IMES 
Winter 2014

Vol. 18, No. 3

Artist Textiles:
Picasso to Warhol 
The American Textile History Museum is 
proud to present Artist Textiles: Picasso to 
Warhol, a groundbreaking exhibition with 
rare pieces, many never before seen on public 
display, from the masters of 20th-century 
modern art. The exhibit runs through 
March 29, 2015.
With over 200 rare pieces, Picasso to Warhol 
reflects the effort of artists to make their 
work less elitist and more relevant to the 
lives of ordinary people. Not merely to be 
hung on a wall, these pieces were to be worn 
and walked on and sat on, from a Pablo 
Picasso dress and a Salvador Dali tie to a Ben 
Nicholson rug and Saul Steinberg bed sheet.

         (continued on page 3)

ATHM Brings you the World A Message from ATHM President and CEO Jonathan Stevens

“Absolutely stunning museum.” “I’ve been 
to a lot of museums, but this is one of the 
very best!” “Extraordinary displays!” 
“What a surprisingly fascinating museum!”

These are just a few of the recent rave 
reviews on TripAdvisor.com from visitors 
to the American Textile History Museum. 
In fact, our visitors consistently have such a 
fabulous experience that ATHM has been 
awarded TripAdvisor’s coveted “Certificate of 
Excellence” for consistently outstanding reviews. 
We are delighted that our guests have such 
a wonderful experience here. We work very 
hard to inspire and excite our audiences with 
dynamic exhibitions and engaging programs 
that explore and celebrate our society, 
communities, and culture.

We are able to offer this level of quality 
programming and exhibits with your 
continuing support. Your gift to the 
Museum provides critical dollars to support 
educational programming, quality exhibitions, 
care and preservation of collections, facility 
maintenance, and much more.
Your support helps us bring to you 
exhibitions and programming from all over 
the world. Our current exhibition, Artist 
Textiles: Picasso to Warhol, showcases never-
before-seen designs from renowned artists 
such as Picasso, Warhol, Dalí, Chagall, and 
Miró. Recent past exhibitions have presented 
NASA spacesuits from the Smithsonian 
Institution, international contemporary art 
installations, historic machines, priceless 
Civil War objects, and haute couture. 

ATHM’s current exhibition, Picasso to Warhol, features 20th-century art in textiles and 
fashion from masters of modern art. Photo by David Brow of The Lowell Sun.

(continued on page 2)

A scarf by Salvador Dali is currently on 
display in Picaso to Warhol.

This is far from your run-of-the-mill museum.

An a�  liate of the Smithsonian Institution, the American Textile 

History Museum in Lowell, MA has dedicated more than 50 years 

to preserving the past and shaping the future, telling America’s 

story through the art, history, and science of textiles. In addition to 

our core exhibit showcasing the the Industrial Revolution to today 

through the lens of textiles, we o� er rotating special exhibits on 

topics ranging from the Civil War to Hollywood costumes to space 

exploration. And you’ll enjoy our family-friendly interactive centers 

for hands-on fi ber arts for all ages.

Experience it all at the American Textile History Museum. 

Collections
ATHM houses one of the world’s largest and most signifi cant 

collections of its kind in the world, including fl at textiles, spinning 

wheels, millions of textile samples, hundreds of looms used in 

textile manufacturing, and a growing clothing collection.

The Museum is an unparalleled resource for the study of textile 

history in the United States. The Osborne Library, available by 

appointment, contains more than 90,000 books, manuscripts, 

postcards, trade literature, images, and periodicals. The Chace 

Catalogue provides online access to our artifact collections at 

www.athm.org. 

Programs, Classes and Education 
ATHM o� ers family events, lectures, classes, and workshops 

throughout the year. Our education and scout programs encourage 

personal growth and discovery through America’s diverse textile 

heritage. Our new expanded series of textile arts classes and 

programs, from crocheting and knitting to spinning and weaving, 

o� er a fun learning experience for students of all levels and ages.

See all of our current and upcoming programs at www.athm.org.

Museum Hours
Open 10:00 am – 5:00 pm, Wednesday through Sunday 

(Closed Mondays, Tuesdays and major holidays)

Admission
• $8 for adults 17 and older.

• $6 for seniors (65 and older) 

• $6 children 6 – 16 & college students with ID.

• Free for members and children under 6.

Museum Shop 
Visitors can fi nd the perfect gift to remember their visit at the 

Museum Shop. From items by local artists to toys and crafts for kids, 

we have plenty of gifts that you won’t fi nd anywhere else, including 

our line of heirLOOMS™ products, created by skilled weavers on 

vintage looms at the Museum. Proceeds from the Museum shop 

help support ATHM’s special exhibitions, education programs, 

and collections.

Membership and Support
ATHM is a private, non-profi t museum that relies on the generous 

support of our friends. When you become a member of the 

American Textile History Museum in Lowell, you become a part 

of preserving the past and shaping the future – as well as getting 

free admission to a world-class a�  liate of the Smithsonian 

Institution and invitations to special behind-the-scenes tours 

and VIP events. Visit www.athm.org/join-support today.

The Museum is wheelchair accessible.

491 Dutton Street Lowell, MA   |   978.441.0400   |   www.athm.org

American Textile
History Museum

An a�  liate of the Smithsonian Institution

Museum 
Guide
Museum 

Hugh W. Crawford, Jr. Flax Barn
Flax, linen & wool
General store circa 1820
Silk & Cotton

The Mills: Labor, Machinery & Architecture

INDUSTRIALIZATION

NATURAL FIBERS

Textile  

Learning Center

Weave Shed: Textile 

Techniques Gallery

WOOLEN MILL

FITTING IN

ART & DESIGN

TECHNIQUES & INNOVATION

INDUSTRIALIZATION

TRADE & 

COLONIES

NATURAL 

FIBERS

MODERN 
TEXTILES

American Textile Hall of Fame

Roller Printer

Sun 

Charities 

Gallery

Stevens Gallery

Webster 
Education 

Center

Rotating special exhibitions

Native American
Import Warehouse
Colonial Home Production
Professional Weavers
Timothy P. Horne Family Theater

Weston B. Howland Textile Learning Center
Dean K. Webster Education Center
Family Activity Area

STEVENS GALLERY

EDUCATION CENTER

TRADE AND COLONIES

Watts Water Technologies Water Works
Fulling Room and Carding Room

Clothing (women, men, children)
Undergarments
Accessories

Harwood Steiger Screen Printing Studio

Rotating special exhibitions

Chace/Zopfi Textile Techniques Gallery
Deborah S. Pulliam Knitting Center
Innovation Station

Theodore Edson Parker Gallery
 Synthetics
 Performance
 Transportation
 Advanced Materials
 Baseball Research Center

FITTING IN

WOOLEN MILL

ART AND DESIGN

TECHNIQUES AND INNOVATION

LOWELL SUN CHARITIES GALLERY

MODERN TEXTILES 

Emergency Exit

Elevator

Stairs

Restroom

Café

Information

Gift Shop

RAMP TO SECOND FLOOR

INDUSTRIALIZATION (RAMP)

RAMP LEVEL

SECOND FLOOR

FIRST FLOOR

Family 
Activity 

Area

Raymond E.  
Caffray Reception 

Center
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osbornE Library

Researchers have always come from across 
the country and across the globe to visit the 
Osborne Library here at the American Textile 
History Museum. However, with the Chace 
Catalogue, the museum’s online catalogue, 
now available, and using the wonders of 
Google, more and more foreign researchers 
are contacting us via email, seeking to have 
research questions answered without having to 
visit directly, a trip that is not always possible. 
A researcher in England emailed recently 
about two items he found in our holdings 
relating to the Redshaw Lister Woollen 
Machinery Co., which was based in 
Heckmondwike, Yorkshire, England. His 
great-great-grandfather started the company, 
and he was hoping to get as much information 
as he could on the company to present it to his 
80-year-old grandfather, who also worked for 
the company. Fortunately, both items were in 
good condition and could be scanned, and we 
were able to supply the researcher with copies 
so his grandfather could reminisce about the 
machinery on which he had worked. 
A German researcher came across an image  
in our collections of the Mystic Velvet Mill  
in Mystic, Conn., formally known as the 
Rossie Velvet Co. This man is a great-
nephew of Ernest and John Rossie, who 
founded the company, and he was hoping to 
get a copy of the image for his history of the 
American branch of the Rossie family. Not 
only could we supply him with a copy of the 
image, but we were also able to send a copy 
of the auction catalog published at the time 
the Rossie plants in Mystic and Willimantic, 
Conn., were liquidated in 1938. 
One of the more far-reaching requests we 
received was from a man who specifically 
inquired about images of Whitin Machine 
Works looms, as he was a loom restorer and 
was hoping to get the most detailed images 
available to help with his restoration. He 
first supplied the library with links to two 
items in the Chace Catalogue, and ended 
up purchasing a number of images of looms 
and copies of some of the trade catalog pages 
specific to looms. All of this was handled via 
email and it was not until the transaction was 
finished that we discovered he was living in a 
town called Halfway House, South Africa! 

Sometimes foreign researchers do stumble 
across the museum and library quite by 
accident. That happened to an Australian 
documentary filmmaker, who was visiting the 
U.S. and saw a notice about the Homefront & 
Battlefield exhibit at the New-York Historical 
Society this past summer. She fell in love with 
the exhibit and immediately contacted the 
museum. Her grandfather, born in Yorkshire 
and raised in Australia, spent decades as a 
wool buyer in Australia for the Arlington 
Woolen Mills here in Massachusetts. After  

a quick trip to the library and a long lunch 
with Madelyn Shaw, co-curator of the 
Homefront & Battlefield exhibit, she has 
returned to Australia to begin researching 
sources for funds to make a documentary 
about her grandfather and the wool industry. 
The Osborne Library truly is a worldwide 
resource for scholars, genealogists, and 
just plain folks looking for help with their 
scholarly pursuits and their family histories.  u

Researchers Far and Wide

Left: This trade catalog by 
Redshaw Lister Woollen 
Machinery Co. (1925) was 
discovered in ATHM’s Chace 
Catalogue by a researcher  
in England.

Bottom, right: A man in 
Germany was pleased to 
find this auction catalog of 
the Rossie Velvet Company 
(1938), which was founded 
by his great-uncles, in the 
Osborne Library’s holdings.

Top, right: A trade catalog 
containing detailed images of 
looms from Whitin Machine 
Works (1904) was of great  
use to a loom restorer from 
South Africa.
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Education

TEXTILE ARTS CLASSES IN WEAVING

Inkle Loom Belt Weaving 
December 21, 2014 or January 18, 2015, 10:30 a.m. – 1:00 p.m.
Learn how to weave narrow bands on an inkle loom, which can be 
used for belts, guitar straps, trims, or bracelets. The varieties of color 
and pattern are limited only by the weaver’s imagination!

Floor Loom Weaving: 4, 8 and 10 shaft
January 4, 11, 18 and 25 (snow day March 1); February 1, 8, 15 and 
22 (snow day March 1); March 8, 15, 22 and 29, 1:30 - 4:30 p.m. 
Brush up on your weaving skills at this fun class where you will learn 
to design your piece, learn the arithmetic of weaving, use the warping 
boards to keep track of the length and width of your piece with 
counting thread, dress your loom, sley the reed, thread the heddles, 
wind your warp, tie on, tie up your shafts to your treadles, wind your 
bobbins, and start weaving.

Weave It! Sample Class
January 24, February 21 or March 21, 10:30 a.m. – 4:30 p.m. 
Always wanted to weave something fun? Here’s your chance to 
explore the art of weaving!

Card Weaving 
February 15, 10:30 a.m. – 1:00 p.m. 
Learn how to use a card-weaving loom and weaving tablets to weave 
ancient bands.

Inkle Pick Up Weaving 
March 22, 10:30 a.m. – 1:00 p.m. 
Learn how to use pick up sticks to make your own patterns.

Classes in Weaving and More in ATHM’s Textile Arts Center
Whether you’re a dedicated textile 
artist or have never picked up a 
needle, the newly renovated Textile 
Arts Center at the American Textile 
History Museum offers an opportunity 
to learn a new skill or expand your 
knowledge in a fun and supportive 
environment. From crocheting and 
knitting to spinning and felting, 
ATHM’s textile arts education 
programs provide an enjoyable and 
rewarding learning experience for 
students of all levels and ages. 
ATHM offers a wide variety of 
weaving classes on the looms in the 
Textile Arts Center. Experienced 
educators explore the fundamentals 
of technique, design, and color while 
providing expert guidance as you 
create your own works. 
Visit www.athm.org to register for  
an upcoming weaving class or another 
one of ATHM’s many class offerings. 
Enrollment is open and space is limited. 

These weaving classes are all taught by Barbara Provest of the Weavers’ Guild of Boston. For pricing and a complete 
program schedule, visit www.athm.org or contact Catherine A. Mazur, Director of Education and Community Outreach, 
at 978-441-0400 (x262) or cmazur@athm.org.

ATHM’s new artist-in-residence, Sara White, weaves on one of the many looms in the recently renovated 
Textile Arts Center.

Textiles are an important part of our everyday lives.  They clothe and comfort us, protect our first-responders, 
filter the air in our automobiles, and form the core of the fuselage in our newest aircraft. We enjoy their 
bright colors, wrap up in their warmth, and seldom give a second thought to how they make bicycles stronger 
and lighter or how they might be used to repair our vital organs. As textiles have changed from the first 
simple twisted fibers to high-tech smart fabrics, the tools and machinery used to make them have evolved 
as well.  Drop spindles and spinning wheels have given way to long lines of spinning frames.  And looms 
now use puffs of air instead of the human hand to insert the weft thread in a growing length of fabric. 

During the eighteenth and nineteenth centuries, textile manufacture was the catalyst for the Industrial 
Revolution in America.  It was the leading edge in the transformation from an agricultural to a manufacturing  
economy and started the move of significant numbers of people from rural areas to urban centers.  With 
industrialization came a change in the way people worked.  No longer controlled by natural rhythms,  
the workday demanded a life governed by the factory bell.   On the consumer side, industrialization  
transformed textiles from one of a person’s most valuable possessions to a product widely available  
at incredibly low prices.

For more than a century, textile mills in Great Britain and the United States dominated textile production 
and led the industrial revolution in both Europe and North America. At the same time, cotton production in 
the United States became an important factor motivating the extension of slavery and leading to the Civil 
War. Since that conflict, people have felt the economic impacts of textile manufacturers’ incessant search 
for low-cost labor. With textile and clothing production moving offshore, American manufacturers have 
looked increasingly to niche markets and specialty products. 

The collections of the American Textile History Museum (ATHM) record the interactions of textile machinery  
and materials with inventors, managers, workers, and consumers. The wealth of pre-industrial tools 
and industrial machinery within the Museum provide a comprehensive account of the changes in textile 
production in America, from small home and workshop equipment to large factory production machinery, 
as well as specialty tools, testing equipment, and workplace artifacts. Exhibits focus on a variety of textile 
production methods and uses, showing how both natural and man-made fibers are transformed into  
fabrics that furnish our homes, walk down fashion’s runways, and help doctors save lives. ATHM  
preserves the legacy of both the art and science of textiles even as it looks to the next generation.

The Museum –

 Presents one of the most diverse collections of textile machinery and associated artifacts in  
 the world. ATHM holds more than 250 spinning wheels and more than 300 examples of industrial- 
 era textile machinery. Among the artifacts in the collection are roving frames and spinning jacks;  
 carding machines and twisters; hand and powered looms for weaving woolen, cotton, horsehair,  
 and other fibers, and many other tools and machines necessary to the textile-making process.

 Has artifacts that represent and preserve the names of many innovative individuals  
 and companies. Companies that once were well known in the industry, including Draper, M.A.  
 Furbush and Son, Daniel Pratt Gin Company, Whitin Machine Works, and Crompton and Knowles.

 Places the machines in their proper perspective within the story of textile industry  
 development. In addition to the machine artifacts themselves, ATHM interprets this story in the  
 United States through its exhibitions and other collections. ATHM’s Osborne Library contains  
 operator manuals, business records, advertisements, photographs, and other artifacts of the  
 textile industry.

Thus, the textile machinery and tools, along with important library and textile collections, provide a historical 
record of the textile industry.  They document its impact on mechanical engineering, and the industry’s 
interactions with society.

Before the Industrial Revolution
Textile production in the United States began well before the country was established, with long-established 
textile traditions among some Native American groups. A different set of practices arrived with European 
settlers. During this pre-industrial period, textiles in America came from a variety of sources.  Some were 
imported, others were made by professional handweavers who sold their goods, and others were made 
by individuals at home or on the farm.  While some individuals started with shearing the sheep and ended 
with a blanket or suit of clothes, most people accomplished one or more parts of the process and relied 
on others to provide the rest.  Pre-industrial textile production required a lot of time and hard work, as 
each of the common natural fibers required many steps in the transformation from fiber to fabric.  Each 
had to be grown and harvested, then cleaned, combed or carded to straighten out the fibers, spun into 
yarn or thread, wound on bobbins and, finally, woven or knitted into fabric.

Industrialization Begins
During the colonial period when the thirteen American colonies were still part of the British empire, England 
discouraged the Americans from developing textile manufactures, preferring that the colonists acquire their 
textiles from the mother country.  England had a fast-growing industry of its own, spurred by inventions 
that transformed production methods.  In the 1760s, Richard Arkwright developed the water frame, so 
named because it operated on waterpower.  The frame spun cotton yarns strong enough to be used as 
warp threads in weaving.  Arkwright also made improvements in carding machinery that help speed this 
preparatory process.  By the end of the next decade, Samuel Crompton had invented a “mule,” a further 
improvement in spinning technology to make a machine that could produce both fine and coarse yarns.  
The next decade saw Edmund Cartwright’s invention of the power loom, which sped up the weaving process, 
allowing weaving to catch up with the large quantities of yarn being produced by mechanized spinning.

As the textile industry developed, the British government jealously guarded manufacturing secrets and 
hoped to maintain the advantage they’d gained through powered machinery. They prohibited people 
with technical know-how from leaving the country. In spite of the restrictions, knowledgeable individuals, 
including Samuel Slater, slipped out of England and migrated to America seeking better opportunities. 
Settling in Rhode Island, Slater helped textile entrepreneurs Almy and Brown by rebuilding their faulty 
spinning frame to make it workable.  His success spurred American industrialization and led to the many 
textile mills, large and small, that transformed the American landscape and economy. 

The Early Textile Industry in America
In America, two different business models characterized the textile industry’s first phase of growth.  
Typified by the spinning mills Slater and his partners built in southern New England, the “Rhode Island 
System” focused on relatively small single-process factories.  These mills employed whole families and 
became the centerpieces of villages with houses, a store, a machine shop, and adjacent farms.

The other model, the “Waltham-Lowell System” was established in Massachusetts by a group of New 
England merchants who saw an opportunity to organize textile production in a more comprehensive way 
and on a much larger scale.  One important actor in the transfer of technology and ideas from Great  
Britain to America was Francis Cabot Lowell.  During a two-year-long trip to Great Britain, like many  
“tourists,” Lowell visited factories to see the wonders of the age.  However, he had more than a passing  
interest in the workings of British textile factories. On his return to America, he worked with fellow  
businessmen to establish in 1813 the Boston Manufacturing Company (BMC) at Waltham, Massachusetts.  
He also returned with technical information that helped the BMC’s talented mechanic, Paul Moody, build a 
workable power loom.  In the BMC, the United States had its first vertically integrated factory—a mill that 
took raw cotton fiber and transformed it into finished fabric, all in a single factory.

The factory quickly became successful. Production, however, was limited by the power that could be 
derived from the Charles River. Lowell and a group of investors, known today as the Boston Associates, 
found a better source of waterpower on the Merrimack River. There, they modified the existing Pawtucket 
Canal and built a massive network of canals, mills, and boarding houses for young female factory  
operatives. This new city, named Lowell, Massachusetts, after the visionary who did not live to see his 
dream realized, became an enormously successful venture.

Introduction History of  
the Textile  
Industry

The Osborne Library holds an extensive collection of 
trade literature, including manufacturers’ catalogues 
and advertising sheets.

Spinning wheel, c. 1880. Patented spinning wheels 
and accessories helped speed up hand-spinning, but 
they could not compete against powered machinery.
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MONDAY
6:00a - 6:00p  Fitness Center Open
6:00a - 8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:30a  First Tracks (Founders only)
9:00a - 4:00p  Alpine Ski Area Open
9:00a - 4:00p  Nordic Skiing Open
9:00a - 12:00p Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
1:00p  Snowmobile Tour Departs - access 1000 miles 
 of the nation’s best trail network
2:00p  Fat Bike Riding Clinic
4:00p  Dodge Ball at Kid’s Barn
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
7:30p - 12:00m  Balsams Sports Bar Open
9:00p - 1:00a  Speakeasy Café Open

TUESDAY
6:00a - 6:00p  Fitness Center Open
6:00a - 8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:30a  First Tracks (Founders only)
9:00a - 4:00p  Alpine Ski Area Open
9:00a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
4:00p  Dodge Ball at Kid’s Barn
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
7:30p - 12:00m  Balsams Sports Bar Open
9:00p - 1:00a  Speakeasy Café Open

WEDNESDAY
6:00a - 6:00p  Fitness Center Open
6:00a - 8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:30a  First Tracks (Founders only)
9:00a - 4:00p  Alpine Ski Area Open
9:00a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
1:00p  Snowmobile Tour Departs - access 1000 miles 
 of the nation’s best trail network
2:00p  Fat Bike Riding Clinic
4:00p  Dodge Ball at Kid’s Barn
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
7:30p - 12:00m  Balsams Sports Bar Open
9:00p - 1:00a  Speakeasy Café Open

THURSDAY
6:00a-8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:30a  First Tracks (Founders only)
9:00a - 4:00p  Alpine Ski Area Open
9:00a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
1:30p  Sugarbush Tour by Snowshoe – learn the world  
 of maple syrup
2:00p  Race Day – rotating series of fat bike, skate ski, 
 Nordic ski, trail run
4:00p  Basketball at Kid’s Barn
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
7:30p  Movie Night – Hampshire House Theater
7:30p - 12:00m  Balsams Sports Bar Open
9:00p - 1:00a  Speakeasy Café Open

FRIDAY
6:00a - 8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:30a  First Tracks (Founders only)
9:00a - 4:00p  Alpine Ski Area Open
9:00a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
4:00p  Kickball at Kid’s Barn
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
7:30p - 2:00m  Balsams Sports Bar Open
9:00p - 1:00a  Speakeasy Café Open

SATURDAY
6:00a - 8:00p  Quiet Path Open (dog walking trail)
8:00a  Morning Yoga
8:00a  First Tracks (Founders only)
8:30a - 4:00p  Alpine Ski Area Open
8:30a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 - 8:00p  Balsams Baths and Hot Pools Open
1:00p  Snowmobile Tour Departs - access 1000 miles  
 of the nation’s best trail network
2:00p  Fat Bike Riding Clinic
4:00p  Dodgeball at Kid’s Barn
5:00p - 8:00p  Family Portraits
6:00p - 9:00p  Slow Food Dining (five on-campus options)
7:00p - 10:00p  Outdoor Fire Pit
8:00p  Saturday Night Bash – Kid’s Barn
9:00p - 1:00a  Speakeasy Lounge Open

SUNDAY
8:00a  Morning Yoga
8:00a  First Tracks (Founders only)
8:30a - 4:00p  Alpine Ski Area Open
8:30a - 4:00p  Nordic Skiing Open
9:00a - 12:00p  Toddler’s Snowplay Zone
12:00 p Purely Balsams Marketplace Open –  
 bring home a Balsams Basket
12:00-8:00p  Balsams Baths and Hot Pools Open
7:00p - 10:00p  Outdoor Fire Pit
9:00p - 1:00a  Speakeasy Lounge Open
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The Balsams – Colebrook, NH     •     Freelance Graphic Designer/Art DirectorREAL ESTATE

Colorizing and editing 60 hotel room 
floor plans

Brochures

Flyers and posters

Event invitations THE BALSAMS
11,000 ACRES TO EXPLORE

THE HAMPSHIRE HOUSE 
SAMPLE FURNITURE AND FINISHES

The spirit of the historic Victorian era guest rooms are infused with a contemporary style of living. Flexible seating, and bedroom furniture 
create places to enjoy sweeping views of the property accentuated with new window treatments.

The original millwork and closet built-in’s are retained 
where possible to hide modern conveniences.

Mosaic style tile flooring with Victorian inspired sink vanities 
influence the bathroom design. 

Well-appointed showers have subway style tiled walls, glass doors 
and vintage style plumbing fixtures. 

NOT YET BEGUN – TO BE CONSTRUCTED. Depictions of all furniture and finishes are conceptual only. No assurances are made that the furniture and finishes will be built, 
or, if built, will be the same type, size, or nature as depicted.

YOU ’ RE 
INVITED

WWW.BALSAMSREBIRTH.COM

BAL001_Summer17Postcard.indd   1 7/12/17   8:46 PM

P.O. BOX 17
COLEBROOK, NH 03576

RSVP at TheBalsamsResort.com/Open-House

BAL001_Summer17Postcard.indd   2 7/12/17   8:46 PM

Lake Gloriette
Elev 1847’

Hale House
Restaurant and

Culinary Institute

Balsams Baths

Dix House
 -Lodging
 -Dining
 -Social Club
 -Bars
 -Indoor Pool

Community
Garden

Parking

Great Lawn

Gondola to Ski Terrain, Hiking
Terrain, Mid-mountain Basin, and 
Ropes Course

Lake Gloriette

Pet Trails
and Park

House
 -Lodging

 -Dining
 -Skier Services

Balsams Marketplace, 
Kid’s Club, and 
Fitness Center

1866 
Plaza

Resort Pool,
Kids Pool, and Beach

Bandstand

Boat Dock, Swimming 
Platform, Kayaks, and 
Stand up Paddle Boards

Ski Valet

Outdoor 
Dining

Garden

Trail to Lake Abenaki
and 100 km Trail Network

Conference
Center

Access to 100 km
Trail Network

Yoga
Platform

To Panorama
Golf Course

Plaza

   

Hampshire House
 -Lodging
 -Theater
 -Speak-easy

Trailhead to Balsams
Wilderness Ski Area

Pedestrian/
Skier Bridge

Graphic Scale
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Swanson Advertising – Salem, NH     •     Agency Graphic DesignerREAL ESTATE

Corporate identity design, including 
stationary and business cards

Custom pocket folder/brochure

Brochure with floor plan insert

Floor plan flyers

Colorizing and editing floor plans
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Heritage Construction – Chelmsford, MA     •     Freelance Graphic Designer/Art DirectorCONSTRUCTION

Corporate identity (original logo and 
updated logo in 2017), including 
stationary and business cards

Signage for job sites and trucks

Website design and development 
(Squarespace)

Heritage Construction Associates, LLC   n   225 Stedman Street, Unit 8, Lowell, MA 01851

P  978-970-0001   n   F  978-770-2902   n   www.heritage-con.com

HCA002_letterhead.indd   1 6/27/17   1:46 PM

David Lantagne
dlantagne@heritage-con.com 

C  978-866-4444

225 Stedman Street, Unit 8

Lowell, MA 01851

P  978-970-0001

F  978-770-2902

www.heritage-con.com

HCA002_BusCard.indd   1 6/27/17   1:44 PM

225 Stedman Street, Unit 8 
Lowell, MA 01851

HCA002_env10.indd   1 6/27/17   1:45 PM
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QuickBooks Integration* 3 user package $29.95/month

  Additional users $9.95/user/month

   Unlimited users $82.95/month

   One Time $75 set up fee 

QuickBook Integration,  3 user package $14.95/month

Professional Payments Module** Additional users $4.95/user/month

   One Time $75 set up fee 

Avalon price list for SugarCRM users         November 2013

Upgrade Options

www.avalonsolutionsgroup.com    |    sales@avalon-llc.com    |    301.916.6161              Avalon is a SugarCRM Certifi ed Integrator but not a SugarCRM Reseller

*Customer must purchase one QuickBooks Integration end user license for each SugarCRM named user license. Annual billing will apply.

Intergrates Accounts, Contacts, Product/Pricing, Invoices and Sales Receipts
Enables User to create an invoice within SugarCRM

Accept credit cards and electronic checks for payment within SugarCRM
Virtual POS Terminal enables electronic payments via the internet
Monitor your entire business with reporting on Accounts, Payments and Open Invoices

QuickBook Integration,  3 user package $19.95/month

Corporate Payments Module** Additional users $6.95/user/month

   One Time $75 set up fee Includes all features of Professional Payments Module
Securely store repeat customer payment information for faster payments
Create recurring customer billing on a weekly, monthly, bimonthly, quarterly, 
 semiannual or annual basis, all within SugarCRM
Schedule the resubmission of returned items - includes confi guable resubmit 
 time periods (i.e. - 3 days apart or on a specifi ed date)

** For customers not using Avalon’s Recommended Payments Program an additional processing fee will apply. When upgrading, Customer MUST select either the Professional 
Payments Module or Corporate Payments Module and not a combination of both Modules. Pricing for the Professional and Corporate Payment Modules is based on customers 
use of Avalon’s Recommended Payments Program. Domestic processing only. Additional fees may apply for processing eChecks.

Avalon fully supports QuickBooks
Online version (all levels) 
        Simply Start
        Essentials 
        Plus

Desktop versions (except Mac OS)
        Pro 
        Premier
        Enterprise

Avalon Solutions Group – Damascus, MD     •     Freelance Graphic Designer/Art DirectorINFORMATION TECHNOLOGY

Print and online ads

Brochures 

Corporate identity updates and 
service line logo design, including 
stationary and business cards

Product launch flyers

Banners and retractable displays

Infographics

Trade show booth graphics

Website (front-end art direction)

Avalon introduces a real-time QuickBooks integration
and a secure payment engine to SugarCRM

www.avalonsolutionsgroup.com    |    sales@avalon-llc.com    |    301.916.6161

AVALON IS NOT A SUGARCRM RESELLER

Wouldn’t you like to...
■ Eliminate the need to manually enter data 
 between SugarCRM and QuickBooks?
■ Process customer payments within 
 SugarCRM that are automatically 
 integrated to QuickBooks?

With Avalon you can...
■ Eliminate manual data entry between 
 SugarCRM and QuickBooks
■ Process sales receipts and invoices for 
 payment within SugarCRM
■ Schedule customers for “recurring” 
 payments within SugarCRM
■ Securely store customer credit card data 
 incompliance with PCI standards

Avalon improves operational effi ciencies, while providing 
an immediate positive impact to a company’s bottom line. 
Calculate how much time and money you’ll save 
at www.avalonsolutionsgroup.com/sugar_crm

Avalon’s Recommended Payment Program
With rates as low as 0.75% and next day funding, contact us for 
your personalized evaluation and quote at sales@avalon-llc.com

Save money    ■    No hidden fees    ■    No contract term    ■    Mobile compatibility

Mobile payments everytime,
everywhere with automatic
integration to QuickBooks

and Intacct

• Stop competing on rates and 

 increase your closing ratios 

 with ZoeyMOBILE integrated 

 to QuickBooks

• Extend your sales reach and 

 capture more merchants

• Focus on growing your business 

 and let Avalon be your partner 

 for QuickBooks and Intacct

• Increase customer retention 

 with a comprehensive 

 integrated solution

• Integrated with Authorized.net, 

 Plug’n Pay, and USA ePAY

A mobile processing
solution that sets

you apart from
your competitors

www.avalonsolutionsgroup.com

(877) 338-8112

© Copyright 2014 Avalon Solutions Group, LLC.  All rights reserved.
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ArcPoint Strategy – Belmont, MA     •     Agency Graphic DesignerINFORMATION TECHNOLOGY

Product launch flyers

OST-MRAMTM

Spin Transfer Technologies (STT) is establishing OST-MRAM as the preferred 
semiconductor memory technology in the industry, targeting a broad range 
of standalone and embedded memory applications.

45500 NORTHPORT LOOP WEST, FREMONT, CA 94538  /  (510) 933-8200 TEL  /  (510) 933-8201 FAX  /  SPINTRANSFER.COM

 THE BEST
OF ALL WORLDS

NOW YOUR
MEMORY 
CAN BE

DIFFERENTIATION
MRAM (magneto-resistive random access memory) is a new and attractive alternative 
to existing semiconductor memory technologies such as Flash, DRAM and SRAM. 

“Spin-Transfer” or ST-MRAM, combines features of Flash, DRAM and SRAM into 
a single memory type.

STT’s patented OST-MRAM is a disruptive innovation in the fi eld of spin transfer 
MRAM devices and offers advantages over other ST-MRAM technologies, including 
higher speed and write endurance, lower cost and power consumption. 

MARKET OPPORTUNITY
OST-MRAM’s unique combination of fast write speed, low power and virtually 
unlimited endurance enables it to address a wide range of applications. OST-
MRAM has the potential to replace large segments of the Flash, SRAM and 
DRAM markets, which have an estimated combined value of more than $60 billion 
a year worldwide, including both standalone and embedded uses. OST-MRAM 
provides a unique opportunity to serve the high-speed embedded SRAM market 
due to its one-of-a-kind performance advantage. 

OST-MRAM APPLICATIONS
OST-MRAM’s most visible opportunities as a standalone memory chip are in 
DRAM and NOR Flash replacement in storage systems, such as hard disk drives 
and RAID storage, and power-sensitive mobile devices, such as tablets and 
smartphones. In the embedded confi guration, OST-MRAM opportunities are 
in replacing both embedded SRAM and NOR Flash, which are widely used in 
mobile, storage systems, consumer devices and microprocessors.

45500 NORTHPORT LOOP WEST, FREMONT, CA 94538

(510) 933-8200 TEL  /  (510) 933-8201 FAX  /  SPINTRANSFER.COM

ABOUT SPIN TRANSFER TECHNOLOGIES
Spin Transfer Technologies, Inc. was established by Allied 
Minds and New York University to develop and commercialize 
its Orthogonal Spin Transfer Magneto-Resistive Random 
Access Memory technology, OST-MRAM™. The technology, 
invented by Professor Andrew Kent, is a disruptive innovation in 
the fi eld of spin-transfer-based MRAM devices, enabling faster 
switching times, lower power operation, lower manufactured 
device cost, and scalability to smaller lithographic dimensions. 
For more information, visit www.spintransfer.com.

ABOUT ALLIED MINDS
Allied Minds (LSE: ALM) is an innovative Boston-based science 
and technology development and commercialization company. 
Operating since 2006, Allied Minds forms, funds, manages and 
builds products and businesses based on innovative technologies 
developed at leading U.S. universities and federal research 
institutions. Allied Minds serves as a diversifi ed holding 
company that supports its businesses and product development 
with capital, central management and shared services. For more 
information about the company, visit www.alliedminds.com.
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Swanson Advertising – Salem, NH     •     Agency Graphic DesignerINFORMATION TECHNOLOGY

Anakena Solutions – Tarzana, CA     •     Freelance Graphic Designer/Art DirectorINFORMATION TECHNOLOGY

Corporate identity design, including 
stationary and business cards

Custom pocket folder/brochure

Product flyers

Trade show booth design and graphics

Intel Hybrid Cloud for Healthcare
Alpha Pilot Opportunities

Best-in-class health IT at off-the-shelf pricing. Because your IT should just work.

What is the Intel Hybrid Cloud
for Healthcare?

The Intel® Hybrid Cloud for Healthcare (IHCH)  
is a server with an on-demand catalog of  
healthcare, business, and collaboration  
applications that come preinstalled, enabling 
instantaneous startup and easier configuration 
for your most important IT systems.

IHCH applications are integrated according  
to Intel specifications, so you get world-class 
dependability, security, and reliability off-the-
shelf. Any backup and disaster recovery scenario 
can be supported — onsite, offsite, or in the 
cloud. Your data is where you want it to be.

What are the IHCH Advantages?

The Intel Hybrid Cloud for Healthcare offers a  
rapidly growing catalog of EMRs, health IT, 
practice management, usage and monitoring, 
end-point management, financials and billing 
applications, along with business intelligence, 
file sharing, firewall, database, backup, remote 
management, VOIP/PBX, disaster recovery, and 
accounting applications.

Each IHCH application is available on a pay-as-
you-go or standard licensing basis and comes fully 
integrated, which eliminates your need for costly 
capital investment and integration efforts prior to 
turning on an application. 

As a cloud platform, IHCH can be scaled up to 
accommodate your need for more users, additional 
applications, or expanded locations. Intel develops 
and maintains one of the leading cloud solutions 
on the market.

Intel’s interface engine and library of standards-
based interfaces supports interconnectivity to 
other healthcare IT (HIT) systems, medical  
devices, external health information exchange 
(HIE), accountable care organization (ACO),  
coding, and reimbursement systems. 

Problem IHCH Solution

Extensive HIT acquisition process,  Let your staff “Try out” apps and the EMRs from a catalog at pay-per-use prices. Determine the
with undependable outcomes best set(s) of applications and capabilities before a company-wide roll-out.

————————————————————————————————————————————————

Large HIT implementation costs Pre-Installed, pre-Configured Apps on the server

————————————————————————————————————————————————

Large ownership and maintenance costs Excellent configurations lower up-front HW and SW costs. Lower overall TCO. 

————————————————————————————————————————————————

Expensive integration Pre-integrated HIT, Interface Engines. OS, Databases.

————————————————————————————————————————————————

MU and ACO  Off-the-shelf integration with BI and HIE

————————————————————————————————————————————————

Inconsistent IT service levels Partnership with Intel for world-class configuration, performance tuning design and specification.

————————————————————————————————————————————————

Inconsistent IT application portfolio One flexible, scalable and efficient platform that is designed, maintained, and tuned to Intel standards

————————————————————————————————————————————————

Capital budget Per month, per user, or per transaction pricing

————————————————————————————————————————————————

Upgrade paths and replacement costs Future-proofed platform

————————————————————————————————————————————————

Licensing and billing One bill for all your SW and HW. Flexibility to pay up-front, or pay-as-you-go.

————————————————————————————————————————————————

Data security Your data on your on-site system. Your backup can be anywhere you chose: on-site, off-site, in 
 the cloud, or at a DR vendor of your choice.

IHCH Solutions

IHCH Alpha Pilot Opportunity

Anakena Solutions is designing, managing, and supporting the IHCH Pilot Programs for Intel. The 
pilots will analyze benefits such as qualification for meaningful use (MU), measure acquisition and 
TCO savings, and look for secondary savings in workflow efficiency gains and workforce satisfaction.

The IHCH pilot program presents an opportunity for the right hospital or healthcare chain to work 
with Intel at the forefront of the next real revolution in HIT. While other vendors tout lookalike  
products that never seem to perform as well in your office as they do in the convention booth,  
the IHCH pilot allows you to try even the most complex IT solutions before purchase.

The program will determine the best HIT combinations and configurations for data workflow and  
productivity. In addition, the IHCH catalog’s applications and hardware can be expanded to meet 
your particular needs. Pilot participation is an opportunity to turn your own best practices into 
industry-wide best practices.

Product launch brochure



Thank you!
I hope you enjoyed this small sampling of my portfolio. 
If you have questions or would like additional/specific 
samples, please contact me.

Tony DeTore
Conway, NH
detoredesign@gmail.com
978 609 8032
www.detoredesigngroup.com/port2020
linkedin.com/in/tony-detore-2b814020


